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Susan S.Q. Kalra, CA SBN 167940
Email: susan@m- 1plaw com
MAHAMEDI TP LAW LLP

1055 West 7th Street, Suite 3300
Los Angeles, CA 90017

Telep hone (32138 433-5960

Fax: (408) 2 641

William P. Ramey, III (pro hac vice anticipated)
Email: Wrame rameyfirm.com

RAMEY & S WALLER LLP

5020 Montrose Blvd., Suite 800

Houston, Texas 77006

Telep hone: (87 139)1426 -3923

Fax: (832) 689
Attorneys for Plaintiff
MCOM IP, LLC

UNITED STATES DISTRICT COURT

CENTRAL DISTRICT OF CALIFORNIA
WESTERN DIVISION
MCOM IP, LLC, Case No.:
Plaintiff, PLAINTIFF’S ORIGINAL
V. COMPLAINT FOR PATENT
INFRINGEMENT

FCTI, INC,,

(35 U.S.C. §271)
Defendant.
JURY TRIAL DEMANDED

(“FCTD).

mCom IP, LLC (“mCom”) files this Original Complaint and demand for jury
trial seeking relief from patent infringement of the claims of U.S. Patent No.

8,862,508 (“the ‘508 patent”) (referred to as the ‘“Patent-in-Suit”) by FCTI, Inc.
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L. THE PARTIES
1. Plaintiff mCom is a Texas Limited Liability Company with its principal
place of business located in Harris County, Texas.

2. Oninformation and belief, FCTI is a credit union existing under the laws
of the State of Delaware, with a principal place of business located at 11766 Wilshire
Blvd, Suite 300, Los Angeles, CA 90025. On information and belief, FCTI sells and
offers to sell products and services throughout California, including in this judicial
district, and introduces products and services that perform infringing methods or
processes into the stream of commerce knowing that they would be sold in California
and this judicial district. Defendant may be served through its registered agent, or
wherever they may be found.

II. JURISDICTION AND VENUE

3. This Court has original subject-matter jurisdiction over the entire action
pursuant to 28 U.S.C. §§ 1331 and 1338(a) because Plaintiff’s claim arises under an
Act of Congress relating to patents, namely, 35 U.S.C. § 271.

4. This Court has personal jurisdiction over Defendant because: (i)
Defendant is present within or has minimum contacts within the State of California
and this judicial district; (ii) Defendant has purposefully availed itself of the privileges
of conducting business in the State of California and in this judicial district; and (ii1)
Plaintiff’s cause of action arises directly from Defendant’s business contacts and other

activities in the State of California and in this judicial district.
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5. Venue is proper in this district under 28 U.S.C. §§ 1391(b) and 1400(b).
Defendant has committed acts of infringement and has a regular and established place
of business in this District. Further, venue is proper because Defendant conducts
substantial business in this forum, directly or through intermediaries, including: (i) at
least a portion of the infringements alleged herein; and (ii) regularly doing or
soliciting business, engaging in other persistent courses of conduct and/or deriving
substantial revenue from goods and services provided to individuals in California and
this District.

III. INFRINGEMENT
A. Infringement of the 508 Patent

6. On October 14, 2014, U.S. Patent No. 8,862,508 (“the ‘508 patent”,
attached as Exhibit A) entitled “System and method for unifying e-banking touch
points and providing personalized financial services” was duly and legally issued by
the U.S. Patent and Trademark Office. MCom owns the ‘508 patent by assignment.

7. The ‘508 patent relates to novel and improved systems and methods for
constructing a unified banking system.

8. FCTI maintains, operates, and administers methods and systems of
unified banking systems that infringe one or more claims of the ‘508 patent, including
one or more of claims 1-20, literally or under the doctrine of equivalents. Defendant
put the inventions claimed by the ‘508 Patent into service (i.e., used them); but for

Defendant’s actions, the claimed-inventions embodiments involving Defendant’s
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products and services would never have been put into service. Defendant’s acts
complained of herein caused those claimed-invention embodiments as a whole to
perform, and Defendant’s procurement of monetary and commercial benefit from it.
0. Support for the allegations of infringement may be found in the

following preliminary table:
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13. A unified
electronic banking
system, said system
comprising:

For example, FCTI has a unified brand
platform.
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FCTI: Transforming ATMs into Banking Channels

When users swipe their cards, MBA
automaltically changes the user interface
including the color, logo, services, and
products to that ef the card-issuing bank

Ha paih-breaking visien and valne progostion has struck a chand with seveml erganizabons inthe
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aory humes ‘intervention. Froblems with cand readers o dispensers e identfiad acrmreely

thanaby simplifvlng chetasks for techulelass avd siamificantly ineraasing AT avallabin.

FCITs AT ofer the cotvamanss of anytme, sspwhers banking services

surpeisingsy, the ventuze has wan the attentian of several regionzl banks with many of them
eineng arsst in FCTL i gain a natioaal presenca. 4 partlealar bandk that leveragad e ATM
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a common multi-channel server.
wherein said multi-channel server is
communicatively coupled to one or
more independent computer systems:
wherein each of one or more
independent computer systems 1s
associated with an independent
financial institution. and each of said
computer systems is communicatively
coupled to said multi-channel server:

For example, FCTI’s
unified brand
platform
communicatively
couple’s ATM’s and
financial institutions

with their multi-
channel (omni-

channel server.)

to beang cash dispensing machines, witha
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perfarm. teamsactions with the same
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and Robel Gugsa, Co-CEO and CTO T__E:: Rkl i, ST unel ETFE

Implamented by amn_h._miau of propeletary and of-the-thelf produors, FCTTs smart ATMS" pose
value prodacion eomas fron the relti-bank branding festure, snabled by MEA—the company’s
Vhen users mwipe their cards. MBA avtomatically changes the
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From 2 maintenancs standpeint, FCTTs smart ATA s detect fauity components themsahves withoot
any bmman metervention. Problams with eard readers or dispensers ame identified. gccurataly.

theralny sitplifying the tasks for teckmicians and sinificanthy increasing ATM asailability,

PCIT= ATMs offer the convenience of amrtime, amnvhens banking services,

hitpsiipayment-and-card cioreview. comfvendon' 2017 ficti
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one or more e-banking touch points.

an automatic teller/transaction

counter (SSCC). a kiosk. a digital

each of which comprise one or more of
machine (ATM), a self-service coin

signage display, an online accessible
banking website, a personal digital
assistant (PDA). a personal computer
(PC), a laptop. a wireless device, or a
combination of two or more thereof.

For example, FCTI’s e-
banking touch points
include an ATM device
that can connect and
perform banking
operations.

5. :

FREE Download: (n Target Marketing Volums: 2

ABOUT LS

NEWS

hitps:fwweaa fioti.com/
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For example, the customers
can access an ATM
machine which is coupled
to the financial institution
using FCTI’s omni-channel

wherein one or more of said e-
banking touch points are
communicatively coupled to said
multi-channel server, and wherein
at least one of said e-banking
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touch points is in communication
with one or more financial
institutions through said multi-

platform.

channel server:;

o beng cash dapensing machines, witha
surchazge collected from end wsers foc
each  tmnssction. Wot  anymore.
Haralding a new ora in banding sanieos
ic FCT1—a trusted acd leading poovidar
at ATM natvorks and services. Foonded
in 19y, the compamy has  hean
muecassfully transforming cash dispensers
in off-pramise locations ot mobnst
chanesls for delivesing banking products
end services, “FCTT: serviees enable
oustomers in off-premise locations- o
perform bamsactions  with the sams
enpesienee gt that of 2 hank beanch,
states Bebel Gugss, Co-CEQ and CTQ,
FCTE

Jeff Wernecke, Co-CEQ and CFO
and Robel Gugsa, Co-CEO and CTO
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value propositon pomes from the paltl-bank hrandieg feature, enabled by MBA—1Es company's
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reoes hands 4o prevant eard skimming. FCTTs ATAI: hpirally featuns 207 inch bang digital LCD

toppar that allows firms to advertise thair products and senvices o ond users.

From 2 maintenancs standpoint, FCTT's smart AT deteet faulty components thormsohs without
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therelyr sinpfifying the @sks for tachmicians and significantly increasing ATM asmilability,

FCTT s ATMs affer the convenience of amytime, amovhere banking zervines,
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and a data storage device. For example, FCTI’s banking

wherein transactional usage technology stores the

data associated with a customers personal and
transaction initiated by a user financial information on
through one of said e-banking FCTI’s data base. Customer
touch points is stored in said information is stored on
data storage device and FCTl’s data base and

accessed by one or more of said | accessed by the ATM device.
other e-banking touch points:

ta being cash dispensing machines, with 2
surcharge collected from end wzers for
azch  mansdctiom.  Nod  Aoymore
Heralding & new sra in banking zervices
is FCT1—a trasted and leading provider
of ATBI networks and services. Foanded
in w43 the company has  besn
suceesshlly ransfonming cash dispanzers
in off-premize locations into - robost
channels for delivering banking prodaets
and servipes, “FCTIs zervices emable
customers i offpremiss locations to
perfomm rwanpsacdons with the same
eyperience 85 that of a bank branck”
statzs Robel Gugsa. Co-CEQ end CTO,
FCIL

Jeff Wernecke, Co-CED and CFO
and Robel Gugsa, Co-CEQ and CTO

Treplemented br = combination of propristary and off-the-chelf produets, FCTT's smart ATMS core
vahie proposition comes from the multi-bank branding feature, enabled by MBA—the company's
patented malt-benk application. “When wsers swipe their cands, B4 satomaticelly changes the
user interface inchubmg the coler, Jogo, services, and produets to that of the card-issuing bank
therehy providing an experience similar o am in-branch ATM.” mentians Gagsa, Following this
i, w i , % ; B -

a Wi 1 03 to gnabie =

; 5 T
£ thetr products and services o end uzer:

Frorm 3 maintenance standpeint, FCTF: smart ATMz detect fanly components themselves without
any homan interventian, Probleme with card readers or dispensers are idemtified securately
therely simplifidng the tasks for tachmnicians and significantly increasing ATM aveilability,

FCTTs ATNMs offer the conveniznce of amvtime, anywhers banking sarvices
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wherein said active session 1s monitored For example, FCTI
via said server in real-time for selection omni-channel

of targeted marketing content correlated | banking platform
to said user-defined preferences, said allows for real-time

targeted marketing content correlated to | targeted marketing.
said user-defined preferences is selected
subsequent to said monitoring.

P =5 oS00 55 SN0 BN ONa T N T SN W NSRS SN

TARGETED ATM MARKETING

Your Cardholder. Your Brand.
Your Message.

Deliver real-time omni-channel messaging to your cardholders at

P T[T T P P =

popularmre“ttémbcéﬁﬁons nationwide with custom ATM marﬁéﬁhd tools
from FCTII

\ -

A
ﬁp;ﬂ i =

TARGETED ATM MARKETING
Yaour Cardhalder, Your Brand,
Your Mescage.

hitps:iiwanw. ficti. comifinancial-institutions/financial-imstitutions-marketing/
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and transmitted in real-time to at
least one of said e-banking touch
points for acceptance, rejection, or no
response by a user. and wherein said
response by said user is used during
said active session to determine whether
transmission of additional information
related to said marketing content occurs
during said active session.

For example, the
customer can access
their account and can
interact with call to
action, and single use
coupons. The customer
will have to accept
which would prompt a
new screen to appear.

DYNAMIC MESSAGING FOR FINANCIAL INSTITUTIONS

https:lhwww_foti.com/financial-institutions/financial-institutions-marketing/

These allegations of infringement are preliminary and are therefore subject to change.
10.  FCTI has and continues to induce infringement. FCTI has actively

encouraged or instructed others (e.g., its customers and/or the customers of its related

-10-
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companies), and continues to do so, on how to construct a unified banking system
such as to cause infringement of one or more of claims 1-20 of the 508 patent,
literally or under the doctrine of equivalents. Moreover, FCTI has known of the 508
patent and the technology underlying it from at least the date of issuance of the patent
and the date of the lawsuit filing.

11.  FCTI has and continues to contributorily infringe. FCTI has actively
encouraged or instructed others (e.g., its customers and/or the customers of its related
companies), and continues to do so, on how to use its products and services (e.g.,
construction of unified banking system) and related services that provide unified
banking systems such as to cause infringement of one or more of claims 1-20 of the
’508 patent, literally or under the doctrine of equivalents. Moreover, FCTI has known
of the 508 patent and the technology underlying it from at least the date of issuance
of the patent and the date of the lawsuit filing.

12.  FCTTI has caused and will continue to cause MCom damage by direct and
indirect infringement of (including inducing infringement of) the claims of the 508
patent.

IV. PRAYER FOR RELIEF

WHEREFORE, MCom prays for relief as follows:

a. enter judgment that Defendant has infringed the claims of the ‘508
patent;
b. award MCom damages in an amount sufficient to compensate it for

-11-
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Defendant’s infringement of the ‘508 patent in an amount no less than a
reasonable royalty or lost profits, together with pre-judgment and post-
judgment interest and costs under 35 U.S.C. § 284;

award MCom an accounting for acts of infringement not presented at
trial and an award by the Court of additional damage for any such acts
of infringement;

declare this case to be “exceptional” under 35 U.S.C. § 285 and award
MCom its attorneys’ fees, expenses, and costs incurred in this action;
declare Defendant’s infringement to be willful and treble the damages,
including attorneys’ fees, expenses, and costs incurred in this action and
an increase in the damage award pursuant to 35 U.S.C. § 284;

a decree addressing future infringement that either (i) awards a
permanent injunction enjoining Defendant and its agents, servants,
employees, affiliates, divisions, and subsidiaries, and those in
association with Defendant from infringing the claims of the Patents-in-
Suit, or (i) awards damages for future infringement in lieu of an
injunction in an amount consistent with the fact that for future
infringement the Defendant will be an adjudicated infringer of a valid
patent, and trebles that amount in view of the fact that the future
infringement will be willful as a matter of law; and

award MCom such other and further relief as this Court deems just and

-12-
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proper.

Dated: September 17, 2021 Respectfully submitted,
MAHAMEDI IP LAW LLP

/s/ Susan S.Q. Kalra

Susan S.Q. Kalra, CA SBN 167940
Email: susan@m-iplaw.com

1055 West 7th Street, Suite 3300
Los Angeles, CA 90017
Telephone: (213) 433-5960

Fax: (408) 236-6641

RAMEY & SCHWALLER LLP

/s/ William P. Ramey, III
William P. Ramey, III (pro hac vice anticipated)
Email: wramey@rameyfirm.com
5020 Montrose Blvd., Suite 800
Houston, Texas 77006
Telephone: (713) 426-3923
Fax: (832) 689-9175

Attorneys for Plaintiff
MCom IP, LLC
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DEMAND FOR JURY TRIAL
MCom hereby requests a trial by jury on issues so triable by right.

Dated: September 17, 2021 Respectfully submitted,
MAHAMEDI IP LAW LLP

/s/ Susan S.Q. Kalra

Susan S.Q. Kalra, CA SBN 167940
1055 West 7th Street, Suite 3300
Los Angeles, CA 90017
Telephone: (213) 433-5960

Fax: (408) 236-6641

Email: susan@m-iplaw.com

RAMEY & SCHWALLER LLP

/s/ William P. Ramey, III
William P. Ramey, III (pro hac vice anticipated)
5020 Montrose Blvd., Suite 800
Houston, Texas 77006
Telephone: (713) 426-3923
Fax: (832) 689-9175
Email: wramey@rameyfirm.com

Attorneys for Plaintiff
MCom IP, LLC
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