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UNITED STATES DISTRICT COURT gﬁl %
DISTRICT OF MINNESOTA ';j(;::‘_ "“;'
G
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) Case No PRE =
RESHARE COMMERCE, LLC, ) ,3'«,_2! t:;
) B o
Plaintift, ) R
}  JURY TRIAL DEMANDED
v. )
)
MWRC INTERNET SALES, LLC, )
L’OREAL USA., INC, )
AVON PRODUCTS, INC, )
AVEDA CORPORATION, )
ADVOCARE INTERNATIONAL, LP, and )
ACE HARDWARE CORPORATION, )
)
Defendants. )
}

COMPLAINT FOR PATENT INFRINGEMENT

Plaintiff Reshare Commerce, LLC (“Reshare™), for its complaint against MWRC Internet

Sales, LLC (“MWRC”), L’Oreal USA, Inc. (“L’Oreal™), Avon Products, Inc. ("Avon™), Aveda
Corporation (“Aveda™), AdvoCare International. LP (“AdvoCare™), and Ace Hardware

Corporation (“Ace”™) (collectively, “Defendants™), demands a jury trial and alleges as follows:

NATURE OF THE ACTION

1. This is an action for patent infringement arising under the patent laws of the

United States, 35 U.S.C. §§ 271 e/ seq., brought against Defendants for violation of those laws.
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PARTIES

2. Plaintiff Reshare is a Minnesota corporation with its principal place of business at

5051 Highway 7, Minneapolis, Minnesota 55416.

3. Upon information and belief, Defendant MWRC is a California Limited Liability

Corporation with its principal place of business at 201 Herondo St., Redondo Beach, CA, 90277.

4. Upon information and belief, Defendant L’Oreal is a Delaware corporation with

its principal place of business at 575 5th Ave., New York, NY, 10017.

5. Upon information and belief, Defendant Avon is incorporated in New York and

has its principal place of business at 1345 Avenue of the Americas, New York. NY, 10105.

6. Upon information and belief, Defendant Aveda is a Delaware corporation with its

principal place of business at 4000 Pheasant Ridge Drive, Blaine, MN, 55449.

7. Upon information and belief, Defendant AdvoCare is incorporated in Delaware

with its principal place of business at 2727 Realty, Ste 134, Carrollton. TX, 75006.

8. Upon information and belief, Defendant Ace is incorporated in Delaware and has

its principal place of business at 2200 Kensington Court, Oak Brook, IL, 60523.

JURISDICTION AND VENUE

9. This action arises under the patent laws of the United States, Title 35 of the

United States Code, § § 1. ef seq.
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10. This Court has subject matter jurisdiction pursuant to 28 U.S.C. §§ 1331 and

1338(a).

11. Upon information and belief, MWRC has contacts that are sufficiently continuous
and systematic to constitute doing business within the State of Minnesota and within this District
and has engaged and continues to engage in sales and other conduct with respect to MWRC’s

products and services within this District.

12. Upon information and belief, L’Oreal has contacts that are sufficiently continuous
and systematic to constitute doing business within the State of Minnesota and within this District
and has engaged and continues to engage in sales and other conduct with respect to L’Oreal’s

products and services within this District.

13. Upon information and belief, Avon has contacts that are sufficiently continuous
and systematic to constitute doing business within the State of Minnesota and within this District
and has engaged and continues to engage in sales and other conduct with respect to Avon’s

products and services within this District.

14, Upon information and belief, Aveda has contacts that are sufficiently continuous
and systematic to constitute doing business within the State of Minnesota and within this District
and has engaged and continues to engage in sales and other conduct with respect to Aveda’s

products and services within this District.

15.  Upon information and belief, AdvoCare has contacts that are sufficiently

continuous and systematic to constitute doing business within the State of Minnesota and within
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this District and has engaged and continues to engage in sales and other conduct with respect to

AdvoCare’s products and services within this District.

16. Upon information and belief, Ace has contacts that are sufficiently continuous and
systematic to constitute doing business within the State of Minnesota and within this District and
has engaged and continues to engage in sales and other conduct with respect to Ace’s products

and services within this District.

17.  Upon information and belief, this Court may exercise personal jurisdiction over
each of the Defendants because cach has at least minimum contacts with this forum as a result of

business regularly conducted within the State of Minnesota and this District.

18. Venue is proper in this judicial district pursuant to 28 U.S.C. §§ 1391 and

1400(b).
FACTUAL BACKGROUND
19. Reshare is a leading software and strategy company.
20.  Reshare offers a complete range of consulting and development services along

with its software solutions,

21. Reshare provides software and strategies to its customers that resolve channel
conflict, guarantee complete brand control, and enhance relationships between all channel

partners and end users.
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22. On July 15, 2003, the United States Patent and Trademark Office duly and legally
issued U.S. Patent No. 6,594,641 (“the ‘641 patent”), entitled “Computer Facilitated Product

Selling System.”

23. A true and correct copy of the “641 patent is attached as Exhibit A to this

Complaint.
24, Reshare is the owner by assignment of all right, title, and interest in and to the
‘641 patent.
MWRC
25. MWRC is a provider of e-commerce systems that relate to the purchase of

products and goods online.

26. MWRC offers an e-commerce system (“the MWRC system™) that allows
consumers to purchase products directly online from the websites of manufacturers, wholesalers
or distributors who utilize the MWRC system (“MWRC-based websites™) in a manner that

protects local retailers from loss of business.

217. When a consumer purchases a product directly from MWRC-based websites, the

consumer is prompted to enter address information.

28. The MWRC system gencrates a list of the retailers authorized by the
manufacturer, wholesaler or distributor (“authorized retailers”) that is based on the address

information provided by the consumer.
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29, Under the MWRC system, the consumer then selects one of the authorized

retailers from the generated list.

30.  The MWRC system compensates the authorized retailer selected by the consumer

for the purchase made by the customer directly on the MWRC-based website.

31. The MWRC system includes having the manufacturer, wholesaler, or distributor
ship the product ordered directly on the MWRC-based website to the consumer from their

existing warehouses using existing inventory and shipping facilities.

32. Authorized retailers do not participate in the purchases made by customers

directly from the MWRC-based websites.

33.  In the MWRC system, the authorized retailer receives a percentage of the online
sale of a product on the MWRC-based website as determined by the manufacturer, wholesaler or
distributor, but the retailer never has to touch, finance, buy, store in inventory, display or pay a

salesperson to sell the product.

34. The MWRC system allows manufacturers to eliminate conflict with retailers by
providing profit-sharing with those retailers for products sold directly to consumers through the

MWRC-based websites.
L’QOreal

35, L’Oreal is a manufacturer of hair care products under the name Kerastase Paris

(“Kerastase™).
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36. L’ Oreal offers its Kerastase products for resale at authorized salons (the “LOreal
retailers™).
37 L'Oreal offers its Kerastase products for direct sale on a website (the “L’Oreal

website”) located at: http://www.kerastase-usa.com/_en/_us/conso/home/home.aspx.

38.  L’Oreal provides its customers with the option to purchase Kerastase products

directly from the L’ Oreal website or through L Oreal retailers.

39. For purchases made by customers directly from the L’Oreal website, L'Oreal
allows its customers to select a L’Oreal retailer from a list of L’Oreal retailers generated based

on address information entered by the consumer.

40. L’Oreal calculates an amount of compensation to be designated for receipt by

L’Oreal retailers for purchases made by its customers directly from the L’ Oreal website.

41.  L’Oreal compensates [°'Oreal retailers for purchases made by its customers

directly from the L*Oreal website.

42. 1.’ Oreal retailers do not participate in the purchases made by customers directly

from the L’ Oreal website.

Avon
43. Avon is a manufacturer of specialty beauty supplies.
44.  Avon offers its products for resale through authorized representatives (the “Avon

retailers™).
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45.  Avon offers its products for direct sale on its website (the “Avon website™)

located at: http://www.avon.com/.

46.  Avon provides its customers with the option to purchase Avon products directly

from the Avon website or through Avon retailers.

47, For purchases made by customers directly from the Avon website, Avon allows
‘s customers to select an Avon retailer from a list of Avon retailers generated based on address

information entered by the consumer.

48.  Avon calculates an amount of compensation to be designated for receipt by Avon

retailers for purchases made by its customers directly from the Avon website.

49. Avon compensates Avon retailers for purchases made by its customers directly

from the Avon website,

50.  Avon rctailers do not participate in the purchases made by customers directly

from the Avon website.

Aveda
51 Aveda is a manufacturer of beauty and hair care products.
52, Aveda offers its products for resale at authorized salons (the “Aveda retailers’”).
53.  Aveda offers its products for direct sale on its website (the “Aveda website™)

located at: hitp://www.aveda.com/.
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54, Aveda provides its customers with the option to purchase Aveda products directly

from the Aveda website or through Aveda retailers.

55.  For purchases made by customers directly from the Aveda website, Aveda allows
its customers to select an Aveda retailer from a list of Aveda retailers generated based on address

information entered by the consumer.

56. Aveda calculates an amount of compensation to be designated for receipt by

Aveda retailers for purchases made by its customers directly from the Aveda website.

57. Aveda compensates Aveda retailers for purchases made by its customers directly

from the Aveda website.

58. Aveda retailers do not participate in the purchases made by customers directly

from the Aveda website,

AdvoCare
39, AdvoCare is a manufacturer of beauty, nutritional and wellness products.
60. AdvoCare offers its products for resale through authorized distributors (the
“AdvoCare retailers™).
61.  AdvoCare offers its products for direct sale on its website (the “AdvoCare

website™) located at: http://www.advocare.com/.

62.  AdvoCare provides its customers with the option to purchase AdvoCare products

directly from the AdvoCare website or through AdvoCare retailers.
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63. For purchases made by customers directly from the AdvoCare website, AdvoCare
allows its customers to select an AdvoCare retailer from a list of AdvoCare retailers generated

based on address information entered by the consumer.

64.  AdvoCare calculates an amount of compensation to be designated for receipt by

AdvoCare retailers for purchases made by its customers directly from the AdvoCare website.

65.  AdvoCare compensates AdvoCare retailers for purchases made by its customers

directly from the AdvoCare website.

66.  AdvoCare retailers do not participate in the purchases made by customers directly

from the AdvoCare website.

Ace
67. Ace 1s a distributor of home improvement and construction goods and materials.
68.  Ace offers the products it distributes for resale at authorized stores (the “Ace
retailers™).
69. Ace offers its products for direct sale on its website (the “Ace website™) located

at: http://www.acehardware.com/home/index.jsp.

70. Ace provides its customers with the option to purchase the products Ace

distributes directly from the Ace website or through Ace retailers.

71. Ace calculates an amount of compensation to be designated for receipt by Ace

retailers for purchases made by its customers directly from the Ace website.
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72. Ace compensates Ace retailers for purchases made by its customers directly from

the Ace website.

73.  Ace retailers do not participate in the purchases made by customers directly from

the Ace website.

COUNT 1
(INFRINGEMENT OF U.S. PATENT NO. 6,594,641)
(ALL DEFENDANTS)
74. Reshare realleges and incorporates herein by reference the allegations contained
in Paragraphs 1 through 73.
75. The Defendants have been, and/or continue to be, literally or equivalently

infringing the ‘641 patent, directly and/or indirectly, by making, using, marketing, selling,
offering to sell, licensing and/or supporting systems, websites, products and/or services covered

by one or more claims of the *641 patent.

76. Reshare has been damaged by the Defendants’ infringement, and will continue to

suffer damage and irreparable injury until the infringement is enjoined by this Court.

77. Reshare is entitled to injunctive relief and damages in accordance with 35 U.S.C.

§§ 271, 281, 283, 284, and 287.

JURY DEMAND

78. Pursuant to Rule 38(b) of the Federal Rules of Civil Procedure, Reshare hereby

respectfully requests a jury trial on all issucs and claims so triable,

11
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PRAYER FOR RELIEF

WHEREFORE, Reshare prays for judgment as follows:

A. That the Defendants have infringed, contributorily infringed and/or
actively induced others to infringe the ‘641 patent;

B. That, in accordance with 35 U.S.C. § 283, the Defendants, and all
affiliates, employees, agents, officers, directors, attorneys, successors and assigns, and all those
acting on behalf of or in active concert or participation with any of them, be enjoined from
infringing, contributorily infringing and/or inducing others to infringe the *641 patent;

C. That Reshare be awarded damages sufficient to compensate it for the
Defendants” infringement of the *641 patent;

D. That Reshare be awarded pre-judgment and post-judgment interest; and

E. That Reshare be awarded such other and further relief as this Court

deems just and proper.

12
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Dated: October 30, 2009 Respectfu]l Submitted,

Alan M. Anderson (149500)
Sharma A. Wahlgren (241581)
BRIGGS AND MORGAN, P.A.
2200 IDS Center

80 South Eighth Street
Minneapolis, MN 55402-2157
aandersoni@briggs.com
swahlgreni@briggs.com
Telephone: (612) 977-8400
Facsimile: (612) 977-8650

Russell E. Levine, P.C.

Garret A. Leach

William Cory Spence
KIRKLAND & ELLIS LLP
300 North LaSalle Street
Chicago, IL 60654

russell Jevinedzkirkiand.com
garret.leachfokirkland.com
Telephone:  (312) 862-2000
Facsimile: (312) §62-2200

Counsel for Plaintiff Reshare Commerce, LLC

13
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EXHIBIT A
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United States Patent
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Jul. 15, 2003

(10) Patent No.:
@s) Date of Patent:

(%)

(75)

(73)
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(21)
(22)
(51

(59
(58)

(56)

COMPUTER FACILITATED PRODUCT 6,421,648 Bl * 7/2002 Gagnonetal ... 705/1
SELLING SYSTEM FOREIGN PATENT DOCUMENTS
Inventor: Adam G. Southam, Minnstonka, MN WO WO 200062231 + 41999 .. GUEF/17/60
(Us)
OTHER PUBLICATIONS
Assi : Reshare Corporation, Hopkins, MN . i
glee (US) P XIS, Rusiness and Industry, “There Are Holes in the Net’, Mar. 1,
1999, v29, n25, p34.*
Notice:  Subject to any disclaimer, the term of this . .
patent is extended or adjusted under 33 cited by examiner
U.S.C. 154(b) by O days. Primary Examiner—lames W. Myhre
Assistant Examiner—Arthur Duran
Appl. No.: 09/293,423 (74) Anorney, Agent, or Firm—Moore & Hansen
Filed: Apr. 16, 1999 (57 ABSTRACT
Int. CL7 . .. GO6F 17/60; GO6F 17/00  An apparatus and system for allowing customers to purchase
UB. Clh i T05/26 boutique or specialty items directly from a supplier or
Field of Search ... 705/26 wholesaler. The items for purchase are those conventionally
available only through retaifers such as local boutiques or
References Cited specialty shops. An example would be salon quality hair care
products. The system allows a custemer lo visit a website on
U.S. PATENT DOCUMENTS a computer network, such as the Internet, and place an order
4,797,818 A ¥ 1/1989 Cotler .....cevereeneeeennn 379/912 for the product by providing infarmation on which products
5280371 A 2/1994 Abel et al. are desired for purchase, the mailing address to which the
5,359,508 A 10/1994 Rossides products are to be sent, payment type, and optionally select-
5,380,991 A * 1/1995 Valenciactal. ......... 235383 ing a local retailer the customer enjoys frequenting to which
'}ggi’gl? 2 &/ 193; H"‘l”l"’k"’ a the profits are 10 be directed. The supplier then processes the
;’7 42’92 LA liﬁgqs g"ii eeleltoff' et al order and sends the customer the desired products, charging
5758327 A 51998 Gl:judgner otal the customer normal retail prices. The supplier protects its
5790283 A * £/1998 Trancisco et al, ......... 705/19 busi.ness_rclalionships with the locallrctailer by crediting the
5852809 A 1271998 Abel et al. retailer for some or all of the profit the retailer normally
5,860,068 A 1/1999 Cook would have received had it made the sale of the product. The
5970472 A * 10/1999 Allsop et al. ..ooveerrevren 705/26 recipient retailer is either chosen by using the retailer
6026376 A * 272000 Kenmey ....... . 705727 sclected by the customer during the ardering process or, if a
6,047,268 A+ 42000 Bartoli et al. . . 70535 rerailer was not chosen, by determining that product-
6,105,001 A 8/2000 Masi et al. ... - 705/14 carrying boutique which is geographically closest to the
0,112,186 A~ §2000 Berghelal. .. = 70510 hailing address given by the customer.
6,134,533 A * 10/2000 Sheli ... .. T05/14 & & Y '
6,182,050 B1 * 1/2001 Ballard .. .. 705/14
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U.S. Patent Jul. 15, 2003 Sheet 1 of 3 US 6,594,641 Bl
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U.S. Patent Jul. 15, 2003 Sheet 2 of 3 US 6,594,641 B1
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U.S. Patent Jul. 15, 2003 Sheet 3 of 3 US 6,594,641 B1
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COMPUTER FACILITATED PRODUCT
SELLING SYSTEM

BACKGROUNT OF THE INVENTION

This invention relates generally to a system for routing
electronic data to effect the sales of products directly from
a supplier of a line of producis to a customer, using a
computer network, preferably the Internet, while protecting
a local distributor or retailer from loss of business. This
system would allow a consumer to make supplier direct
purchases of products which have traditionally been avail-
able only through retailers such as specialty shops or bou-
tiques.

Consumers typically shop for consumable items such as
groceries, cleaning supplies, kousehald goads, and the like
by keeping a written or mental list of ilems in need and,
when the list is long enough to warrant a trip, going to a
retailer and purchasing, or trying to purchase, alt of the items
on the tist. It is usually desirable 1o minimize trips to a store
by implementing such a system and most grocery stores try
to carry a wide enough variety of products so that ihey can
accommodatc most consumers’ lists.

However, certain product lines are not available from
procery, department, or variety stores. Certain hair care
product lines, for example, are only available through
selected hair salons that choose to carry the product. The
business relationship that forms belween a salon and a
product line is a delicale, but mutually beneficial one. The
salon acts as a live, one-on-one advertiser for the produect.
The beautician, while styling a customer’s hair, has a captive
audience. The beautician tells the customer why the product
is preferred over other products and actually uses the prod-
uct on the customer’s hair, showing the customer how well
the product works while teaching the customer how to use
the product properly. When the beautician is finished with
the customer’s hair, the product line is available for purchase
only in the salon so the customer usually buys some of the
product while paying for the hair carc service. This form of
advertising is very valuable to the product producer.

The salon also benefits from this business relationship.
The salon receives the product at wholesale prices from the
supplier and selis the product at retail prices, thereby earning
a prolil. Since the product is not available in any other retail
outlets, the salon daes not have to compete with either the
prices offered by large stores or the convenience of adding
the product to a grocery list and buying it while at the starc.
Unfortunately for the consumer, when he or she needs more
product, a special, sometimes lengthy trip must be made to
the salon simply to buy one item. Many consumers would
find it desirable to find a way to avoid such trips.

1t would be advanlageous to be able to purchase such
products directly from the supplier, using a computer
network, such that the product is mailed directly to the
consumer and, at the same time, the retailer’s normal profit
margin from the sale, or a portion thereof would be for-
warded to a predetermined salon, thereby protecting the
business relationship between the supplier and the salon.

SUMMARY OF THE INVENTION

Advantageously, this invention generally provides a sys-
tem for marketing and selling products over a computer
network.

It is another characteristic of this invention to provide a
computer system for purchasing directly from a supphier
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such as a factory or wholesaler, products that are not
typically available from such sources.

This invention is also beneficial in that it provides an
automated system for forwarding to a third party, some or all
of the profits the third party could expect from an original
transaction if the third party had made the transaction itself.

It is another advantage that the invention generally pro-
vides an automated system for selecting which third party
relailer the profits from a factory-consumer sale should be
forwarded to based on a customer identifier or customer
preference.

The instant invention comprises a system which allows a
customer, or end product user as used herein, to purchase a
product, normally available only through retailers such as
boutiques or specialty stores and not generally sold in
department, grocery slofes, or mass merchandisers, directly
from a supplier using an ¢lectronic communications path or
link, preferably a computer network, Alternatively, the link
couid be a telephone line, coaxial cable, fiber optic cable, or
any state of the art medium over which electronic data may
be sent. The customer uses a remote input device such as a
computer to access the network, preferably the Internet, and
visits the supplier’s website. It the customer does not have
access 1o a computer, it is envisioned that the customer
contact an order eatry site comprising an order entry person
with a computer having access to the website, The website
gives the customer a choice of products from which the
customer designates those desired for purchase. The cus-
tomer is then directed to provide the address to which the
product is to be sent and a payment method. The customer
1s also given the option to select a third party retailer or store
from a provided list to which the predetermined profits of the
sale will be sent. The customer should choose the store from
which the customer would have purchased the product had
this systern not been used, If the customer chooses not to
select a store, the store geographically closest to the pro-
vided mailing address will be chosen automatically by the
compuier. Afier the customer has provided all of the neces-
sary information, the customer would hit a “send” button or
its equivalent, on the website which would send the order
information to a central processing unit. The central pro-
cessing unit is linked in electronic communication flow to at
lzast one remote output device, preferably a computer. It is
cnvisioned that there are remote output devices located at
each supply site, such as a factory, warechouse, or wholesaler,
a remote output device used for billing purposes, and a
remote oulpul device used for crediting the third party
retailers for the sales of the products.

The order data is received by the supplier’s computer and
triggers an order processing chain of events. The informa-
ticn is sent to a data bank such as a hard disk drive, random
access memory or other magnetic or optical data storage
device where the products ordered are noted for inventory
and stock replacement purposes. The corresponding prad-
ucts are either designated as sold from a stock inventory or
added 1o the supplier’s replacement requirements. The mail-
ing address daia is sent to the shipping department of the
closest supply source where the product is packaged for
shipment. The supply source could be the supplier’s factory
or main warehouse or one of a number of distribution
sources at different locations, such as regional warehouses or
distributors. The accounting department receives the data in
order to bill the customer and credit the designated store.
The marketing depariment may also access the information
for demographic purposes.

DESCRIPTION OF THE DRAWINGS

FIG. 1 is a schematic representation of the linked sites of
the product selling system of the invention;
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FIG. 2 is a diagram charting the steps of the computer-
facilitaled selling process of the invention; and,

FIG. 3 is a diagram charting the consuemer-related steps of
process invention.

DETAILED DESCRIPTION

These and other objectives and advantages of the inven-
tion will appear more fully from the following description,
made in conjunction with the accompanying drawings
wherein like reference characters refer to the same or similar
parts throughout the several views. And, although the dis-
closure hereof is detailed and exact 10 enable thuse skilled in
the arl o practice Lhe invention, the physical embadiments
herein disclosed merely exemplify the invention which may
be embodied in other specific structure. While the preferred
embodiment has been described, the details may be changed
without departing from the invention, which is defined by
the claims.

Apparatus

With reference ta the drawings, and first to FIG. 1, there
is shown a central processing unil (hereinafter “CPU") 22
connected in data fow communication via links 50 to
various other perscnal computers (heremafter “PCs"), the
first of which is consumer PC 12 which a consumer 10 can
nse to communicate ordering information to CPU 22. It is
also envisioned that if consumer 10 does not own or bave
access 10 a consumer PC 12, an order entry site 17 com-
prising order entry personnel (hereinafter “OEP™) 18 would
be available to receive ordering information from consumer
10 via such communication devices as facsimile 14, tele-
phone 16, or even non-clectronic communication media
such as the postal service, Order eniry site 17 further
comprises OEP PC 20 used by OLP 18 1o send (ke ordering
information 10 CPU 22 via link 50,

As used herein, the term “consumer” shall be trcated as
being interchangeable with the words “purchaser”, “buyer”,
or “user” of goads or commodities sold. In addition, as used
herein, the term “retailer” shall be taken to mean
distributors, wholesalers, shippers, retailers to the public and
{o restricted markets or clientele, and any intermediary that
is normally part of the series of transactions that resulis in
the transfer of title and possession of a commodity from 2
supplier 1o a consumer.

CPU 22 is also cennected via links 50¢, 504, and 50e to
PCs which receive commands and perform functions. Bill-
ing PC 32 receives address information and invoice data
from CPU 22 such that it can generate a bill to be sent Io the
client or a receipt indicating that the consumer’s credit card
has been charged for the requested transaction. Though it is
preferred that billing PC 32 be a personal computer, it is
envisioned that billing PC 32 simply comprise a printing
device connecled to CPU 22 which generates printed bills
based on the commands received from CPU 22,

The present invention allows for one or mare warchouses
or factories from which the product or products ordered by
consumer 10 will be shipped. If there are more than one,
CPU 22 will preferably select the geographically closest
warchouse to the delivery address. CPU 22 will send the
order information 1o a warehouse PC 40 corresponding to
the selected warehouse via link 504, Like billing PC 32, it
is preferred that warehouse PC 44 is a personal computer
but, alternatively, could some other data conveyance mecha-
nism such as a printer, facsimile, or computer-automaled
voice mail service. Preferably, warchouse PC 40 has the
capability of generating a mailing label, using a printer or
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other such device, said label containing the consumer's
delivery address information such thal the label can be
applied 1o the outgoing product or products for shipment.

One of the functions of CPU 22 is to defermine a retail
specialty shop or boutique to which a share of the profit of
the sale is to be forwarded in order to preserve an effective
business relationship between the producer and the retailers.
Selection of the boutigque is based either on proxirity to the
product delivery address, or selected by consumer 10 during
the ordering process. In order to effect this payment, CPU 22
is connected via link 50¢ to pavment PC 42. Again, payment
PC 42 could be a printer, facsimile or other such device, but
is preferably a personal computer. It is envisioned that a
payment PC 42 be located in each boutique, Alternatively,
payment PC 42 could store payment data for a variely of
boutiques and generate payment checks, either paper or
electronic, on a predetermined frequency, such as monthly,
for delivery to the boutiques or their accounts. Any a known
accounting practices could be used 1o perform this function.

Computing Process

FIG. 2 diagrams the system of the present invention
including devices and processing steps taken (o effect the
present shows a series of steps taken by people and devices
to effect the present invention. A consumer 10 is in need of
a product which is available only through specialty retailers
such as salons or boutiques or through the present invention.
The consumer 10 does not wish to make a special trip to
specialty retailer in order 1o purchase the product so con-
sumer 10 opts to purchase the product through the present
invention. Consumer 10 starts the process by establishing
communication with central processing unit (CPU) 22. This
is dooe by using personal computer (PC) 12 or by contacting
order entry persomnel 18 via facsimile 14 or telephone 16.
Order entry persennel then enter the provided data into PC
20. PC 12 and PC 20 are in data flow communication with
CPU 22 over link 50. This communication could be estab-
lished using a modem and a network connection such as the
Internet, a simple computer to computer connection using
modems and a telephane or cable connection, or directly
connected using a computer communication ling, Preferably,
the Internet is used such (hat a wide variety of consumers 10
may establish communications with the CPU 22 using their
own PCs 12,

Once communications are eslablished between CPU 22
and PC 12 or PC 20 over link Shg or 50b, CPU 22 requests
specific information by providing the consumer 10 or order
entry personnel 18 with a computer ordering form 24.
Computer ordering form 24 compriscs a plurality of fields,
both mandatory and optional. Mandatory fields request
information which must be provided by the consumer in
order to effect the transaction. Opiicnal fields request infor-
mation which, if not supplied, wiil be calculated by CPU 22.
Mandatory fields may request, but are not limited 1o, such
information as consumer name, desired product destination
address, desired billing method, and products desired. It is
envisioned that the ordering form will access product data-
base 26 to provide consumer 10 with a menu of available
products from which to choose items desired for purchase
and their current prices. Optional fields may request infor-
mation which would otherwise be calculated by CPU 22
such as the specialty retail store which the consumer nar-
mally frequents. Again, it is envisioned that CPU 22 contain
a database of retail shops and boutiques which carry the
producer’s products. Consumer 10 would preferably be
provided a list of shops generated by CPU 22 and deter-
mined by geographic proximity to the consumer’s 10 zip
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code. This information is not only used for marketing
purposes, but also to determine to which shop 2 share of the
profits should be forwarded. Optional ficlds may addition-
ally request other marketing informalion such as age,
gender, product usage, and the like.

Once CPU 22 has been provided all of the required
information, CPU 22 performs certain calculative steps.
Paymeat processing step 30 preferably includes such com-
putations as the total cost of the products selected by the
consumer, sales. tax and shipping costs. It is envisioned that
payment processing step 30 also includes checking for an
existing customer account balance and adding the order cost
to the existing balance. The result of the payment processing
step 30 is sent from CPU 22 o billing PC 32 which performs
bill servicing Tunction step 33. Bill servicing function step
33 depends on the desired billing method selected by the
consumer. It could comprise credit card verification and
processing or simply the printing of a bill 10 be sent to
consumer 10.

CPU 22 also performs shipment rouling step 38 by
campuling Lhe geographically closest warehouse or supplier
to the product destination address provided by consumer 10.
It is envisioned that CPU 22 may access a stock databank 46
containing stock information pertaining to each warchouse
in order 1o confirm that the selected warehouse contain
sufficient quantities of the desired products. Gnce the ship-
ment routing step 38 calculations have been performed,
information is sent via link 50d to warchouse PC 4@ such
that the desired products may be packaged and shipped to
consumer 10, Stock database 46 is then updated fo reflect the
decreasc in stocked products at the selected warchouse.

In order to preserve effective retailer-supplier business
relations, retail business cannot be negatively affected by the
present invention. In other words, if consumers are allowed
to purchase products directly from the supplier or
wholesaler, the retailer that would have otherwise enjoyed
the sale must still receive some or all of the profits ol the
transaction. During the process of filing out computer order-
ing form 24, consumer 10 cither selected a desired retailer
from a list gencrated by CPU 22, or left the optional field
blank, thereby allowing CPU 22 to determine the geographi-
cally closest retailer to the product destination address. In
generating this list, CPU 22 accessed retailer database 34.
After a retailer is selected, CPU 22 performs calculations to
determine the correct credit (o be applied to retailer com-
mission aceount 36. These caleulations are performed based
on the quantities products purchased and a predetermined
profit margin associated with cach product. The results of
these calculations are sent via link 50¢ to payment PC 42
along with consumer informaticn such that the retailer is
privy to the same marketing information it would have if the
purchase were made by the consumer 19 in person.

Consumcr Process

TIG. 3 shows the steps consumer 10 fallows and experi-
ences when making a purchase utilizing the present inven-
tion. As shown at step 52, consumer 10 first chooses the
medium over which he or she will place the order. If
consumer 10 bas access 10 a consumer PC 12, consumer 10
will usually find this mediuvm most convenient. Otherwise,
consumer 19 may place the order with OEP site 17 by
communicating with OEP 18 using any facsimile 14 or
telephone 16, OFP 18 would then enter the information into
OEP PC 20. Upon establishing communications with CPU
22, consumer 10 {or OEP 18) is presented with computer
ordering form 24.
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Form 24 directs consumer 10 to make decisions and
supply information, At step 54, consumer 10 must select the
products desired for purchase from a Vst generated by CPU
22 accessing dala from ils product database 26. ‘This list
could update itself periodically or be ypdated by an
employee. Form 24 also requests informatien from con-
sumer 10 such s, but not limited to, name and address at 56.

As consumer 10 continues to fill ol form 24, consumer
14 is asked at slep 58 to select a preferred retailer from a list
provided by CPU 22 which it generates by accessing retailec
database 34. Consumer 10 is given the option, at step 60, to
allow CPU 22 select the geographically closest retailer to the
address given. Finishing form 24, consumer is directed to
choose a desired shipment method at step 62 and a desired
payment method at step 64. It is envisioned that any pay-
ment and shipment methods be used with the present
invention, conventional or otherwise. A preferred embaodi-
ment also provides consumer 10 with a choice of commu-
nicative media over which order confirmation notification
will be provided at step 66.

After receiving confirmation at step 66, the consumer will
receive the product at step 68 from the distributor selected
hy CPU 22, delivered via the shipment method chosen at
step 62. Finally, at step 70, the consumer will receive a bill
for the order. If the payment method chosen at step 64 was
a credit card or similar credit arrangement, consumer will
receive an invoice or receipt showing that the account was
charged for the purchase, Receipt of a bill or receipt at step
70 can occur before, with, or after receipt of the product at
step 68.

The foregoing is considered as illustrative only of the
principles of the fnvention. Furthermore, $inCe NUMETOUS
maodifications and changes will readily occur to those skilled
in the art, it is not desired to limit the invention to the exact
onstruction and operation shown and described. While the
preferred embodiment has been described, the details may
be changed without departing from the invention, which is
defined by the claims.

What is claimed is:

1. A system for routing electroni¢ data to effect a sale of
ordered products from al least one supplier to a consumer
having a consumer address and to provide compensation o
a third party retailer for lost profits associated with said sale
comprising;:

a central pracessing unit;

at least one remote device for sending and receiving data
to and from the central processing unit;

s communications link between the central processing
unit and the at least one remote device providing a
conduit for electronic data to flow between the central
processing unit and at least one remote device;

a data storage device operatively connected to the central
processing unit having addresses for a plurality of third
party retailers for atlowing the central processing unit
lo determine the geographically closest third party
retailer to the consumer address, said central processing
unit having running thercon at least ome compuler
program that determines the identity of the geographi-
cally closest third party retailer to the consumer
address, calculates the appropriate compensation to be
designated for receipt by a selected third party retailer,
and credits an account owned by the selecied third
party retailer, wherein said third party retailer has no
participation in the iransaction between the supplier
and the consumer.

2. The system of claim 1 wherein the communications

link comprises:

the Internet.
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a commurtications path between the central processing
unit and the at least one remote input device allowing
communications to flow between the ceniral processing
unit and at least one remate input device;

a data storage device operatively connected 1o the central

processing unit and containing address data pertaining ’

to the geographical locations of at least one remote
supplier and a plurality of remete sites;
the central processing unit having the ability to access the
data stored in the data storage device and determine the
geographically closest remote supplier and geographi-
cally closesl remote site to a given consumer address;
the central processing unit further having the ability to
create a class of remote sites which arc located within
a predetermined geographic proximily to & given con-
sumer address; and,
whereby said central processing unit includes a computer
program that makes calculations to determine appro-
priate compensation to be designated for receipt by a
third party retailer in the class of remote sites located
within the predetermined peographic proximity and
credils the third party reiailer al the calculated com-
pensation level, said third party retailer having no input
into the transaction between the supplier and the con-
sumer.
21, The system of claim 20 wherein the remote input
device further comprises:
a personal computer.
22. The system of claim 20 wherein the communications
path further comprises:
2 network.
23. The system of claim 22 wherein the network further
comprises:
the Inernet.
24. The system of claim 20 wherein the storage device
further comprises:
a hard disk drive.
25. The system of claim 20 wherein the storage device
further comprises:
Random Access Memory.
26. 'The system of claim 20 wherein the storage device
further comprises:
magnetic media storage.
27. The system of claim 20 wherein the at least one
remote oulput device [urther comprises:
a printet.
28, The system of claim 20 further comprising:
at least one remote autput device operatively connected to
the central processing unit for gencrating summaries of
communications with said at least one remote input
device,
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29. The system of claim 28 wherein at least one remote
output device further comprises:

a personal computer.
30. The system of claim 28 wherein the a1 least one
remote output device further comprises:
a prinier.
31. The system of claim 28 wherein the at least one
remote output device further comprises:
a facsimile machine.
32. The systemn of claim 20 and lurther comprising:
al least one remote communications device, operatively
connected to the central processing unit for providing
electronic communication between the central process-
ing unit and the at least one remote supplier.
33. The system of claim 32 wherein the remote commu-
nications device comprises:
a perscnal computer.
34. The system of claim 32 wherein the remote commu-
nications device comprises:
a fucsimile machine.
35, The system of claim 32 wherein the remote commu-
nications device comprises:
a printer.
36. The system of clajim 32 wherein the remote commu-
nications device comprises:
a telephone.
37. The system of clam 20 wherein the at Jeast one
remote supplier further comprises:
factories.
38. The system of claim 20 wherein the at least one
remote supplier further comprises:
warchouses.
39, The system of claim 20 wherein the at least one
remote supplier further comprises:
wholesalers.
40. The system of claim 20 wherein the remote sites
further comprise:
retail shops.
41, The system of claim 20 wherein the remote sitos
further comprise:

salons.
42. The system of claim 20 wherein the communications
further comprise:

orders.




