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UNITED STATES DISTRICT COURT
CENTRAL DISTRICT OF CALIFORNIA, WESTERN DIVISION

CY TECHNOLOGY GROUP, Case No. .
a partnership, cv 1 0 3 6 4 0 ﬁ: V \EE
Plaintiff,
VS. COMPLAINT FOR PATENT
INFRINGEMENT
GROUPON, INC., a corporation,
Defendant.
JURY TRIAL DEMANDED

Plaintiff alleges as follows:
1. This case is an action for patent infringement under the Patent Laws of the
United States, as set forth in 35 U.S.C. §§271 and 280 through 285. Plaintiff’s

revolutionary patented MobGob technology generally creates an open marketplace

that allows sellers to list almost any deal they want for a set price and/or fixed

quantity, and by which buyers help other buyers take advantage of those deals.

Only when enough buyers come together and purchase a certain quantity available

for a sale, the sale completes and the quantity that each buyer wanted for the set low

price is shipped. Otherwise, the transaction is cancelled. Plaintiff recently

discovered that Defendant Groupon, Inc. is using Plaintiff’s patented technology to

operate a competing business, and is infringing Plaintiff’s patent, which has forced

Plaintiff to file this lawsuit to protect its rights.
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PARTIES

1. Plaintiff is a partnership doing business within this Judicial District, and
whose partners are citizens of the State of California.

2. On information and belief, defendant Groupon, Inc. (“Groupon”) is a
corporation organized under the laws of the State of Delaware, with its principal
place of business located at 600 West Chicago Avenue, Suite 620, Chicago, Illinois
60654-2822.

JURISDICTION AND VENUE

4. This Court has federal subject matter jurisdiction over this action under 28
U.S.C. §§1331, 1332(a)(1), 1332(c)(1) and 1338(a).

5. Venue is proper in this Court pursuant to 28 U.S.C. §§1391(a), 1391(c),

and 1400(b), including without limitation because Groupon is advertising, market-

ing, using, selling, and/or offering to sell products in this Judicial District through its

infringing website located at www.groupon.com, as alleged more fully below.
FIRST CAUSE OF ACTION FOR PATENT INFRINGEMENT

6. Plaintiff repeats and realleges the allegations contained in paragraphs 1

through 5 above, inclusive, as if fully repeated and restated herein.

7. The United States government has duly and legally issued United States
Patent No. 7,672,897 B1 (the “‘897 Patent”), for inventions relating to the Plaintiffs’
MobGob technology, including the novel software design behind the Mobgob
website located at www.mobgob.com. A copy of the ‘897 Patent is attached as
Exhibit “A”, and the ‘897 Patent remains valid and enforceable.

8. Plaintiff’s partners are the inventors of the ‘897 Patent, and Plaintiff has
the right to sue and to recover for any and all infringement(s) of such patent.

9. Upon information and belief, within the six years prior to the filing of this
action, Groupon has infringed, actively induced the infringement of, and/or
contributorily infringed the ‘897 Patent within the United States, including without

limitation through advertising, marketing, using, selling, and/or offering to sell

2
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products on its website located at www.groupon.com, which practices one or more
of the claims of the ‘897 Patent. A description of how Groupon’s website works can

be found from the tutorial video located at http://www.vimeo.com/

moogaloop.swi?clip_id=2112924; and upon information and belief, such tutorial

video contains a true and accurate description of Groupon’s website and its infring-
ing technology. Plaintiff has a reasonable basis for making the allegations contained
in this paragraph, and believes they are likely to have evidentiary support after a
reasonable opportunity for further investigation or discovery. Hoffman-La Roche
Inc. v. Invamed Inc., 213 F.3d 1359, 1364 (Fed. Cir. 2000); Cambridge Prods. Ltd.
v. Penn Nutrients, Inc., 962 F.2d 1048, 1050 (Fed. Cir. 1992).

11." Upon information and belief, Groupon has therefore infringed, actively
induced the infringement of and/or contributorily infringed the ‘897 Patent within
the United States, including without limitation claims 1 through 3, 6, 8, and 9 of
such patent; and Groupon’s infringement, active inducement of infringement and/or
contributory infringement of the ‘897 Patent has been willful and will continue
unless rectified by the Court. Plaintiff has a reasonable basis for making the
allegations contained in this paragraph, and believes they are likely to have
evidentiary support after a reasonable opportunity for further investigation or
discovery. Hoffman-La Roche, supra, 213 F.3d at 1364; Cambridge, supra, 962
F.2d at 1050.

12. Upon information and belief, Plaintiff has been substantially damaged by
Groupon's infringing activities, and Groupon is liable for such damages, in an
amount not known at this time. Plaintiff has a reasonable basis for making the
allegations contained in this paragraph, and believes they are likely to have evid-
entiary support after a reasonable opportunity for further investigation or discovery.
Hoffman-La Roche, supra, 213 F.3d at 1364; Cambridge, supra, 962 F.2d at 1050.

13. Groupon's wrongful acts have damaged and will continue to damage

Plaintiff irreparably, and Plaintiff has no adequate remedy at law for those wrongs

3
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and injuries. The damage to Plaintiff includes harm to it and the Mobgob website’s
goodwill and reputation in the marketplace that money cannot compensate. In
addition to its actual damages, Plaintiff is therefore entitled to a preliminary and
permanent injunction restraining and enjoining Groupon and its agents, servants and
employees, and all persons acting thereunder, in concert with, or on their behalf,
from infringing the ‘897 Patent, including without limitation restraining and
enjoining the advertising, marketing, using, selling, and/or offering to sell products
on Groupon’s website located at www.groupon.com. Plaintiff has a reasonable
basis for making the allegations contained in this paragraph, and believes they are
likely to have evidentiary support after a reasonable opportunity for further
investigation or discovery.  Hoffinan-La Roche, supra, 213 .F.3d at 1364;
Cambridge, supra, 962 F.2d at 1050.
PRAYER FOR RELIEF

WHEREFORE, Plaintiff prays for judgment against Groupon, as follows:

1. That the '897 Patent be determined enforceable for its life and duration;

2. That Groupon has willfully infringed, actively induced the infringement
of and/or knowingly contributorily infringed the ‘897 Patent;

3. That an accounting be had for the damages caused to Plaintiff by
Groupon’s infringing activities, and that such damages, including
damages for lost profits and/or a reasonable royalty in an amount not
known at this time, which amount should be trebled under 35 U.S.C.
§284, with interest, be awarded to Plaintiff;

4. That Plaintiff be granted preliminary and permanent injunctive relief
restraining and enjoining Groupon and its agents, servants and
employees, and all persons acting thereunder, in concert with, or on
their behalf, from infringing the ‘897 Patent, including without

limitation restraining and enjoining the advertising, marketing, using,

4
COMPLAINT FOR PATENT INFRINGEMENT




Cal

oW N AN N R W N -

NN NN NN N N e e o e b e i ped e e
OO\IG\UIAUJNHO\OOO\IG\UI-BMNHG

be 2:10-cv-03640-MRP-VBK Document 1  Filed 05/14/10 Page 5 of 34 Page ID #:5

selling, and/or offering to sell products on Groupon’s website located at

WWW.Zroupon.com;

5. That Plaintiff be awarded its attorney’s fees, costs and expenses, under
35 U.S.C. §285;
6. That the Court enter an order declaring that such damages and other

monetary relief not be dischargeable through bankruptcy or otherwise;
and
7. That Plaintiff be awarded such further necessary and proper relief as
the Court may deem equitable and just.
JURY TRIAL DEMANDED

Plaintiff hereby demands a trial by jury of all issues so triable.

Dated: May 12, 2010 RICHARD KON YOON

b el Yoo

Richard Koh/Yoon
Attornevs for Plaintiff
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METHOD OF COMMUNITY PURCHASING are costly and increasingly ineffective. These costs are passed
THROUGH THE INTERNET on to artists, (who subsidize, through their own record royal-

RELATED APPLICATIONS

This application is a continuation-in-part of U.S. patent
application Ser. No. 09/768,447, filed on Jan. 24, 2001 now
abandoned, titled Method of Producing and Selling Popular
Works of Art Through the Internet, which is herein incorpo-
rated by reference.

BACKGROUND OF THE INVENTION

1. Field of the Invention

The method and apparatus of the present invention relate to
buying and selling products using electronic networks suchas
the Internet. In particular, the present invention relates to a
novel purchasing model using the Internet.

2. Description of the Related Art

The standard system of selling and buying requires sellers
to sell goods or services based upon projected demand. How-
ever, buying on projected demand can be risky and costly to
sellers if their projected demand differs from true demand. If
sellers overspend on their inventory, the burden of excess
supply and price fluctuations can be a huge problem for the
seller. These are real world problems that are compounded if
the inventory is purchased with credit. On the other hand, if
sellers under-spend on inventory, profits on potential sales
and ability to get discounts based on larger volume of pur-
chases will be lost.

Similarly, the buyers have limited purchasing powers in the
current traditional mode! of commerce. Buyers are often lim-
ited to only purchasing what goods and services that are
offered to them by sellers. Moreover, buyers have limited
voice in getting better prices from sellers. Since individuals
have low purchase volume, they often must pay higher price
per good or service set by the sellers. There are always trans-
action costs when dealing with sellers that are passed on
directly to the buyers. Retail outlets such as Costco™ have
allowed consumers to get better pricing per unit by offering
larger quantities of the item, but buyers are often forced to buy
in large quantities.

The use of the Internet has helped buyers get better pricing
due to the increase in competition. Certain auction sites such
aseBay™, has helped fuel anew market of buyers and sellers,
where buyers can participate more in the price setting. How-
ever, inventory issues and overall buyer empowerment can
still be improved since eBay*™ is based on buyers competing
against one another to raise the price on a limited number of
items available for sale.

An example where the present invention can be applied is
in the buying and selling of popular arts. Popular works of art
such as music, books, software, etc. have been distributed
primarily through traditional “brick and mortar” retail out-
lets. Over the past few years, a variety of retailers have set up
websites allowing the purchase of such popular works of art
via the Internet, and have given consumers confidence in
purchasing products on-line. However, the Internet has yet to
provide a better means for the artists to take advantage of the
Internet revolution. In fact, although transaction costs have
decreased for retailers selling over the Internet, the artists
have not benefited. The reason being is that artists still rely on
traditional recording labels, publishers, or other establish-
ments to produce their works of art and sell it to their con-
sumers. For example, in the music industry, even in the Inter-
net era, the record labels still organize the promotion and
marketing from the top down using traditional methods that
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ties, a costly, labor-intensive, and non-interactive marketing
and promotion infrastructure) and consumers (who pay
higher prices without receiving any increase in perceived
value). There is a growing dissatisfaction in the artist com-
munity with this business model.

Recently, some artists have tried directly producing and
selling their products to the consumer by means of the Inter-
net. For example, the artist formerly known as Prince sold his
album without the use a recording label by directly selling his
album off of his website. However, other artists have been
slow to follow his lead. Most artists do not desire to take all
the risk without any guarantee of receiving any money. More-
over, most artists lack the sophistication to market and suc-
cessfully sell their products using the Internet. Given the
hurdles of trying to sell their own album off the Internet
versus the security of traditional recording contracts, artists
have not been able to tap into the Internet revolution. The
present invention hopes to overcome the current deficiencies
in the prior means of doing business. The present invention
based on a new community purchasing model hopes to be
able to provide artists an alternative method of distributing
music and creating revenue which, thus far, has not existed.
This new method of distribution can be more profitable for
artist, and more tailored made for the consumers, resulting in
an economic model that may change the way popular works
of art are produced and sold.

SUMMARY OF THE PREFERRED
EMBODIMENTS

The preferred embodiments provide a method and system
for communal purchasing of a product at a fixed price over a
network based on popular demand from a minimum number
of buys from users. The preferred embodiments collect buys
for a product wherein the number of buys are recorded in a
specific product record and the purchase transaction is con-
summated if the number of buys for the product reaches a
preset minimum number of buys. Moreover, further embodi-
ments obtain a pre-payment or a guarantee for payment for
the product with each buy. In addition, further embodiments
set a cutoff date by when the number of buys must reach the
number of minimum number of buys or cancels the purchase
trapsaction if the cutoff date has been reached and the number
of buys for the product associated with the product record
does not reach the minimum number of buys.

The preferred embodiments allow the seller/manufacturer/
service provider to sell a product based on existing demand.
Advantages of the preferred embodiments include improved
efficiency between the seller and the consumer, lower over-
head costs in producing and marketing the product, and guar-
anteed money for seller and overall price benefits to the users.

BRIEF DESCRIPTION OF THE DRAWINGS

Referring now to the drawings in which like reference
numbers represent corresponding parts throughout:

FIG. 1 illustrates a network computing environment in
which preferred embodiments are implemented,

FIG. 2 illustrates a computing environment of a server in
accordance with preferred embodiments of the present inven-
tion;

FIG. 3 illustrates files in a user record and a project record
in accordance with preferred embodiments of the present
invention;
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FIG. 4 illustrates a program flow implemented in the server
to allow the user to register a Simple Registration;

FIG. 5 illustrates a program flow implementation in the
server to allow the user to register for a Full Registration;

FIG. 6illustrates a program flow implemented in the server
for the payment process according to the preferred embodi-
ments of the present invention;

FIG. 7illustrates a program flow implemented in the server
to determine whether to produce the work of art project in
accordance with preferred embodiments of the present inven-
tion;

FIG. 8 illustrates an alternative program flow implemented
in the server to determine whether to produce the work of art
project in accordance with preferred embodiments of the
present invention; and

FIG.9 illustrates a program flow implemented in the server
to fulfill the Delivery Process in accordance with preferred
embodiments of the present invention.

FIG. 10 illustrates a computing environment of a server in
accordance with further preferred embodiments of the
present invention;

FIG. 11 illustrates files in a user record and a product record
in accordance with further preferred embodiments of the
present invention;

FIG. 12 illustrates a program flow implemented in the
server for the payment process according to further preferred
embodiments of the present invention,

FIG. 13 illustrates a program flow implemented in the
server to determine whether to consummate the transaction in
accordance with further preferred embodiments of the
present invention; and

FIG. 14 illustrates an alternative program flow imple-
mented in the server to determine whether to consummate the
transaction in accordance with further preferred embodi-
ments of the present invention.

DETAILED DESCRIPTION OF THE PREFERRED
EMBODIMENTS

The preferred embodiments are directed to a method, sys-
tem and program for consumers to order works of art directly
from the artist. The preferred embodiments pools together
users that are fans of a particular artist, and creates an imme-
diate demand for the artist to produce another work of art (i.e.
album, book, etc.). This is done by the users committing
money upfront to “coproduce” the work of art and in return
being the first to receive the work of art as well as receiving
co-producer recognition. Thus, the preferred embodiments
creates a community of users and artists where users incen-
tivize artists to produce a work of art by guaranteeing a certain
amount of money, facilitating greater efficiency, cost savings,
and potentially more profits for the artists than traditional
methods of production.

Still in other further preferred embodiments, the present
invention can be applied to numerous other fields in addition
to works of art. The preferred embodiment can be applied to
pool together any group of purchasers to empower purchasing
power for any particular service or good. In addition, the
present invention allows the sellers to avoid inventory prob-
lems such as overstocking or under-stocking inventory by
seeing “true” demand.

In the following description, reference is made to the
accompanying drawings which form a part hereof and which
illustrate the preferred embodiment of the present invention.
1t is understood that other embodiments may be utilized and
structural and operational changes may be made without
departing from the scope of the present invention.
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FIG. 1 is a schematic overview diagram of the network
computing environment in which the preferred embodiments
are implemented. In preferred embodiments, a server 10 and
user computers 20 are linked together using a network 30,
such as the Internet. The network 30 may be comprised of any
network system known in the art including TCP/IP based
networks (e.g., an Intranet, the Internet), LAN, Ethernet,
WAN, Token Ring, etc. Alternatively, there may be separate
and different networks between the components. Further,
because the preferred embodiment of the network 30 is the
Internet, there can be numerous users using the network 30
simultaneously, however only three user computers 20 are
shown for illustration purposes.

FIG. 2 illustrates software comporents in the preferred
embodiment of server 10, including a Hypertext Transfer
Protocol (HTTP) server 50, database 60, database interface
55 and templates 65 and 67. The HTTP server 50 responds to
requests from the user computers 20 using HTTP client pro-
grams, such as web browser programs known in the art. Upon
accessing the server 50 through the network 30 using a unique
network address, such as an IP address, the database interface
55 will give specific access to database 60 depending on the
secured identification provided by the user computers (i.e.
unique usemame and password.)

The database 60 keeps current, accurate information about
the users and the various works of art in the production
process. The database 60 comprises a database program
known inthe art, such as a relational database program. In the
preferred embodiment, the database 60 includes two database
tables, user database table 70 and project database table 75.
(Database tables 70' and 75" will be described with respect to
further preferred embodiments of the invention according to
FIGS. 10-13, but will have the same structural shape as data-
base tables 70 and 75). User database table 70 includes user
records 71a, b, . . . n which is used in the preferred embodi-
ment to track user information. Project database table 75
includes project records 76a, b, . . . » which is used in the
preferred embodiment to track works of art that are available
to be produced.

The database interface 55 may comprise a Common Gate-
way Interface (CGI) program, a Java servlet, or other web
page implementation known in the art to present the informa-
tion in database 60 in a presentable format (e.g. HTML page,
etc.). In preferred embodiments, the database interface 55
uses a secured login/password verification for identifying the
individual user contacting the HTTP server 50. The assigning
of a secured login/password will be explained in greated
detail beJow. The unique identification will allow the database
interface 55 to identify which userrecord 71a, b, .. . n belong
to the requesting party and will appropriately give read/write
capabilities to the user record 714, 5, . . . n.

The server 10 further stores a display template 65 and an
input template 67, which are preferably implemented in a
document in which dynamic content may be generated (i.e.
HTML, Extended Markup Language (XML) Document,
etc.). Differing variations of the display template 65 and input
template 67 exists for both user information and info on the
various works of art, depending on the information to be
displayed or inputted, but a single display template 65 and a
single input template 67 are used for illustration purposes in
FIG. 2. The display template 65 is used to provide the user
computers 20 with specific user information from the data-
base table 70 or information on works of art from the database
table 75. The database interface 70 generates data into the
display template 65 from one or more of the records 71a,
b,...nand76a,b,... ninthe database 60. The input template
67 includes fields in which the user may enter information to
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update the user record 764, b, . . . or n, as well as update the
project record 76a, &, . . . n when a purchase is made by the
user.

The database 60, display template 65, and input template
67 are preferably stored in anon-volatile storage system, such
as one or more hard disk drives, ysed by the server 10 for
storage. The server 10 may load data from the storage system
into volatile memory (not shown) when processing,

The server 10 and user computers 20 may comprise any
type of computer device known in the ar, including server,
personal computer, mainframe, workstation, hand held
device, etc. Moreover, the server 10 may comprise ope or
more separate computer systems to run the different program
components 50, 55, and 60.

FIG. 3 provides an implementation of the fields in the user
records 71a, b, . . . n of the preferred embodiments, which
include:

Record ID 110: Provides a unique identifier generated by

the database interface 55 for the each unique user.

Username 112: Provides a unique username created by the
user that the user uses to login into the member only
parts of the URL address.

Password 114: Provides a secret password created by the
user used in conjuaction with the username in order to
access user information and order works of art.

E-mail Address 116: Provides a e-mail address of user.

Address 118: Comprises one or more sub-fields address,
telephone, and other contact information of the user.

Credit Card Information 120: Comprises one or more sub-
fields indicating the card name, card number, expiration
date, billing address, etc.

Current Orders 122: One or more sub-fields set by the
database interface 55 indicating the works of art user has
committed to produce.

Purchase/Preference Information 124: One or more sub-
fields set by database interface 55 providing purchasing
history about the user including preferred genre, artist,
etc. and the interests and preferences listed by the user
during the Full Registration Process or Bidding Process.

Shipping Information 126: Comprises one or more sub-
fields recording the shipping information selected by the
user including the tracking information on the delivery
of the completed work of art to the user including
method of shipment, carrier, date of shipment and esti-
mated time of arrival (“ETA™).

Customization Options 128: Comprises one or more sub-
fields recording customization options selected by the
user during the Delivery process.

FIG. 3 also provides an implementation of the fields in the
project records 764, b, . . . n of the preferred embodiments,
which include:

Record ID 210: Provides a unique identifier generated by
the database interface 55 for the each unique work of art.

Title of Art 212: Provides an identifier for title of the work
of art.

Artist Name 214: Provides an identifier name of artist
producing work of art.

Price Info 216: Provides cost per unit information about the
work of art.

Genre 218: Provides the type of work (i.e. music, book,
etc.) and category of genre (rap, rock, country, mystery,
horror, etc.).

No. of Bids Needed 220: Provides the preset number of
bids needed before the work of art is produced.

No. of Bids Received 222: Provides the number of orders
by users to produce the work of art.
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Purchaser Record 224: Provides a list of all users ordering
the project.

Cutoff Date 226: Provides the preset date that the number
of bids needed equals the number of bids received.

Stock Info 228: Comprises one or more sub-fields record-
ing whether the project has been ordered to be produced
by the artist, and if produced, the number of works of art
in stock at the warehouse.

Thase skilled in the art will appreciate that FIG. 3 is a pre-
ferred embodiment of the records 71a, b, . . . n, and 76a,
b, ... nbut not as the only implementation. The database
tables 70 and 75 can be structured in many alternative formats
to accomplish the present invention.

Typically the production process starts when the a contract
is made between the artist and the website owner to produce
a work of art if a certain demand for the work of art is
established by the users of the website. The website owner
determines the number of bids and cost per unit of the work of
art needed in order for the production to be profitable. The
number of bids and cost per unit is determined based on the
minimum amount of money the artist agrees to accept to
produce the work of art. The cut off date for when the number
of orders is required is then set based on the contract terms
and/or market analysis. The database administrater then
allows the creation of a separate record 764, b, . . . or n for each
work of art in the database 60. The data for the Record 1D 210,
Titleof Art 212, Artist Name. 214, Price Info 216, Genre 218,
No. of Bids Needed 222, and Cut off Date 226 is generated
and stored in the appropriate work of art record 764, b, . . . n.

FIGS. 4, 5, 6, 7, 8, and 9 illustrate the program logic
embedded in the HTTP server 50 and the database interface
55 to implement the production process of the preferred
embodiments. After one or more work of art records 76a,
b, ... nis created, the next step in the preferred embodiments
is to create a community of users. FIG. 4 illustrates the pro-
gram logic to establish a unique user record 71a, b, . . . n with
basic user information (“Simple Registration™). At block 400,
the HTTP server 50 receives a request from the user to reg-
ister. At block 410, the database interface 55 accesses the
input template 67 and builds an HTML web page quering the
user to input username, password, name and e-mail address.
The database interface program 55 then receives the inputted
username, password, and e-mail (at block 420) and places the
information in a new user record 71a, b, . . . ». The database
interface 55 then checks the database table 70 to see if the
username is unique (at block 430). If the username is already
in use by another user record 70a, b . . . or » then at block 440,
the database interface 55 accesses the input template 67 and
builds an HTML web page requesting the user to input
another username. The process is repeated until a unique
username is assigned. At block 450, the e-mail address is
checked to see if the e-mail entered is unique. If the e-mail
address is already in use by another user record 70a, b . . . or
n then at block 460, the database interface 55 accesses the
input template 67 and builds an HTML web page stating that
the e-mail address is associated with an existing username.
The user is asked to confirm whether the username befongs to
the user by asking for the password associated with the spe-
cific user record 714, b, . . . or n. If the correct password is
inputted, the prior user record is used and the new user record
deleted. If not, at block 465, the user is queried to input
another e-mail address. The process is repeated until a unique
e-mail is assigned to the user record 71a, b, . . . or n. At block
470, an e-mail message is sent by the server 10 to confirm the
signup by the user. Upon receiving confirmation via e-mail or
hypertext link to the confirmation page (not shown), the user
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will be given an option to register for Full Registration which
allows the user to actually bid/order a work of art. If no
confirmation is received, the newly created user record will be
deleted. At block 480, the database interface 55 will build a
HTML web page based on a display template 65 which will
list the benefits of full membership. The generated display
page may include information such as Title of Art 212, Artist
Name 214, and Genre 218 available in database 60. I the user
decides not to signup for Full Registration, server 10 sends a
confirmation e-mail to user using the E-mail Address 116
associated with the user record 71a, b, .. .or . . . stating the
Usemame 112 and Password 114 associated with the user
record 71a, b, . . . or n. If the Full Registration option is
selected, the logic of FIG. 5 is implemented from block 505.

FIG. 5 illustrates the program logic implemented in the
HTTP server 50 and database interface 70 to enter additional
information into the user record 714, b, . . . » for Full Mem-
bership. In order to sign up of for Full Membership, a user
must have already completed the simple registration process
having a unique username and password. At block 500, once
the user has logged in with his/her unique usemame and
password, or after completing the simple registration, the user
will be given the option for Full Membership. At block 505,
the HTTP server 50 receives a request from the user for the
input page to convert the user record 71a, b, . . . # from the
Simple Registration to a Full Membership. In response, the
HTTP server 50 requests (at block 510) the database interface
S5, which accesses the input template 67 and builds an HTML
input page for the specified user record 71, b, . . . n. The built
HTML input page is then sent to the user computer 20, where
the user can enter the user’s name, shipping address and credit
card information, including the card name, card number,
expiration date, and billing address associated with the credit
card. At block 515, the HTTP server 50 receives the HTML
input page with the address and credit card information the
user entered. In response, the HTTP server 50 requests the
database interface 55 to update (at block 520) the Name/
Address field 118 and Credit Card Info field 120 of the rel-
evant record with the information supplied by the user. In the
preferred embodiment, the Full Membership process also
includes collecting additional information from the user
regarding the user’s interest and preferences. By receiving the
user’s preferences in the type of music, books, or other inter-
est, more refevant content can be directed towards the user.
After receiving the preference information inputted by the
user at block 530, the the HTTP server 50 requests the data-
base interface 55 to update (at block 520) the preference
information 126 of the relevant record with the information
supplied by the user.

In the preferred embodiments, a user who has signed up for
Full Membership can participate in producing a work of art,
FIG. 6 illustrates a program flow implemented in the server
for the payment process according to the preferred embodi-
ments of the present invention. At block 600, the HTTP server
50 receives a request to produce a work of art listed in the
project database table 75. At block 605, the database interface
$5 accesses the project record 76a, b, . . . or n for the selected
project, and builds an HTML web page using the display
template 65 with information recorded in the Artist Name
214, Title of Art 212, and Price Information 216 fields. At
block 610, the database interface 55 determines whether the
cutoff date has been reached by comparing the server’s inter-
nal date clock with the date listed in the Cutoff Date field 226.
If the cutoff date has been reached, the database interface 55
at block 615 determines whether the number of bids received
is greater than the number of bids needed by comparing the
two fields, Number of Bids Needed 220 and Number of Bids
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Received 222. If not enough bids were received for the project
by the cutoff date, then at block 620, a notice is sent to the user
that the project is unavailable at this time, but may be avail-
able again at some future date. An option is given to the user
to update his record to keep informed of any changes in the
future. A user must be logged in to allow the database inter-
face 55 locate the user record 71a, b,. . .orn belonging to the
user. Once the user record 714, b, . . . or n is located by the user
logging in, the database interface 55 updates the purchase/
preference info field 124 of the user record 714, b, . . . nto list
the particular work of art requested.

If the cutoff date has not been reached or if the number of
bids received is greater than the number of bids needed, the
user is given the ability to coproduce the work of art. At block
630, the user is asked to login and the database interface 55
determines whether the user has already signed up for Full
Membership. If the user has not previously signed up for Full
Membership, the user is told that full membership is required
and directed to sign up for Full Membership according to the
logic of FIGS. 4 and 5 (at block 635). If the user has previ-
ously signed up for Full Membership, then the user is given
the option to confirm the purchase quantity and identity of the
work of art at block 640. If the user decides not to purchase,
then a message is sent by the database interface 55 that the
user must start the logic of FIG. 6 again to purchase the work
of art, and the logic of FIG. 6 is terminated. If the user
confirms the purchase, at block 650, the database interface 55
accesses Credit Card Info field 120 and places a charge for the
total cost of the purchase. Alternatively, the database interface
55 can place a hold on the credit card for the entire amount of
the purchase. At block 655, the database interface 55 waits
until the credit card authorization is received. If the transac-
tion is rejected, an exception view is generated at block 660
asking the user to input another credit card or to check with
the user’s credit card company. The user is given the oppor-
tunity to input new credit card information updating the user
record, and retrying the credit card approval process. Once
the credit card transaction is approved at block 665, the logic
of FIG. 7 is started.

FIG. 7illustrates a program flow implemented in the server
to determine whether sufficient demand to produce the work
of art exists in accordance with preferred embodiments of the
present invention. Once the order to purchase has been
approved at block 700, the Current Order field 122 and Pur-
chase/Preference Information 124 on the user record 71a,
b, ... or nis updated by the database interface 55. Thus, each
decision to coproduce a work of art by the user is tracked in
the unique user record 714, 5, . . . n. In addition, at block 710,
the Number of Bids Received field 222 and the Purchaser
Record field 224 on the project record 764, b, . . . or 1 is
updated by the database interface 55. The value of the Num-
ber of Bids Received is increased by the quantity of approved
orders placed by the user, and the log of all the users who have
placed an order for the work of art is kept track in the project
record 76a, b, . .. or n. At block 715, the database interface 55
determines whether the number of bids received is greater
than the number of bids needed by comparing the two fields
Number of Bids Needed 220 and Number of Bids Received
222. If the number of bids received is less than the number of
bids needed, then at block 720, a notice is sent to the user that
the project will begin production by the date listed in the
Cutoff Date field 226 ora refund will be automatically issued
to the user credit card, and the logic of FIG. 7 is terminated. If
the number of bids received exceeds the number of bids
needed, the database interface 55 at block 725 determines
whether the cutoff date has been reached by comparing the
server's internal date clock with the date listed in the Cutoff
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Date field 226. If the cutoff date has been reached, then the
database interface will know that the work of art has been
already requested from the artist, and a message to the user is
sent (at block 730) that the work of art will be shipped shortly
after completion or if the work of art has already been pro-
duced that it will be shipped from existing inventory. On the
other hand, if the cutoff date has not been reached, the data-
base interface determines whether the work of art has been
ordered from the artist by checking the Stock Info field 228 (at
block 735). If the order to produce the work has not been
issued already, the work is ordered at block 740 and the Stock
Info field 228 of the project record 764, b, . . .  is updated by
the database interface 55 to reflect that the work of art has
been ordered. However, regardless of whether the work of art
has been previously ordered or not, the logic of FIG. 7 even-
tually terminates at block 730 since the number of bids
received has exceeded the number of bids needed, triggering
the artist obligation to produce the work of art based on the
demand of the users. A message is sent to the user stating that
the work of art will be shipped as soon as the work is com-
pleted and available for shipping.

FIG. 8 illustrates an alternative program flow implemented
in the server to determine whether to produce the work of art
project in accordance with preferred embodiments of the
present invention. At block 800, the database interface is
scheduled to initiate a cutoff date review of the project records
764, b, ... non a daily basis. The cutoff review begins by the
database interface 55 checking the Cutoff Date field 226 on
each individual project record 76a, b, . . . n (at block 805).
Whether the cutoff date has been reached is determined by
comparing the server’s internal date clock with the date listed
in the Cutoff Date field 226 (at block 810). If not, then data-
base interface is set at block 840 to check the next project
record. Before the next project record 76a, b, . . . n is
reviewed, the database interface checks to seeifall the project
records have been checked already (at block 845). Ifall of the
project records 76a, b, . . . n have been checked, the logic of
FIG. 8 is terminated at block 850. Otherwise, the next project
record 76a, b, . . . nis reviewed for its cutoff date. If the cutoff
date has been reached for a particular project record 76a,
b, ... n,then the database interface 55 at block 815 determines
whether the number of bids received is greater than the num-
ber of bids needed by comparing the two fields Number of
Bids Needed 220 and Number of Bids Received 222. If not
enough bids were received for the project by the cutoff date,
then at block 820, a notice is sent to the user that the project is
unavailable at this time, but may be available again at some
future date. All orders for purchase are then refunded by
crediting back the credit card for all users who have placed
bids on the particular work of art as logged in the Purchaser
Record field 224 of the project record 76a, &, . . . 1. On the
other hand, if the number of bids received exceeds the number
of bids needed, the database interface determines whether the
work of art has been ordered from the artist by checking the
Stock Info field 228 (at block 825). If the order to produce the
work has not been issued already, the work is ordered at block
830 and the Stock Info field 228 of the project record 76a,
b, . .. nis updated by the database interface 55 to reflect that
the work of art has been ordered. However, regardless of
whether the work of art has been previously ordered or not, if
the number of bids received has exceeded the number of bids
needed, the artist obligation to produce the work of art based
is triggered based on the demand of the users. A message is
sent to the user stating that the work of art will be shipped as
soon as the work is completed and available for shipping, The
logic of FIG. 8 terminates at block 850 once all of the project
records 76a, b, and n are checked that day.
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At some point, the work of art will be finished and ready for
shipment. FIG. 9 illustrates a program flow implemented in
the server to fulfill the Delivery Process in accordance with
preferred embodiments of the present invention. Once the
project is completed at block 900, the database interface 55
accesses the Purchaser Record field 224 (at block 905) to
determine which users have ordered/coproduced the work of
art. At block 910, the database interface 55 cross references
the data in the Purchase Record field 224 to access the E-mail
address field 116 of all the users listed. At block 915, an
e-mail is sent to all the users in Purchase Record field 224
stating that the project is ready and to confirm that informa-
tion in the Name and Address field 118, Shipping Information
field 126 and Customization Options field 128 is up to date
and correct. The Customization Options field 128 records the
way the user prefers to have the his/her name listed on the
work of art as a coproducer (e.g. Joe Smith, et al.). The default
setting of the Customization Option field 128 will be the name
listed in the Name and Address field 118, but the user is
allowed to customize certain aspects of the credits on the
work of art ordered by the user to change the name (e.g.
“Babyface Joe™). In preferred embodiments, the choice of
font and color will also be available in the Customization
Option field 128. In addition, in preferred embodiments, the
user will have the option to change the shipping option. For
example, the default setting may be three day UPS ground
shipping, but the user will have the option to pay for a faster
priority shipping such Federal Express by agreeing to pay for
the additional shipping option by means of the credit card
listed in the Credit Card Information field 120.

After providing an opportunity for the users to confirm the
shipping and customization information, the database inter-
face 55 at block 925 produces an order to the fullfillment
department of the company on how to deliver the work of art
to the purchasers including shipping and customization
requirements. Once the order to fulfill has been given, the
Current Order field 122 and Shipping Information field 126
on the user record 71a, b, . . . or  is updated by the database
interface 55 at block 930. Thus, the tracking of the delivery
process is recorded in the unique user record 71a, b, . .. n. In
addition, at block 935, the Stock Information field 228 on the
project record 76a, b, . . . or n is updated by the database
interface 55. Thus, the number of works of art being manu-
factured is kept track in the project record 76q, b, . . . or n.

Slight modifications can be made to the above detailed
description related to works of art to make a generic commu-
nity/collective purchase mode] that can be applied to a wide
variety of consumer transactions. For example, the present
invention can be applied to the world of electronic goods,
automobiles, consumer disposables, travel services, etc. In
ideal situations, the product will be from a manufacturer/
service provider that already has a loyal consumer following.
Thus, even the mere listing of the product will guarantee
consumer demand. For example, consumers already seek out
the latest Apple iPod™ music/video players from the first
release based on the manufacturer’s product reputation. Simi-
larly, many product families have loyal followings. In further
preferred embodiments of the present invention, the con-
sumer purchasing model can work to pravide such products to
consumers at a better price point and allow manufacturer’s to
reduce the cost of selling their products. The business method
contemplated by the above example is applicable to any situ-
ation where sellers would like to see a pre-established
demand before delivering the product or service. A pre-estab-
lished demand reduces uncertainty allowing better forecasts
for manufacturing and projected revenue for budgeting and
contract valuation purposes. In addition, the present business
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method provides advantages over auction systems where
price is a constant urknown, Given the unknown outcome of
auctions, a seller will always risk being obligated to sell
below its desired/projected price. The consumer/collective
purchasing model is also ideal for any situation that bulk
purchase will result in a cheaper price point for all buyers.
Given that a set price is based on having at least a certain
number of users/buyers interested in the product, buyers are
incentivized to get other buyers to purchase the product. So
rather than competition between buyers, buyers work
together to get the best price for all. Such a community
purchase model creates a grassroots type marketing as buyers
spread the word so that everyone can get a great price for a
particular product. For shorthand purposes, the term “prod-
uct” used anywhere in the drawings or the written description
also encompasses services or any other project that can be
performed using the described methodology. Similarly, the
term “buy” can be used interchangeably with “bid” or “pur-
chase.” In addition, other terms such as “seller” or “manufac-
turer” or “service provider” and “communal” and “collec-
tive” can be used interchangeably throughout the written
description.

FIGS. 10-13 show how modifications to the above descrip-
tion on works of art can be used to produce further preferred
embodiments of the present invention related to a generic
community purchase model. As described previously with
respect to FIG. 2, the database 60 is not changed to work with
the more generic community purchase model. Database 60
will still be used to keep current, accurate information about
the users and the various products offered through the com-
munity purchase model. In the further preferred embodiment
as seen in FIG. 10, the database 60 still uses two database
tables, a user database table 70' and a product database table
75'. User database table 70" includes user records 714’ &, . . .
n' which is used in the preferred embodiment to track user
information. Product database table 75' includes product
records 76a’, b, . .. n' which is used in the preferred embodi-
ment to particular products being offered to the users/sellers.

FIG. 11 provides an alternative implementation of the
fields in the userrecords 71a’, 5/, . . . n'of the further preferred
embodiments, which include:

Record ID 1110: Provides a unique identifier generated by

the database interface 55 for the each unique user.

Username 1112: Provides a unique username created by
the user that the user uses to login into the member only
parts of the URL address.

Password 1114: Provides a secret password created by the
user used in conjunction with the username in order to
access user information and purchase product.

E-mail Address 1116: Provides an e-mail address of user.

Address 1118: Comprises one or more sub-fields address,
telephone, and other contact information of the user.

Credit Card Information 1120: Comprises one or more
sub-fields indicating the card name, card number, expi-
ration date, billing address, etc.

Current Orders 1122: One or more sub-fields set by the
database interface 55 indicating the product user has
committed to purchase/buy.

Purchase/Preference Information 1124: One or more sub-
fields set by database interface 55 providing purchasing
history about the user including preferred brands and the
interests and preferences listed by the user during the
Full Registration Process or Purchase Process.

Shipping Information 1126: Comprises one or more sub-
fields recording the shipping information selected by the
user including the tracking information on the delivery
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of the purchased product to the user including method of
shipment, carrier, date of shipment and estimated time of
arrival (“ETA”).

Customization Options 1128: Comprises one or more sub-
fields recording customization options selected by the
user during the Delivery process.

FIG. 11 also provides an implementation of the fields in the
project records 76a’, b, . . . n'of the further preferred embodi-
ments, which include:

Record ID 1210: Provides a unique identifier generated by
the database interface 55 for each product.

Product Name 1212: Provides an identifier for the product.

Manufacturer’s/Provider’s Name 1214: Provides an iden-
tifier name of manufacturer/provider of the product.

Price Info 1216: Provides cost per unit information about
the product.

Dept Code 1218: Provides the type of product (i.e. elec-
tronics, automobiles, etc.) and subcategory of product
(televisions, telephones, SUVs, minivans, etc.).

No. of Buys Needed 1220: Provides the preset number of
purchases/buys for the transaction to complete,

No. of Buys Received 1222: Provides the number of orders
by users to purchase the product.

Purchaser Record 1224: Provides a list of all users purchas-
ing the product.

Cutoff Date 1226: Provides the preset date that the number
of purchases/buys needed equals the number of pur-
chases/buys received.

Stock Info 1228: Comprises one or more sub-fields record-
ing the number of products available to be sold.

Those skilled in the art will appreciate that FIG. 11 is a
preferred embodiment of the records 71a’, b',. . . n',and 76a’,
' ... n'but not as the only implementation. The database
tables 70' and 75' can be structured in many altemative for-
mats to accomplish the present invention.

Typically a product will be available for sale once a con-
tract is made between the manufacturer/service provider and
the website owner. The contract will be an option contract for
the website owner to buy a certain quantity of products at a
specific price by a certain date. The contract will stipulate that
the website owner will not have any obligation to exercise the
option. Given that the contract will be for a volume purchase,
the specific price is expected to be at wholesale/volume dis-
count prices. Based on the contract price achieved by the
website owner, the website owner will set a fixed price. Given
that the website owner will not need to carry an inventory, and
theoretically have an established base of buyersfusers that
would have registered with the site, costs for the website
owner will be minimal. No retail space is required and the
potential buyers will already be present. In addition, given the
popular following of the product family, minimal advertising
expenses by the website owner is expected. In addition,
because the community purchasing model is expected to cre-
atea buzzaround the “great price” fora particular product and
the need for others to participate in the purchase, a grassroots
marketing campaign is expected to be seen without any cost
to the website owner. A simple listing of the item is all that's
required. Thus, in preferred embodiments, the fixed price will
be at a price that is cheaper than any price that an individual
buyer could find, yet the price would still be profitable for the
website owner (i.e. price that's higher than the contract price).
In alternative embodiments, the fixed price can be at the
contract price or even a loss leader to attract people to the site.
In alternative embodiments, the fixed price can vary after a
certain amount of buys as dictated by the option contract or by
the decision of the website owner. Specifically, a manufac-
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turer may be willing to lower the price further if a greater
quantity of items are sold or the website owner may be willing
to take a smaller margin on a greater number of purchases if
the demand exceeds the minimum number of buys. -

The minimum umber of purchases/buys will be set based
on the contract with the manufacturer/service provider, given
that the contract will obligate the manufacturer to provide a
certain number of products. The cut off date for when the
number of orders is required is also set based on the contract
terms and/or market analysis. The database administrator
then allows the creation of a separate record 764’ b', . . . or '
for each product in the database 60. The data for the Record
ID 1210, Product Name 1212, Manufacturer/Service Pro-
vider Name 1214, Price Info 1216, Department Code 1218,
No. of Buys/Purchases Needed 1222, and Cut off Date 1226
is generated and stored in the appropriate product record 76a’,
b, ... n' Inpreferred embodiments, the option contract will
be negotiated between the website owner and manufacturer/
service provider directly. However, in altemative embodi-
ments, an additional vendor table (not shown) can be placed
in the database 60 such that it tracks approved individual
vendors, The database can be modified to allow approved
individual vendors (i.e. manufacturers/service providers who
have an established relationship with the website owner) to
directly list their product for sale by submitting both mini-
mum number of buys and price inputs into the system. Such
Listings would be consistent with all other product listings on
the website.

As described above, the preferred embodiments envision
that only a user who has signed up for Full Membership can
participate in purchase transaction. In alternative embodi-
ments, the purchase transaction can be made available to any
visitor of the website. FIG. 12 illustrates a program flow
implemented in the server for the payment process according
to the preferred embodiments of the present invention. At
block 1600, the HTTP server 50 receives a request to pur-
chase a product listed in the product database table 75'. At
block 1605, the database interface 55 accesses the product
record 764’, &', . .. or ' for the selected product, and builds an
HTML web page using the display template 65 with infor-
mation recorded in the Manufacturer/Service Provider Name
1214, Product Name 1212, and Price Information 1216 fields.
At block 1610, the database interface 55 determines whether
the cutoff date has been reached by comparing the server's
internal date clock with the date listed in the Cutoff Date field
1226. If the cutoff date has been reached, the database inter-
face 55 at block 1615 determines whether the number of buys
received is greater than the number of buys needed by com-
paring the two fields, Number of Buys Needed 1220 and
Number of Buys Received 1222. If not enough buys/pur-
chases were received for the product by the cutoff date, then
at block 1620, a notice is sent to the user that the product is
unavailable at this time, but may be available again at some
future date. An option is given to the user to update his record
to keep informed of any changes in the future. A user must be
logged in to allow the database interface 55 locate the user
record 71a’, &', . . . or n' belonging to the user. Once the user
record 71a’, &', ... orn'is located by the user logging in, the
database interface 55 updates the purchase/preference info
field 1124 of the user record 71a’ &' . . . n'to list the particular
product requested.

Ifthe cutoff date has not been reached, the user is given the
ability to purchase the product. At block 1630, the user is
asked to login and the database interface 55 determines
whether the user has already signed up for Full Membership.
If the user has not previously signed up for Full Membership,
the user is told that full membership is required and directed
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to sign up for Full Membership according to the logic of
FIGS. 4 and § (at block 1635). If the user has previously
signed up for Full Membership, then the user is given the
option to confirm the purchase quantity and identity of the
product at block 1640. If the user decides not to purchase,
then a message is sent by the database interface 55 that the
user must start the logic of FIG. 6 again to purchase the
product, and the logic of FIG. 12 is terminated. If the user
confirms the purchase, at block 1650, the database interface
55 accesses Credit Card Info field 1120 and places a charge
for the total cost of the purchase. Alternatively, the database
interface 55 can place a hold on the credit card for the entire
amount of the purchase. At block 1655, the database interface
S5 waits until the credit card authorization is received. If the
transaction is rejected, an exception view is generated at
block 1660 asking the user to input another credit card or to
check with the user’s credit card company. The user is given
the opportunity to input new credit card information updating
the user record, and retrying the credit card approval process.
Once the credit card transaction is approved at block 1665, the
logic of FIG. 13 is started.

FIG. 13 illustrates a program flow implemented in the
server to determine whether sufficient demand to purchase
the product at the fixed price exists in accordance with further
preferred embodiments of the present invention. Once the
order to purchase has been approved at block 1700, the Cur-
rent Order field 1122 and Purchase/Preference Information
1124 on the user record 71a’, &', . . . or »’ is updated by the
database interface 55. Thus, each decision to purchasea prod-
uct by the user is tracked in the unique user record 71a’
b', ... n' In addition, at block 1710, the Number of Buys
Received field 1222 and the Purchaser Record field 1224 on
the product record 76a’, &', .. . or n'is updated by the database
interface 55. The value of the Number of Buys Received is
increased by the quantity of approved orders placed by the
user, and the log of all the users who have placed an order for
the product is kept track in the product record 764", &', . . . or
n'. At block 1715, the database interface 55 determines
whether the number of buys/purchases received is greater
than the number of buys/purchases needed by comparing the
two fields, Number of Buys Needed 1220 and Number of
Buys Received 1222. If the number of buys/purchases
received is less than the number of buys/purchases needed,
then at block 1720, a notice is sent to the user that the product
will begin shipped by the date listed in the Cutoff Date field
1226 or arefund will be automatically issued to the user credit
card, and the logic of FIG. 13 is terminated. If the number of
buys/purchases received exceeds the number of buys/pur-
chases needed, the database interface 55 at block 1725 deter-
mines whether the cutoff date has been reached by comparing
the server’s internal date clock with the date listed in the
Cutoff Date field 1226. If the cutoff date has been reached,
then the database interface at block 1750 will consummate the
transaction (i.e. exercise the option on the contract with the
manufacturer/service provider). In preferred embodiments,
the database interface will arrange for the shipment of the
product to the buyer directly from the manufacturer/service
provider and send payment to the manufacturer/service pro-
vider by electronic bill pay, ACH, wire, or other payment
options. In alternative embodiments, the products will be
shipped to the website owner, and the website owner will
arrange for the shipment of the product directly to the buyers/
purchasers and pay for the products as stipulated in the con-
tract (e.g. FOB, credit, etc.). Shipment from the website
owner can be performed similarly as described in FIG. 9. On
the other hand, if the cutoff date has not been reached, a
message fo the user/buyer is sent (at block 1730) that the
product will be shipped by the Cutoff date. The
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logic of FIG. 13 eventually terminates at block 1750 once the
Cutoff date is reached since the number of buys/purchases
received has exceeded the number of buys/purchases needed.

Although in preferred embodiments, all of the buys are
envisioned fo come from users of the website, alternative
embodiments may provide for ways to have the website
owner to actually make additional purchases of the product to
increase the number of buys received. Thus, the website
owner may be a participant in the purchase of the product as
well. In certain embodiments, the website owner can even
manipulate the number of buys required as displayed to the
users before the cutoff date even though the minimum num-
ber of buys required is still fixed by the contract. Thus, the
website owner may participate in one or more ways {0 ensure
that certain product transactions are consummated.

FIG. 14 illustrates an alternative program flow imple-
mented in the server to determine whether to produce the
work of art project in accordance with preferred embodi-
ments of the present invention. At block 1800, the database
interface is scheduled to initiate a cutoff date review of the
product records 76a’, 5', . . . n' on a daily basis. In alternative
embodiments, the review can occur at any other periodic
period including multiple times daily to every few days or
weekly, monthly, etc. The cutoff review begins by the data-
base interface 55 checking the Cutoff Date field 1226 on each
individual product record 76a’, &' . . . n' (at block 1805).
Whether the cutoff date has been reached is determined by
comparing the server’s internal date clock with the date listed
in the Cutoff Date field 1226 (at block 1810). If not, then
database interface is set at block 1840 to check the next
project record. Before the next product record 764", &', . . '
is reviewed, the database interface checks to see if all the
project records have been checked already (at block 1845). If
all of the product records 76a’, &, . . . n" have been checked,
the logic of FIG. 14 is terminated at block 1850. Otherwise,
the next product record 76a’, b', . .. n'is reviewed for its cutoff
date. If the cutoff date has been reached for a particular
product record 76a’, &', . . . n', then the database interface 55
at block 1815 determines whether the number of buys/pur-
chases received is greater than the number of buys/purchases
needed by comparing the two fields, Number of Buys Needed
1220 and Number of Buys Received 1222. If not enough
buys/purchases were received for the product by the cutoff
date, then at block 1820, a notice is sent to the user that the
product is unavailable at this time, but may be available again
at some future date. All orders for purchase are then refunded
by crediting back the credit card for all users who have pur-
chased the product as logged in the Purchaser Record field
1224 of the product record 76a’, b’,. . . n'. On the other hand,
if the number of buys/purchases received exceeds the number
of buys/purchases needed, then the database interface at
block 1750 will consummate the transaction (i.e. exercise the
option on the contract with the manufacturer/service pro-
vider), and send a message to the user/buyer is sent (at block
1835) that the product wil] be shipped by the Cutoff date. The
logic of FIG. 14 terminates at block 1850 once all of the
project records 76a’, &', and n” are checked that day.

Those skilled in the art will appreciate that alternative
embodiments exists from the description of the preferred
embodiments without departing from the spirit and scope of
the invention. The preferred embodiments may be imple-
mented as amethod, apparatus or article of manufacture using
standard programming and/or engineering techniques to pro-
duce software, firmware, hardware, or any combination
thereof. The term “article of manufacture” (or alternatively,
“computer program product™) as used herein is intended to
encompass one or more computer programs and data files
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accessible from one or more computer-readable devices, car-
riers, or media, such as a magnetic storage media, “foppy
disk,” CD-ROM, a file server providing access to the pro-
grams via a network transmission line, holographic unit, etc.
Of course, those skilled in the art will recognize that many

‘modifications may be made to this configuration without

departing from the scope of the present invention.

Preferred embodiments were shown in the context of net-
work system, where all of the communications were per-
formed through the Internet. However, in alternative embodi-
ments, many of the functions can be performed by other
means of communication such as telephone, fax, e-mail, eic.
For example, the website owner may directly call the user to
notify change in order status, confirming information, etc.

Preferred embodiments were described with respect to the
database interface 55 performing the comparisons of the
number of bids/buys, cutoff date, etc. However, in alternative
embodiments, some of the functions of the database interface
may be implemented iti a separate script program or €limi-
nated altogether. Alternatively, the functions shown may be
combined or split in any manner amongst one or more sys-
tems. Additionally, preferred embodiments were described
with respect to the algorithm where the number of bids/buys
received exceeded the number of bids/buys needed, however,
altemnatively, the algorithm can easily be set to when the
number of bids/buys received equals or is equals to or greater
than the number of bids/buys needed.

In addition, preferred embodiments described the user and
project/product information as implemented as database
records in a database table. However, the user and project
information may be implemented in any format for maintain-
ing object information, including spreadsheet, non-database
table, etc. Thus, as used herein, the terms database record,
database table, and database refer to any data structure known
in the art for maintaining information on data objects, such as
relational databases, non-relational databases, spreadsheets,
ASCII text files, etc.

Therefore, the foregoing description of the preferred
embodiments of the invention has been presented for the
purposes of illustration and description. It is not intended to
be exhaustive or to limit the invention to the precise form
disclosed. Many modifications and variations are possible in
light of the above teaching. It is intended that the scope of the
invention be limited not by this detailed description, but
rather by the claims appended hereto. The above specifica-
tion, examples and data provide a complete description of the
manufacture and use of the composition of the invention.
Since many embodiments of the invention can be made with-
out departing from the spirit and scope of the invention, the
invention resides in the claims hereinafter appended.

What is claimed is:

1. A computer implemented collective purchasing method
stored on a server and accessible over a network or Internet,
comprising:
generating a product database implemented on the server
including at least one product record, wherein each product
record is associated with a product;
pooling a number of buys in a group buying setting on the
server over a period of time at a preset fixed price from users
for the product associated with the at least one product record,
wherein each buy is a commitment to complete a purchase
transaction and wherein the number of buys provides a col-
lective demand for the product, and wherein the preset fixed
price is locked while pooling the number of buys and remains
unchanged regardless of the number of buys such that a seller
of the product will have an exact expected revenue in the
group buying setting; updating the at least one product record
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in the product database located on the server to record the
number of buys for the product associated with the specific
product record; and consummating the purchase transaction
on the server if the number of buys for the product associated
with the at least one product record reaches a preset numberof
buys; wherein the user will know the fixed price when the buy
is entered.

2. The computer implemented collective purchasing
method of claim 1, further comprising
setting a cutoff date by when the number of buys must reach
the preset number of buys.

3. The computer implemented collective purchasing
method of claim 2, further comprising:
determining whether the cutoff date has been reached for the

- at least one product record; and : :
collecting a number of buys from users for the product asso-
ciated with the at least one product record until the cutoff date
has been reached.

4, The computer implemented collective purchasing
method of claim 1, further comprising:
obtaining a pre-payment for the product with each buy.

5. The computer implemented collective purchasing
method of claim 4, further comprising;
setting a cutoff date by when the number of buys must reach
the preset number of buys;
determining whether the cutoff date has been reached for the
at least one product record;
cancelling the transaction associated with the at least one
product record if the cutoff date has been reached and the
number of buys associated with the product record does not
reach the preset number of buys, and
returning the pre-payment.

6. The computer implemented collective purchasing
method of claim 1, wherein the fixed price is set by a vendor
of the product.

7. The computer implemented collective purchasing
method of claim 1, wherein the step of consummating the
purchase transaction allows the product to be shipped directly
from the manufacturer.

8. The computer implemented collective purchasing
method of claim 1, further comprising:
wherein the buyer knows that the fixed price is based on
having a fixed number of buys from other users in order for
the purchase transaction to occur and is motivated to find
additional buyers if the buyer wants the purchase transaction
to be consummated.

9. The computer implemented collective purchasing
method of claim 1, further comprising:
transmitting over the network or Intemet an input page in
which the user enters information about interest and prefer-
ences of user;
receiving the input page with the information entered by the
user; and
recording the information in the at least one user record
associated with the user.

10. The computer implemented collective purchasing
method of claim 1, wherein the collective demand leads to the
product being developed.

11. A computer implemented collective purchasing
method stored on a server and accessible over a network or
Internet, comprising:
generating a product database implemented on the server
including at least one product record, wherein each product
record is associated with a product;
setting a fixed quantity of the product offered for sale; pooling
anumber of buys in a group buying setting on the server from
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users for the product associated with the at least one product
record, wherein each buy is a commitment to complete a
purchase transaction and wherein the number of buys pro-
vides a collective demand for the product and wherein the
fixed quantity is locked while pooling the number of buys and
remains unchanged regardless of the number of buys such
that a seller of the product will know an exact inventory
requirement in the group buying setting; updating the at least
one product record to record the number of buys for the
product associated with the specific product record; and con-
summating the purchase transaction on the server if the num-
ber of buys for the product associated with the at least one
product record reaches the fixed quantity of the product
offered for sale; wherein the user will know the fixed quantity
when the buy is entered.

12. The computer implemented collective purchasing
method of claim 11, further comprising
setting a cutoff date by when the number of buys must reach
the fixed quantity of the product offered for sale.

13. The computer implemented collective purchasing
method of claim 12, further comprising:
determining whether the cutoff date has been reached for the
at least one product record; and
collecting a number of buys from users for the product asso-
ciated with the at least one product record unti{ the cutoff date
has been reached.

14. The computer implemented collective purchasing
method of claim 12, further comprising:
wherein the buyer knows that the number of buys much reach
the fixed quantity for the purchase transaction to occur and is
motivated to find additional buyers if the buyer wants the
purchase transaction to be consummated.

15. The computer implemented collective purchasing
method of claim 11, further comprising:
obtaining a pre-payment for the product with each buy.

16. The computer implemented collective purchasing
method of claim 15, further comprising:
setting a cutoff date by when the number of buys must reach
the fixed quantity of the product offered for sale;
determining whether the cutoff date has been reached for the
at least one product record;
cancelling the transaction associated with the at Jeast one
product record if the cutoff date has been reached and the
number of buys associated with the product record does not
reach the fixed quantity of the product offered for sale, and
returning the pre-payment.

17. The computer implemented collective purchasing
method of claim 11, wherein the fixed quantity is set by a
vendor of the product.

18. The computer implemented collective purchasing
method of claim 11, wherein the step of consummating the
purchase transaction allows the product to be shipped directly
from the manufacturer.

19. The computer implemented collective purchasing
method of claim 11, further comprising:
transmitting over the network an input page in which the user
enters information about interest and preferences of user;
receiving the input page with the information entered by the
user; and
recording the information in the at least one user record
associated with the user.

20. The computer implemented collective purchasing
method of claim 11, wherein the collective demand leads to
the product being developed.
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312 N. Spring St., Rm. G-8 411 West Fourth St., Rm. 1-053 3470 Twelfth St., Rm. 134
Los Angeles, CA 90012 Santa Ana, CA 92701-4516 Riverside, CA 92501

Failure to file at the proper location will result in your documents being returned to you.

CV-18 (03/06) NOTICE OF ASSIGNMENT TO UNITED STATES MAGISTRATE JUDGE FOR DISCOVERY
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Name & Address:
Richard Kon Yoon, SBN 185189
18931 Kinbrace Street
Porter Ranch, CA 91326
Tel: (818) 635-9982 / Fax: (818) 576-6202
richardyoon@yahoo.com

UNITED STATES DISTRICT COURT
CENTRAL DISTRICT OF CALIFORNIA

CASE NUMBER

ES

CY TECHNOLOGY GROUP, a partnership,
. ﬁ; g ‘Ej:j
j}é :

PLAINTIFF(S) C V 1 0 - 3 6 4 0

v.
GROUPON, INC. a corporation,

SUMMONS

DEFENDANT(S).

TO: DEFENDANT(S): _ GROUPON, INC. a corporation

A lawsuit has been filed against you.

Within __21__ days after service of this summons on you (not counting the day you received it), you

must serve on the plaintiff an answer to the attached Ercomplaint O amended complaint

O counterclaim I cross-claim or a motion under Rule 12 of the Federal Rules of Civil Procedure. The answer

or motion must be served on the plaintiff’s attorney, Richard Kon Yoon , whose address is
18931 Kinbrace Street, Porter Ranch, CA 91326 . If you fail to do so,

judgment by default will be entered against you for the relief demanded in the complaint. You also must file
your answer or motion with the court.

Clerk, U.S. District Court

Dated:

MAY 14 2010 By: NATALIE LONGORIA

N | e
[Use 60 days if the defendant is the United States or a United States agency, or is an officer 68 e
60 days by Rule 12(a)(3)]. 1198

CV-01A (12/07) SUMMONS
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UNITED STATES DIb -ICT COURT, CENTRAL DISTRICT OF CAw._.ORNIA
CIVIL COVER SHEET

Page ID #:33

I (a) PLAINTIFFS (Check box if you are representing yourself )
CY TECHNOLOGY GROUP, a partnership

DEFENDANTS
GROUPON, INC., a corporation

(b) Attorneys (Firm Name, Address and Telephone Number. If you are representing
yourself, provide same.)
RICHARD KON YOON, SBN 185189
1893 Kinbrace Street, Porter Ranch, CA 91326
Tel: (818) 635-9982 : Fax: (818) 576-6202

Attorneys (If Known)
Not known

II. BASIS OF JURISDICTION (Place an X in one box only.)

0 1 U.S. Government Plaintiff

0 2 U.S. Government Defendant

B3 Federal Question (U.S.

3 4 Diversity (Indicate Citizenship

Govemnment Not a Party)

of Parties in Item III)

Citizen of This State

Citizen of Another State

PTF
01

02

Citizen or Subject of a Foreign Country [ 3

DEF
01

o2

03

IIL. CITIZENSHIP OF PRINCIPAL PARTIES - For Diversity Cases Only
(Place an X in one box for plaintiff and one for defendant.)

PTF DEF
Incorporated or Principal Place 04 D4

of Business in this State

Incorporated and Principal Place 05 05
of Business in Another State
Foreign Nation g6 06

IV. ORIGIN (Place an X in one box only.)

') Original 02 Removed from 03 Remanded from 34 Reinstated or 35 Transferred from another district (specify): [O6 Multi- 07 Appeal to District
Proceeding State Court Appellate Court Reopened District Judge from
Litigation Magistrate Judge

V. REQUESTED IN COMPLAINT: JURY DEMAND: ®Yes [ No (Check *Yes’ only if demanded in complaint.)
#'MONEY DEMANDED IN COMPLAINT: §_0ver $75,000.00

CLASS ACTION under F.R.C.P. 23; O Yes [f{No

VI. CAUSE OF ACTION (Cite the U.S. Civil Statute under which you are filing and write a brief statement of cause. Do not cite jurisdictional statutes unless diversity.)
35 U.S.C. Sections 271 and 280 - 285 - Patent Infringement

VII. NATURE OF SUIT (Place an X in one box only.)

| OTHER-STATUTES . - _ . ....TORTS" -~ TORTS." 7 PRISONER - o ALABOR. b
0400 State Reappomonment 0110 Insurance PERSONAL INJURY PERSONAL N PEI?ITTONS R Fair Labor Standards
08410 Antitrust 0120 Marine 3310 Airplane PROPERTY 0 510 Motions to Act
{3430 Banks and Banking 0130 Miller Act D315 Airplane Product  |(7370 Other Fraud Vacate Sentence 10720 Labor/Mgmt.
D450 Commerce/ICC 00140 Negotiable Instrument Liability [J371 Truth in Lending Habeas Corpus Relations

Rates/etc. 00150 Recovery of L1320 Assault, Libel & 111380 Other Personal |0 530 General 0730 Labor/Mgmt.
0460 Deportation Overpayment & Slander , Property Damage |0 535 Death Penalty Reporting &
0470 Racketeer Influenced Enforcement of D330 Fed Employers’ 1M 35 Property Damage |0 540 Mandamus/ Disclosure Act
and Corrupt Judgment 0 340 I&:gilety Product Llabllll}’ Other 03740 Railway Labor Act
Organizations 0151 Medicare Act 0345 Marine Product ‘BANKRUPTCY: 0550 Civil Rights 0790 Other Labor
0480 Consumer Credit 0 152 Recovery of Defaulted Liability O 422 Appeal 28 UsC |o 555 Prison Condmon Litigation
41490 Cable/Sat TV Student Loan (Excl. 0350 Motor Vehicle 158 L y 0791 Empl. Ret. Inc.
810 Selective Service Veterans) 0355 Motor Vehicle (3423 Withdrawal 28 S Sccunty Act
1850 Securities/Commodities/ 00 153 Recovery of Product Liability USC 157 0610 Agriculture ¢ PROPERTY" RIGHTS*
Exchange Overpayment of 01360 Other Personal CIVIL RIGHTS o.:100620 Other Food & D 820 Copyrights
D875 Customer Challenge 12 Veteran’s Benefits Injury 0441 Voting Drug 830 Patent
USC 3410 0 160 Stockholders’ Suits 01362 Personal Injury- |0 442 Employment 03625 Drug Related D 840 Trademark
D890 Other Statutory Actions {0 190 Other Contract Med Malpractice J0 443 Housing/Acco- Seizure of :SOCIAL SECURITY:
0891 Agrncultural Act 0195 Contract Product 1365 Personal Injury- mmodations Property 21 USC D 861 HIA (1395ff)
0892 Economic Stabilization Liability Product Liability |0 444 Welfare 881 [0 862 Black Lung (923)
Act D 196 Franchise 3368 Asbestos Personal J(1445 American with |0 630 Liquor Laws 1863 DIWC/DIWW
(3893 Environmental Matters +REAL PROPERTY Injury Product Disabilities - 0640 R.R. & Truck (405(g))
[ 894 Energy Allocation Act o 210 Land Condemnation Liability Employment {650 Airline Regs 3 864 SSID Title XVI
00895 Freedom of Info. Act {0220 Foreclosure’ . IMMIGRATION 0446 Americanwith |03 660 Occupational 7865 RSI(405(g)
D900 Appeal of Fee Determi- |0 230 Rent Lease & Ejectment |O 462 Naturalization Disabilities - Safety /Health | .- FEDERAL TAX SUITS
nation Under Equal 03240 Torts to Land Application Other 0690 Other 0 870 Taxes (U.S. Plaintiff
Access to Justice 0245 Tort Product Liability |0 463 Habeas Corpus- 17440 Other Civil or Defendant)
0950 Constitutionality of 0290 All Other Real Property Alien Detainee Rights 00871 IRS-Third Party 26
State Statutes 465 Other Immigration USC 7609
Actions
FOR OFFICE USE ONLY:  Case Number: é ; g l D - 3 é ‘{!' U

AFTER COMPLETING THE FRONT SIDE OF FORM CV-71, COMPLETE THE INFORMATION REQUESTED BELOW.

CV-71 (05/08)

CIVIL COVER SHEET

Page 1 of 2
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VIIX(a). IDENTICAL CASEé: Has this action been previously filed in this court and dismissed, remanded or closed? ®No O Yes
If yes, list case number(s):,

VII(b). RELATED CASES: Have any cases been previously filed in this court that are related to the present case? ®No OvYes
If yes, list case number(s):

Civil cases are deemed related if a previously filed case and the present case:
(Check all boxes that apply) 3 A. Arise from the same or closely related transactions, happenings, or events; or
3 B. Call for determination of the same or substantially related or similar questions of law and fact; or
3 C. For other reasons would entail substantial duplication of labor if heard by different judges; or
[3 D. Involve the same patent, trademark or copyright, and one of the factors identified above in a, b or ¢ also is present.

IX. VENUE: (When completing the following information, use an additional sheet if necessary.)

(a) List the County in this District; California County outside of this District; State if other than California; or Foreign Country, in which EACH named plaintiff resides.
¢ Check here if the government, its agencies or employees is a named plaintiff. If this box is checked, go to item (b).

County in this District:* California County outside of this District; State, if other than California; or Foreign Country

Los Angeles County

(b) List the County in this District; California County outside of this District; State if other than California; or Foreign Country, in which EACH named defendant resides.
0  Check here if the government, its agencies or employees is a named defendant. If this box is checked, go to item (c).

County in this District:* California County outside of this District; State, if other than California; or Foreign Country

W ((\M,u/"k

(c) List the County in this District; California County outside of this District; State if other than Califomnia; or Foreign Country, in which EACH claim arose.
Note: In land condemnation cases, use the location of the tract of land involved.

County in this District:* California County outside of this District; State, if other than California; or Foreign Country

Los Angeles County

* Los Angeles, Orange, San Bernardino, Riverside, Ventura, Santa Barbara, or San Luis Obispo Counties
Note: In land condemnation cases, use the location of the tract of land involved

X. SIGNATURE OF ATTORNEY (OR PRO PER): Lz %W DateMay 12,2010

Notice to Counsel/Parties: The CV-71 (JS-44) Civil Cover Sheet and the information contained herein neither replace nor supplement the filing and service of pleadings
or other papers as required by law. This form, approved by the Judicial Conference of the United States in September 1974, is required pursuant to Local Rule 3-1 is not filed
but is used by the Clerk of the Court for the purpose of statistics, venue and initiating the civil docket sheet. (For more detailed instructions, see separate instructions sheet.)

Key to Statistical codes relating to Social Security Cases:

Nature of Suit Code  Abbreviation Substantive Statement of Cause of Action

861 HIA All claims for health insurance benefits (Medicare) under Title 18, Part A, of the Social Security Act, as amended.
Also, include claims by hospitals, skilled nursing facilities, etc., for certification as providers of services under the
program. (42 U.S.C. 1935FF(b))

862 BL All claims for “Black Lung” benefits under Title 4, Part B, of the Federal Coal Mine Health and Safety Act of 1969.
(30 U.S.C. 923)

863 DIWC All claims filed by insured workers for disability insurance ber;eﬁts under Title 2 of the Social Security Act, as
amended; plus all claims filed for child’s insurance benefits based on disability. (42 U.S.C. 405(g))

863 DIWW All claims filed for widows or widowers insurance benefits based on disability under Title 2 of the Social Security
Act, as amended. (42 U.S.C. 405(g))

864 SSID All claims for supplemental security income payments based upon disability filed under Title 16 of the Social Security
Act, as amended.

865 RSI All claims for retirement (old age) and survivors benefits under Title 2 of the Social Security Act, as amended. (42
U.S.C.(g)
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