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Plaintiff Local.com Corporation (“Local.com”) hereby pleads the following
claims for direct patent infringement and inducing patent infringement and alleges

as follows:
THE PARTIES

1. Local.com is a Delaware corporation with its principal place of

business at 7555 Irvine Center Drive, Irvine, California 92618. Local.com
specializes in connecting online consumers with local businesses. Local.com was
founded in 1999 and was ranked as one of the Fastest Growing Companies in
Nérth America on Deloitte’s 2011 Technology Fast 500™,

2. Local.com is informed and believes and, on that basis alleges, that
Defendant Fry’s Electronics, Inc. (“Fry’s Electronics”) is a California corporation
with its principal place of business at 600 East Brokaw Road, San Jose, California,
95112,

JURISDICTION AND VENUE
3. This action arises under the Patent Laws of the United States 35

U.S.C. § 1 et seq., and more particularty 35 U.S.C. §§ 271 and 281. This Court
accordingly has jurisdiction pursuant to 28 U.S.C. §§ 1331 and 1338(a).

4, Venue is proper in this judicial district pursuant to 28 U.S.C. §§
1391(b)(c) and/or (d) and 28 U.S.C. §§ 1400(b).

5. Personal jurisdiction exists in this judicial district over Fry’s
Electronics because it conducts business in this judicial district, has multiple
physical stores in this judicial district and sells and ships products to consumers in
this judicial district on sales made from its website, www.Frys.com.

U.S. PATENT NO. 7,062,453
6. Local.com is the owner by way of assignment of all rights in and to

U.S. Patent No. 7,062,453 (the “‘453 Patent”), entitled “Methods and Systems for

a Dynamic Networked Commerce Architecture,” as corrected. A copy of the ‘453

Patent is attached as Exhibit “A.” Copies of the Certificates of Correction are

1

COMPLAINT FOR PATENT INFRINGEMENT




Case 8:12-cv-00976-CJC-JPR Document1 Filed 06/18/12 Page 3 of 38 Page ID #:3

1 =\ TV, Tt O U T N T Sy

11
12
13
14
15
16
17
18
19
20
21
22
23
24
25
26
27
28

attached as Exhibit “B.” A copy of Local.com’s statement of ownership under 37
C.F.R. § 3.73(b) is attached as Exhibit “C.”

7. The ‘453 Patent is directed to a breakthrough invention for online
shopping. The ‘453 Patent teaches a cascading menu technology that allows
online consumers easy access to a wide variety of products and/or services.

8. One preferred embodiment is depicted in Figure | of the ‘453 Patent:
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0. This exemplar depicts a consumer operating the claimed cascade

menu system to quickly arrive at a relatively narrow subsection of available goods.
Here, the top level menu lists a set of high level categories available from the
operator’s website, including “Shopping,” “Hot Buys, “Centers” and
“Community.” The consumer in this illustration is depicted selecting “Centers”
from the top-level menu, from which cascades a sub-classification menu that lists
more specific categories available. The menu is shown to descend even further
when the consumer selects “Business” from the submenu, triggering a further
subcategory menu to appear that lists various categories of products categorized

under “Business.”
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1 10. Ultimately, as claimed by the ‘453 Patent, the consumer selects a
» 3
2 ||relatively narrow subcategory and a search string is automatically generated.
3 || Figure 2 of the ‘453 Patent illustrates a customer using the claimed cascading
4 ||menu system to isolate 17” Sony computer monitors:
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11. The ‘453 Patent claims a system whereby the consumer’s selection
generates a search and search results for, by way of this example, 17” Sony

computer monitors:
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FRY’S ELECTRONICS INFRINGES LOCAL.COM’s ‘453 PATENT

12.  Fry’s Electronics is a “big box” retailer of consumer electronics that is

headquartered in San Jose, California. On information and belief, Fry’s
Electronics enjoys billions of dollars in annual gross revenues.

13.  Fry’s Electronics owns and operates an internet site, located at
www.Frys.com, dedicated to sclling consumer electronics. Fry’s Electronics
website practices the invention claimed by the ‘453 Patent.

14. By way of example, Fry’s Electronics website features a top level
menu that offers consumers the choice amongst broad categories of products.
When a user places a cursor over one of the choices from the top menu, Fry’s

Electronics’ website provides that user with a cascading second level menu with

subcategories of products.
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15. The customer ultimately selects from a menu of narrow product
categories and, on information and belief, a search request is automatically
generated therefrom. The customer is then provided with information on products

that are related to the search request.
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16.  The list of products provided to the customer can furthermore be
ranked based on various criteria, including prices provided to Fry’s Electronics by

third party vendors.

5

COMPLAINT FOR PATENT INFRINGEMENT




Case 8:12-cv-00976-CJC-JPR Document 1 Filed 06/18/12 Page 7 of 38 Page ID #:7

N B v e B = R

[ S R N I S S e e e e )
® = A R NN =~ S 0 %A RE B =S

17. On information and belief, Fry’s Electronics began infringing the
claims of the ‘453 Patent in or around 2006 and has since continuously infringed

said claims.
CAUSE OF ACTION FOR PATENT INFRINGEMENT

(Against Fry’s Electronics)

18. Local.com incorporates all of the foregoing averments as if fully set
forth herein.

19. Local.com is the owner of the entire right, title, and interest in and to
the ‘453 Patent, a copy of which is attached as Exhibit “A” and is fully
incorporated as if set forth herein.

20. Local.com is informed and believes, and, on that basis alleges, that
Fry’s Electronics has been, still is, and will continue infringing, contributing to the
infringement of, and/or inducing the infringement of the ‘453 Patent in violation of
35 U.S.C. § 271 by using, practicing or operating an online shopping website that
features cascading menu claimed by the ‘453 Patent.

21. Local.com is informed and believes, and, on that basis alleges, that
Fry’s Electronics has had notice of the ‘453 Patent and the infringement by Fry’s
Electronics of the ‘453 Patent has been and continues to be willful, entitling
Local.com to enhanced damages pursuant to 35 U.S.C. § 284.

22. Local.com has suffered injury to its business and property in an
amount to be determined as damages, and will continue to suffer damages in the
future, as a result of Fry’s Electronics’ infringement of the ‘453 Patent.

23.  Fry’s Electronics’ infringement has caused, and will continue to
cause, irreparable harm to Local.com unless and until enjoined by the Court.

, PRAYER FOR RELIEF

WHEREFORE, Local.com prays for judgment as follows:

1. That Fry’s Electronics has infringed the ‘453 Patent;

.
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2. That Fry’s Electronics, and its respective agents, servants, officers,
directors, employees, and all persons acting in concert with each of them directly
or indirectly, be enjoined from infringing the ‘453 Patent;

3. That Fry’s Electronics be ordered to account for and pay to Local.com
the damages to Local.com arising out of Fry’s Electronics’ infringing activity,

together with interest and costs;

4, That the infringement by Fry’s Electronics be adjudged willful and

that the damages to Local.com be increased under 35 U.S.C. § 284 to three times

the amount found or measured;

5. That this case be adjudged an exceptional case and that Local.com be

awarded its attorney’s fees in this action pursuant to 35 U.S.C. § 285; and

6. That Local.com be awarded such other and further relief as the Court

may deem appropriate.

DATED: June 18, 2012 LATHROP £ GAGELLP

By: // // d
Y : ,
“ JOHNS %’FE,
JEFF GRA g
Attorneys/Aor Plaintiff
Local.com Céfporation

e
s
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DEMAND FOR JURY TRIAL

Local.com Corporation hereby demands trial by jury.

-

DATED: June 18, 2012

L~ 7 JOTIN SHHEFTE]
JEFF GRAN
Attorneg¥s forrPlaintiff

Local.com Corporation

3

COMPLAINT FOR PATENT INFRINGEMENT




Case 8:12-cv-00976-CJC-JPR Document 1 Filed 06/18/12 Page 10 of 38 Page ID #:10

az United States Patent

Clarke

T

US 7,062,453 B1
Jun. 13, 2006

(19) Patent No.:
45) Date of Patent:

(54

(7s)

(73)

*)

€2y
22

(60)
&)

(52)
(58)

(56)

METHODS AND SYSTEMS FOR A DYNAMIC
NETWORKED COMMERCE

6,260,024 Bi *

TI20! ShKedy cevveevsenrerisreserens
6,286,002 B1* -

9/2001 Axaopoulos et al,
172002 Bamett et al. ...

R R R

Z02 [ haw fous
Toost S [ Fleateid San‘ars
. [rond & Dee
g ;:“:‘“ * Qs & o
O eaen 5 368 & Rowars
[ Fraw Doweitalt ) g::::;t;‘z
2 Woisegi ’
0 Garss 5 [FAsiahesfidst
03 %5 &1 » [PNscefances
£ Fead & Oy » LI OMer
Spacty & Faess

ARCHITECTURE 6,336,099 Bi*
J s OCUME
Inventor: Heath B. Clarke, Newport Beach, CA FOREIGN PATENT D NTS
g EP 0717 343 AL * 6/1999
{Us)
Assignee: Interchange Corporation, kvine, CA OTHER PUBLICATIONS
(Us) “Best free stuff online™; Harry McCracken; PC World, San
Francisco; Jun. 1999.%
Notice:  Subject to any disclaimer,. the texm of this PR Newswire Association, luc., Big Planst Launches Portal
patent is extended or adjusted under 35 with Leoksmart; ‘Next Generation’” Portal Posts 800, 0600
U.8.C. 154(b) by 309 days. Site Listings in 24,000 Categories, Feb. 18, 1999,
PR Newswire, MSNBC oun Internet Launches MSNBC
Appl. No.: 09/653,095 Personal Toolkit, Apr. 2, 1997.
. Business Wire, Twentieth Century & Benham Group Launch
Filed: Aug. 31,2000 Mutual Fund Web Site Featuring Ontine Trading Capabifi-
ties, Sep. 6.
Related U.S. Application Duta Iét:tfmei{, gl’ifltzlga, Two Power Apps that Won’t Break the
Provisional application No. 60/151,872, filed on Aug. ~ Bank, Compute, vol. 13, No. 7, p. 60, Jul. 1991.
31, 1999, PCT Tnteruational Search Report. mailed Jan. 3, 2001.
Int. CI * cited by examiner
GosI” 17/60 (2006.01) Primary Examiner—Wynn W. Coggins
US, Cl eernrnsisssisivessnsnansnnes 1051265 TOS5/37 Assistant Examiner—R. E, Rhode, Ir.
Tield of Classificatton Search ... 705/14, (74) Attorney, Agent, or Firm—Van Pelt, Yi & James LLP
705/26, 27, 37, 707/10; 345/353
See application file for complete search history. (57 ABSTRACT
pp
References Cited One embodiment of the present invention provides systems
U.S. PATENT DOCUMENTS apd methods, Wh.ich allow a more eﬂicienl‘shopping expe-
rience. A cascading commerce menu provides access to a
5,794,210 A 81998 Goldhaber et al. . 706/14  plurality of product, service, and/or content categories. In
5926798 A * /1999 CAiter ..o - 705126 one embodiment, the cascading commerce menu is stored on
5963924 A . 10/1999 Williams et al. 705/40 a client computer, thereby providing quick access fo the
6,028,141 A 22000 Bezos et al. .. 705/27 menu
6,076,070 A 6/2000 Stack ........... 705/2G )
6,185,541 Bi* 2/2001 Scroggieetal. ............. 705/14
6,256,028 Bl* 7/2001 Sanford et al. ......c..... 715/841 15 Claims, 14 Drawing Skeets
-20¢
200\

018 Maonfestae r.

L Storega Wbyl
CJIE0 Warkors L NEES
LY Prasiatstor{22" kap) ] o] VarSers

Exhibit A - Page 9




Case 8:12-cv-00976-CJC-JPR Document1 Filed 06/18/12 Page 11 of 38 Page ID #:11

US 7,062,453 Bl

Sheet 1 of 14

Jun. 13, 2006

U.S. Patent

- T[wE IR
Juswiuipusiul /sy @ 4 PlOM ]
Augsato 3 /ainynoby (7|« laoay B Yoioss (B
aalApY [g||« spods 6
Y Jajua) Jaapd] B« hepog B4 joude An 6
< se) buiddiys @i« Buiddoyg @  UoHPIUNUILIO] T
< ssog sy} saus Ml sousiag Q4 HUBWUUIDHENT (&
saping Ssng pasng ewoy [F)[{ SPOMOS [ouoissajoid @l ouoibay G 0207 &
Yoy [ [« 498D Adoy ¥ g i« sovasepy | swaN &
‘ $904N0S3Y UDWN UOYD3.499 1 hpunwwos @) /7
Iopupuly [ 4 H B 4 N -
m:t@&ﬂ_mﬂm ﬂ 4 NUCUC_.H_ @ 4 w_UCOWumn_ @ 4 WLW_.CUU Dy
=1 SPaLISSD ‘ SM3 4 skng JoH
sautz3 ssauisng [g] payIsso) & N6 &
suoypioossy (& 4 {oApay ssausng #) il awoy A« Buiddoug ©
sau0ss309y [ ||¢ saojnag ssauisng A fla CHLETN N
P sJaysi|gng @ 4 SUoNDBDl|gRd ssaulshy @ <« jUaluIBAng @ ._.Ol= @
‘. ;uswabouoy & |4 sajjiunpoddn ssauisng B« sawey 6
4 saiwouoay ¢ SKaN ssauisng €5 sounuly A
‘ sio|jag oog € |¢ saliopoaQ ssauisng K« sisjndwoey K /NQ\
1 Buunosay €1« syjoog < spayissoly B S/
\ 4 Buisipiaapy @i« ssauisng ] K
o/ 4 Bujjunosoy K lla sy 6

a0/ \

g0/ \

ros \

Exhibit A - Page 10



Case 8:12-cv-00976-CJC-JPR Document1 Filed 06/18/12 Page 12 of 38 Page ID #:12

US 7,062,453 Bl

Sheet 2 of 14

Jun. 13, 2006

U.S. Patent

ajuogmalA i1« (dnx, zg)uonpuasald [ P

\ Auog [« siopuoN 001 ) « Joana} [T
L / szzm‘“_“m“ 82“”‘““””” ”MD ' 9b010iS [« ssaujy 3 spods [ A

oW 12 |« aupmpjog [« 89130 ]
pinyang yajmay (Ffl« sJojuon, oz Cf ¢ sdauuosg [« SnoaUD|[RosIK [ < joiide An OJ
jouoyouIsi X190 Flle saofuop g1 [l « suapuig (¢ e p———" sowng ()
*dioy Jayndiwey bodwey [# e SIOURN. /] (|4 svad D« UBRIDG % BUWOH (] 1 Jabussse [J
1sv (B[ | SIoNuoN,GpuD F1 Ll STopuoN [l knosg 5 uypspr| ¢ SPEOMARd i 1
DILaly Jady ﬂ_ ¢ SWSpop )|« ssamo)y B S9 “ m»ﬂ“t“wm_ M

4 deydo [« shot % sewng ]
V7704 g0z | sasmag gnduj i« qUUG % PoOy ] N uoyony ]
aspaaum) (o5 i« SAOIAIG [DIUBULY [l Buiddous [}

4 dopisag i« JuawUDa

« n*cu:omsoum < SDUOJRRT s.aa:uaw__nﬂ_u ) mMMMM ..wo”i» M
. syoog (L. eJoMo8 3 Jojnawio) [ “ Méwun 5
\ < SOUTSSRoRY § BUISRI L | sBugst AL B
905 |, mﬁ“mm ‘ fercu) £
«  smaN sfopo) B
l SUOHNYED «  ojond sooys
« spodg X
« sjpussiag &
* sdog B
‘ sedozseioy
q ow-2 &

spayissoly &

~

eoe

¢ Ol

Nz

Exhibit A - Page 11



Case 8:12-cv-00976-CJC-JPR Document1 Filed 06/18/12 Page 13 of 38 Page ID #:13

US 7,062,453 B1

Sheet 3 of 14

Jun, 13, 2006

U.S. Patent

¢ Ol

“upasying 1opbig Auog -punos Bupubisino yum (azis abowy ajgomaa
0°91) Aoidsip 7| ospe ‘dibys b s ynses ay] ABojouysa) yn uoiguy) Auog jo Apjonb sBowi Bumumm piomo ‘souradns ﬁ
34} Yilm swaishs ojpno swoy AUog Jo pUNOS G 'I-1y SNOWIDJ—plIOM BY§ SUIGWOD Aojdsip DIpSWNW SADZZ~0dD 2UL

[

3344

00'6LL | WO 0 | 66-SL-9 | wpmnx sApQZpdo Auog

PUD ‘|O4ju0) y 33uabieauo) oiwbudg 1ouBig ypm mou ‘ABojouyasy uosuny AiopusBel s Auog Buypiodioou) 4g ~punos
pun jubis yioq Joj uoynjos juoBaje ub sasn ajoisdios Buspubwap sy} sapiacid $9007-0dD AUOS oly) SAGOZ-pds Auog eyp

™§58q By4 5| seMes g9 ay) ‘evpads opny 64o0odlon

| e

00°0% 00°GLS | YM g B6~C~L | wanx sBpozpde Auog
12

*8]qDjipAD  uondussep ON =

00°0Z CLGZY | WO Gt §6-L—L - §300gpdd Aucg

Auog pus—ubly ue punoy Ajpuuou sean

7SO KOPOYS UC Pasnq SibjuoW Jare uoyde Jaysq D JsSn Jajndwoo snopstos-jabpng oy sapiacid $300Z-0dD Auocg ay)

“-AppusBs) 5 Auog Jo ssaudsuo ayy Bupmoul ‘skojdsip Lmsn_Eou.
4094 saplacad (SIA ,91) Aoidsip segndwoo sy eas) Adus siy) ABojouyosy 139 ™~
s

#ou Ang __ S'69¢ | 00'0Y | S6'62% AN | vT 86060 | wekn s900zpdo , Auog T~
L / / /

A R i) el il 1 il 5= P

PIUD 8ug loio] | Buiddiys | soug | eypis) wools Enw%ﬁa? Buyoy #9pow  |4eJnjonynupy

%Mu\\

(SACHUOW /| DOSWY jo diog Auocg, Bujysiow ¢ o y—| :sponpouy

Exhibit A - Page 12



Case 8:12-cv-00976-CJC-JPR Document 1 Filed 06/18/12 Page 14 of 38 Page ID #:14

US 7,062,453 Bl

U.S. Patent Jun. 13, 2006 Sheet 4 of 14
A00
am
3 Chat >
{& Classifiads ’
(= a-mail »
{i=) Horoscopes »
= Maps » 404
[} Personals » /
(& Sports ’ {2 Auto »
(5 Stock Quole » 1 Busi P
Today's News ) usiness canomy »
% Travel , 3 Coreers »
3 1V Listings . {3 Compuling »
& Woothar . [ Entartalnment » 412
& White Pages , |3 Food & Cooking » 206 420
() Yellow Pages 3 (7 Games . ’
{1 Health & Filness 3 { L7
M Shopplng ’ GHnme & Garden » Wood Guimann 6.31) ’/422
D Auction > O insurance > Aeino e, (9.29)\/ ’:4/5
(1 Hot Buys , I International > || (2] Blue C“f S8 0104
5 Ceniersy —i [ Personal Finance » | (2| Geica Direct (0.23) /5
T Fres Downloads > [ Piclures & Atbums » ‘ \425
£ Messanger , | C3Real Estate » #1103 Automotive 3
3 Games » I8 Research & Lsarn  » {7 Health r
£ My ePilot , 1C3 Sports » gmme Qwners »
; ) Travel ’ e ’
(1 Food & Drink  » (3 Qther .
Search .
A +9/NSWEB®
~~~~~~ Mhere You dnd Your bunorease Raclly £k

A Start i

Exhibit A - Page 13




U.S. Patent

Jun. 13, 2006 Sheet S of 14

FG. 5A

00
/

FIG. &

FiG. 5B

FIG. SA

Case 8:12-cv-00976-CJC-JPR Document 1 Filed 06/18/12 Page 15 of 38 Page ID #:15

US 7,062,453 B1

(& pior

/ /Il’l///’l///,,’/’”,III/I//IIff."f/’////]/(flI/,IIIIIIII”II’/’I/I//I/"/,///’f/’///’,’,l,III//I,,’
Y bt 7 et paid to surf the wab...

« Download Nowl o Referral Center New/
& How Much Money? & Questions?
# Press Raom « Webmaster Earn Monay

3
\\\-“\

aPllo}

Downlead Mow!
Haw does If work?
How much manay?
How ta download?
Raferrel Canier
Reporl @ Bug

Promote Your Slie

Advertising Info
Pay-per—clleit
Banner aod infa
Wobmuasters

Infa

FAGs

Terms & Condlilons
Ths Company
Privacy o!fg{
Anfispam Policy
Prass Room

Advertisament

Advartisemenl

[7 Adult sites must check this box. (Your site won't be listad otherwiss.)

Plegsa enter the refevant sub~marus In 1Navigoter far which yau want to
be listed. You may anter addlitional sub-menus to recalve more exposure.
Additional sub—menus allow your fext lislings fo show up when users click
on the sub—menus you have selsclad. Also entar a “bid™ prica for asach
texi lisling. Bids ore tha amounf of money you wiil pay sLibarailon.com
whon a usar clicks on your iisting.

Ramernber you only pay for eclual click—throughs o your sftal

1. Catagory ——~3504

efilat Sub—monu {9.g. lecther sefa) Curcant Adverifser's B

508 P8 570

}_ePﬂcl Sub-menu {=.g. s0fa
1

wl

=
.gl sPHot Sub-meanu {a.g. fumbura)
1

3
’l o?llot Sub-manw {s.9. sofa thep)

L

sid {US $):

URL: {o.g. hilp://wwwxyz.cam) {s.g. 0.09=3 cants, 0.90=90 canis)

[ntip:// | feoo ]
2. 502 504
epllof Sub=meonu {e.g. lealher zofu)
E_el’ltol Sub-meau {s.9. zafo)
gl oPilet Sub-manu {a.g. fumivre)
3
I
: efitol Sub-meny (s.g. sofo shop)
L
Bl (Us $):
UYRL: {a.g. hlip://wmwr.cem) (5.0, 8.09=8 caats, 0.90=80 caafs)
[hnp:// j [e.00 ]

Exhibit A - Page 14




Case 8:12-cv-00976-CJC-JPR Document1 Filed 06/18/12

U.S. Patent Jun. 13, 2006

Page 16 of 38 Page ID #:16

Sheet 6 of 14 US 7,062,453 B1

abfot Svb~many {e.g. lsother 30fo)

l

s'o?ﬂe) Sub=minu (8.9, 2afu]

ePla) Sub-menu (e.g. turnibura)

vddillanal

-

sPllot Sub-menu {s.9. 2afa zhep)

URL: {o.g. WHps//wewamcom)

8'd (US §):
{v.g. 0.09=F cnls, 0.30=30 cenls}

[nttn:7

| ]o.ou

4,

ePilat Sub-manu {e.g. leather 3ofa)

: aPilol Sub-mane {a.9. ia}
3
1

El
=§: 2Pilot Sub-menu (o.g. fumdure)
3

3
3
]
1

L

sPilot Subi-manu {e.g. 1ola shop)

URL {e.g. BHp://mewarr.com}

ad (us §)
{o.g. 0.08¢ canls, 090290 ceals}

[piip://

| [o.ou ]

/// ////J;Z//IllllllllllllllllllllllIIII/IIII/I//II/IIIIIII/III/I/’/I/IIIIII/IIIIIIIIlllllllllllllllI/Il’l///

FIG. 5B

Exhibit A - Page 15




Case 8:12-cv-00976-CJC-JPR Document1 Filed 06/18/12 Page 17 of 38 Page ID #:17

U.S. Patent Jun. 13, 2006 Sheet 7 of 14 US 7,062,453 Bl

/6‘0{7

o Download Nowl! w Refarral Center Now/
ug) PH_OT o How Much Monsy? & Quastions?
« Press Room x Webmaster Earn Money

>
g

IR ALLLTELLLSLLOELELL EOL T ELILSLLIST LS LTLAT LTSS L LTS EEELITL SE LSS ST I E S ST LA ELT LTI L LS TELS Dy,
/ £ , 7
ePilot 7/ Got paid to surf the web...

* = lndicates a required Hald

Contact Information

aPlio}
Dawnload Howl
ﬂou dusshﬂ workf’:; * Sirst ‘ . I MI:D * Last Name
a¥ much mons .
How fo download? Name: ::

Relorral Canter
Repoet o Bug ¥ Company: I —l

o R ) B

Promofe Your Site

Advartising infa t F_mail: i I
Pay-per-click ‘
Barner od inlo
Wabmostars
Info Helllng Addrass
FAQs
Terens & Conditfons * Address 1:] l
;h‘s Comy ?‘ay
rivacy Polle .
Anlisp‘y:m Poﬁcy * Addrass 2: [ }
. * State/Provinca:
@
- *postal/zip_____] * Counir:
Advertisement Codus

UsA

Please choose a User Nams and Password

Nams:

(Usar nama most ba 6 ks 10 charecher tong.}

{Password must ba 6 & 10 charvelors kong)

flensa re-~anfar yaur passward io conflrm.

Advertisement

Next —Payment information

FIG. ©

Exhibit A - Page 16




U.S. Patent

Jun. 13, 2006

Case 8:12-cv-00976-CJC-JPR Document 1 Filed 06/18/12 Page 18 of 38 Page ID #:18

Sheet 8 of 14

/7067

(&PpLor

LES LS AT TS LI P L ELI T ESILILILLLE LI HLLELLELTILELELEZLITLLIIPT EE LS E7TITT LT ELI LIS TLL S TSP IP A7 N

56 4

Get pald fo surf the web...

# Download Now! # Roferral Center Naw/
o« How Much Money? # Quesfions?
® Prass Room % Webmasler Earn Money

&)

ks>

aPliot

Doxnload Nawl
How doss it work?
How much monsy?
How fo doxnload?
Refsrrsl Cenlsr
Raport o Bug

Promote Your Sita

Advertising info
Pay-per~click
Haaner od Inle
Webmuslers

fnfo

FAQs

Terms & Canditlons
Ths Compony
Privacy 0"7
Anlisporn Pallcy
Press Reom

Advartisement

Advartisernent

Payment Amount

Planse salect the amount which you wauld like lo provide fo open
Your ePilof daccount {min.$25).

» Click-throughs wlli be aulomailcally deducled from
this amounf

» You will enly pay for cllek—throughs, NOT for
impresslons

» $25 of your infilal doposit {s non~refundable.

Select Amounf: @
702

Payment Form

Selact paymant mathod: {You may pay by Visa, Maslercord, Amarlcan
Exprass, or check)

@ Cord:
Numbar:

Exp Date:

Plagse Nofe: Cradf cord orders slil narmally ba onflne wilhin 3 fo 5
working doys

@ Chack:
Pluase make check payable o "ellbasstion.com™ and med lo:

olibaratfon.com
4 Fxecufive Circle, Sulte 225
Irvine, CA 52614

Plaaze Nofa: Chack srders will nol bo activaled until the check f2
Clagrad

Raferrcl Code: {If avellabls} D

FIG. 7

Exhibit A - Page 17

US 7,062,453 B1




Case 8:12-cv-00976-CJC-JPR Document1 Filed 06/18/12 Page 19 of 38 Page ID #:19

US 7,062,453 B1

Sheet 9 of 14

Jun, 13, 2006

U.S. Patent

e e B il B e T U

et
N\Jsso15 urwpy
i VA
Nssop5 oy
| ———p ——
N S s SSDJ) uID
. /%Q%.
0’4 48Ad35 DS gq lojids

mLEomtguZ MAOMBN

PO8.
~

sebog 4gy

sl

08
AIIVII|V

dliH

U8
~

q% 2ISDY [DNSIA

tolids

e e ot n A A e  —— o — ————
TN e el e e M A e e . N e ity o Pt i —

Exhibit A - Page 18



Case 8:12-cv-00976-CJC-JPR Document 1 Filed 06/18/12 Page 20 of 38 Page ID #:20

U.S. Patent Jun. 13, 2006 Sheet 10 of 14 US 7,062,453 B1

,/.‘704' 907 /’.903
: Yes Run ePilat
? -
Login Logged In 7 ~1 Get Updates
906 | 910
Login Process
Process Actions
\ L palid y 976
Modify Profile Display -
Search on ePilot Web Menu System |
y 98 | IV esid
Log Activily . : Log Activity
on ePilot Web Display Optiens on ePilot Web
270 | 36
| 974 |~
Display Search Save Go to
Results Changes ? Advertiser’s Site
o0 NP 1 Yos 925
Cancel B Save To Disk,
Changes - Update Internal
Variables
/‘923

Send Data lo
eliberation’s
Web Server

FIG. 9

Exhibit A - Page 19




Case 8:12-cv-00976-CJC-JPR Document1 Filed 06/18/12 Page 21 of 38 Page ID #:21

U.S. Patent Tun. 13, 2006 Sheet 11 of 14 US 7,062,453 B1
INTERNET COMMERCE o068 _
FRAMEWORK / Internet Client
Server
Farm
Web Sarver Web Server Web Server Web Server
Application Application Application Application
Content Authentication and User Transaction
Management Personalization Server Management
Server Server
N~ 1004 7002 N 1006

7070

ePilot
Personalization &
Profile Ob

1072 1008 1074

ePilot
Data Warehouse Db

ePilot
Content and
Adverliser Db

Transactional bb

Data

Replication F' G, 1 O

Exhibit A - Page 20




Case 8:12-cv-00976-CJC-JPR Document1 Filed 06/18/12 Page 22 of 38 Page ID #:22

US 7,062,453 B1

Sheet 12 of 14

Jun, 13, 2006

U.S. Patent

L1 "Old

*Junaoon anok o pejstd oy of SUNoYy vz of dn oo} Abw Aatian Jop ppodn

666 z _?e,v 1 [eAeT
PoibIBUSY BRUBABY S|IDAIBEY  JO JEeqUInN

ignueasy ybnouyl Moun

EC//~418C1% BEYE
90/ /~-r007 0% (pusty Jded 74) spusll) Bulllajal Wol) snUsAdy
POLLIAETLS (SPUDIDBS PUD SADIO WO} BHUIADY

psjbasusy shusAdy

19NUBABY |DJO]

sbujuiby Jusdany

wifioq | Awuop oo of MoH | poddng oMUY, | 23Ul jopjuen oyppdn
paomssng ofuoyd | sn jooion | sbuiwiog maip | vBog ewoy jo|ds AW
e

10) 19 91 |OXSR

17794

NI&S%\
S0 Ut pabboy

a0/ /

Exhibit A - Page 21



Case 8:12-cv-00976-CJC-JPR Document1 Filed 06/18/12 Page 23 of 38 Page ID #:23

U.S. Patent Jun, 13, 2006 Sheet 13 of 14 US 7,062,453 B1

]

)

//204
Ea:'nmgs
$0.15

FIG. 12

//zm

(52 [433/4 +27/8 cMoi 58 15/1][2) )

¢
\

Search/URL:

Exhibit A - Page 22




Case 8:12-cv-00976-CJC-JPR Document 1 Filed 06/18/12 Page 24 of 38 Page ID #:24

US 7,062,453 B1

Sheet 14 of 14

Jun. 13, 2006

U.S. Patent

¢l Ol

4

&gost
(

)

10Ilde INOTY | SISQUIBI | DBUIGGOUS | SSJaAPY | SSibNEY | JBS( MON UBo1”

{iodsupi) punous *|aaps)
Alusbg 'sasinig *|aADd
Ay “BADI] BINjuUBApY
[PATI]

Buiuppeug
3Woy ‘Bujpa0osq ‘Buidng
awoy ‘Arwoy ‘Suiosn

5] SWoH

S3WDg
‘Buiiquing ‘suopsbiyy
Aoy 'sajugejey ‘suy

solU0LO97 ‘sioog 'Ainpag
® ujog ‘ony ‘jasnddy
Ehiddous

seyddng % sbnig ‘sesoesig
'SSOULY R JRIQ ‘uolsip
§ |DIUSQ ‘SBSSAU|)| Uowwon

GH5SH

4aJpag
qof ‘piy uepnis *sbajion
'5433uD] ‘SeUDWINK B MY

JUSWUoasiuT J69ipY %) UCHBSnpy
gam By} .
UoID35|{ o5 ﬁ
l

auzpboW Ssaulsng ‘adubliy
sseuisng ‘jusLudc)easy
sseuisng ‘gz8

SseusAg

IBURINSYY
‘aounllly swWol ‘jusq
‘sSpang Jpesn ‘asunuii ojny

55UOULT

aanyng
{3N ‘BunjiomisN ‘eloMpUIDH
'sauwing juawdinby

BURAAWoS

705/

//QQM /

{0jida poojumoq
s|pucsiag
55d02s0I0Yy
sBuysr] slAon
sudyoeig Bualg
sdop

sabng apym
sabpd mojjay
saLond A0S
Jayjospy o007
ipw3 sadj o9
8AMQeBI] {Olid8 (@9

101d &)

Mol 03 shod 1

o~ BO'E LS reoUDiDY
HLINSD
7

Exhibit A - Page 23



Case 8:12-cv-00976-CJC-JPR Document 1 Filed 06/18/12 Page 25 of 38 Page ID #:25

US 7,062,453 Bl

1
METHODS AND SYSTEMS FOR A DYNAMIC
NETWORKED COMMERCE
ARCHITECTURE

RELATED APPLICATION

This application claims the benefit under 35 U.8.C. §
119(e) of U.S. Provisional Application No. 60/151,872, filed
Aug. 31, 1999, the entirety of which is hereby incorporated
by reference.

BACKGROUND OF THE INVENTION

L. Field of the Iuvention

The present invention is related to facilitating conunerce,
and in particular, to marketing goods’and services over a
network.

2. Description of the Related Art

Conventional e-commerce siles and calalogs provided
over the Intemet are often slow and cubersorme, providing
an unpleasant shopping experience. For example, if a pur-
chaser wants to buy a specific product or type of product, the
purchaser might have to click through many pages until
locating the desired praduct. Moreover, while conventional
e-comumerce sites might provide a ranked list of several
suppliers for a given product, the list ranking is typically
based solely on the price of the product itself. Furthermore,
conventional e-commerce sites typically feature data driven
web siles that can only display product offerings through a
web page downloaded to a standard browser.

SUMMARY OF THE INVENTION

‘The present invention relates to systems and methods for
providing an intuitive, easy to use, cascading menu system
that can advantageously simiplify e-conunerce transactions.
The cascading menn system is further dynamically gener-
ated from a simple and compact text file that is quickly
downloaded and easily updated. A user of the cascading
menu can thereby quickly uccess products and services even
where the user’s access to a network, such as the Internet, is
relatively show.

An embodiment of the present invention provides a user
with a cascading menu. The cascading menu is dynamicaily
generated using a program language such as visual basic,
from a text file that specifies parameters of the cascading
menu, The cascading menu can automaticaily provide sub-
categories such that a user can easily locate desired products
and services. For example, a cursor can float over a menu
item or the user can click on a menu item and the system can
respond with a further sub-classification of fhe menu itent.
The text file can be stored locally on a user’s machine such
that upon subsequent accesses, the menu can be updated
with relatively small changes to the text file as opposed to a
download of the entire text file.

The selecting of objects and searches from the cascading
menu can earn the user credits or micro-credits. The credits
can be applied to purchases from a provider of the cascading
menu. Advantageously, the credits from the provider can
avoid or reduce transaction costs, which can undermine the
economic feasibility of small quantity or low cost transac-
tions.

Selection of a menu item can activate a search by a
commerce server. in one embodinent, the search or search
activation can also earn the user credit or micro-credit. The
search by the commmerce server can return a web page of
items conforming to the products or services indicated by
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the menu item. For example, where the menu item corre-
spands {v 17-inch computer monitors, the web page cau
return a list of available 17-inch monitors from a variety of
vendors.

The web page can advantageously rank or arrange goods
or services in an order of aggregate cost. The commerce
server can combine a bare product cost with additional costs,
such as shipping, handling, insurance, and sales tax, and the
commerce server can account for disparities in additional
costs by locale by accessing a database containing the user’s
shipping address. In one embodiment, the comumerce server
provides an online bidding system such that a vendor can
change the vendor’s bare product cost or additional cost to
change the vendor’s ranking within a web page.

BRIEF DESCRIPTION OF THE DRAWINGS

These and other features of the invention will now be
described with reference to the drawings summurized below.
These drawings and the associated description are provided
to illustrate preferred embodiments of the invention, and not
to limit the scope of the invention.

FIG. 1 illustrates a first embodiment of a cascading
conumerce menu;

FIG. 2 illustrates a second embodiment of a cascading
commerce men;

FIG. 3 illustrates an embodiment of a ranking display;

FIG. 4 illustrates one embodiment of a cascading com-
merce menu with paid placements;

FIG. § consists of FIGS. 5A and 5B and illustrates one
embodiment of a bid forin menu;

FIG. 6 illustrates one embodintent of an advertiser reg-
istration form;

FIG. 7 illustrates one embodiment of a payment form;

FIG. 8 illustrates one embodiment of an architecture
useable with one embodiment of the present invention;

F1G. 9 illustrates a top-level flow according to an embodi-
ment of the invention;

FIG. 10 illustrates a sample system architecture that can
be used to implement an embodiment of the invention;

FIG. 11 illustrates a sample display that indicates micro-
credit;

FIG. 12 illustrates a sample toolbar; and

FIG. 13 illustrates a sample web page.

DETAILED DESCRIPTION OF THE
PREFERRED EMBODIMENTS

The present invention is directed to novel methods and
systems for enhancing commerce over a network, such as
the Internet. One system according to an embodiment of the
present invention uses a client-side application that is
optionally highly integrated with a server-side application.
In the system, the client-side application and the server-side
application share a configuration and a personalization data,
so that selections and preferences made through the web site
arc substantially transparently reflected in the client-side
application. In this embodiment, integration of a highly
interactive client with a similarly highly personalized server
with stores of personal, credit, and accounting data, creates
a highly functional Internet Commerce Framework. The
Internet Commerce Framework aflows portability of an
individual user’s preferred commerce environment among a
nunber of different computer terminals, sysiems and com-
puter-based clieats allowing the user to experience a famil-
iar, customized environment on 4 variety of terminals, The
client systems can be personal digital assistants, getwork
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enabled televisions, phones with displays, or other types of
computers, such as desktop computers, which can include
monitors, keyboards, pointing devices, network interfaces,
and the like. The client systems can also be completely
different physical machines running the same operating
system, such as an office PC and home PC. The shared
[nternet Commerce Framework mukes the commerce expe-
rience nearly the same, if not identical, on all systems.

Anovel menu system according to one embadiment of the
present invention is organized to alfow a purchaser to swiftly
locate a desired product or service. The menu systen: utilizes
a cascading commerce menu structure that can provide rapid
location of a vast number of products, services, and other
content. For example, 64,000,000 or more categories of
content product and services can be accessed via one cas-
cading menu. The menu js presented to a user, such as a
consumer or client, on a client computer terminal or display.

FIG. 1 illustrates one such exemplary cascading com-
merce menu 160. The cascading menu can contain a top-
level menu 102 that lists a first high-level set of product,
service, and/or advertising categories, and a series of
descending sub-menus 104, 106, 108, where each sub-menu
further defines the product, service, and advertising catego-
ries into more detailed subcategories. In the example iflus-
trated in FIG. 1, the top-level menu 102 categories include
shopping, hiot buys, information centers, and so on. The rext
Ievel or submenu 104, which descends from the Centers
category 110, includes the further categories of arts, busi-
ness, classifieds, ete. The next caseading menu 106, which
descends from the Business category 112, lists still more
refined categories, such as accounting, advertising, books,
and so on.

In one embodiment, one or more of the category listings
can represent a hyperlink to the desired content, which can
be located on a server, such as a server in the World Wide
Web, that is connected to a network, such as the Internet or
some other network. Advantageously, the use of the casead-
ing conumerce menu is intuitive, which minimizes the con-
sumer learning process.

In another example that is not illustrated, a cascadiug
commerce menu can be associated with a commerce facili-
tator or provider. A top-level menu can list 3 number of
product and service categories, such as travel, computer
equipment, music, clothing, entertsinment, jewelry, and so
on, A consumer interested in computer equipment can place
& cursor over the computer equipment listing. A first sub-
meny can then appear alongside the top-level menu in a
cascading manuer. The first submenu can list a set of
computer equipment categories, such as monitors, storage
devices, comnnmication devices, printers, scanners, cables,
and so on. If, for example, the consumer places the cursor
over the storage device listing, a second submenu may
appear alongside or in place of the first submenn. In one
embodiment, the consumer does not have to click to bring up
the first submenu. In another embodiment, the consumer
does click to bring up the first submenu.

The second submenu may list a still further refined set of
storage device categories. The storage device categories
may include, for example, hard drives, foppy drives, CD-
ROM drives, CD-RW drives, DVD drives, and so on. If, for
example, the consumer then places the cursor over the
CD-RW drive listing, a third submenu may appear alongside
or in place of the second submenu.

The third submenu can list a fucther refined set of CD-RW
drive categories. The CD-RW drive categories may include,
for example, SCSI CD-RW drives, USB CD-RW drives, and
parallet port CD-RW drives. If the consumer then places the
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cursor over the CD-RW drive listing, a fourth submenu may
appear alongside or in place of the third submenu.

The fourth submenu can list a still fiurther refined set of
USB CD-RW drive categories. The CD-RW drive categories
can include, for example, USB CD-RW drives between
$100-5200, USB CD-RW drives between $200-$300, and
USB CD-RW drives between $300-3400. When the con-
sumer then places the cursor over the CD-RW drives
between $200-$300 listing, a fifth submenu can appear
alongside or in place of the fourth submenu. The fifth
submenu can list the manufacturer’s name and the model
nmunber of all CD-RW drives costing between $200-$300. 1f
the consumer clicks on a given desired model listing, the
consumer ¢an be hyperlinked fo a catalog page providing
information ahout the selected model and a ranked fisting of
distributors or providers selling the desired model. The
ranked listing will be discussed in greater detail below. In
one embodiment, the hyperlink is to a site located across a
network, such as an Internet site. Of course, the number of
submenus is not limited to five. A grealer or lesser number
of submenus may be used for each product category,
depending on how many refined or specific subcategories or
desired. In addition, the click operation may be performed
using a mouse, trackball, touch pad, key, voice command, or
the like.

In another examiple, where the consumer desires to pur-
chase a pair of black shoes costing between $20 and $40, the
conswmer can position a cursor over a shopping category
listing on a top-level menu containing, for example, shop-
ping, travel, entertainment, restaurants, and news categories.
The user can then descend through cascading menus to
select the desired good. For example, the consumer can
follow the path:

shopping->clothing->footwear->dress  shoes->$20-540-

>black color

and so on, where the symbal “->" represents the act of
proceeding to the next submenu. The cascading menu struc-
fure can be used to create complex search strings with
minimal effort on the part of the user or consumer. In one
embodiment, the search string generation is transparent to
the consumer. Upon a click of the monse, the search string
can be transmitted over the Intemet to a commerce server,
which in tumn provides the search results,

Thus, a consumer can quickly locate a desired item by
moving a cursor and then, with a single click or other
activation, retrieve information about the item and have the
opportunity to purchase the item. By contrast, a conven-
tional system can require the consumer to laboriously click
through page after page of information, each separately
transferred over the Internet, until the desired item is
located. In one embodiment, the information needed for a
transaction, such as a consumer’s name, address, and credit
card number, has been stored in a record in a database
through a registration process, and the customer is assaci-
ated with the record through a login process. Since the
system can retain the consumer's informnation, a single click
on a purchase jcon can place the order and charge the
consumer for the order, thereby reducing or eliminating the
need for a lengthy purchase process.

One embodiment of the present invention includes mte-
gration with a clicnt application, which operates as a con-
tainer for functional components or modules. The functional
compaonents can be integrated with corresponding server-
side components or modules of the server application. For
example, the functional component can allow a user to eam
a reward or credit toward a purchase on a pay-per-click
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basis. For example, a reward can include money, a coupon,
a discount, a credil, u free product or service, frequent fier
miles, and the like. As a user browses through, for example,
an online catalog, the user can eam a reward, credit, or
micro-credit, which can be accumulated in an account. In
one embodiment, the user can apply or spend the earned
credit only to purchases made through the server application
where the credit was earned. In anather embodiment, the
user can spend the earned credit in multiple systems asso-
ciated with multiple vendors. The accounting of credit and
expenditures thereby allows a client and a server component
pair {0 represent unigue encapsulated commerce or [nternet
functionality. For instance, the cascading commerce menu
system, as detailed above, can be linked to a dynamic menu

generation server module, which can indicate an amount of 15

credit in a user’s account and items that can be paid for,
either partially or in whole, with the credit.

Another functional component of the system can include
a client-side user authentication module and the personal-
ization and profiling server-side module, which is used in a
result ranking system described in connection with FIGS. 2
and 3. The client-side components and server-side compo-
nents can be assembled in a custom configuration to develop
customized solutions that feature some or all of the unique
commerce system functionality.

In one embodiment, the consumer does not need to be
linked to the supplier’s site during the product selection and
purchase process. Rather, the product selection and purchase
process for the thousands or millions of items available via
the cascading commerce menu can be conducted at a single
site that acts as a catalog. The single site contains the product
information, prices, aggregate costs, supplier infonnation,
and so on. The consumer can thereby avoid haviag to visit
different sites with unfamiliar interfaces of varying degrees
of reliability, and avoid having to disclose private financial
data in muttiple places.

In one embodiment, the single site further includes a data
store with a consumer’s or user’s personal data, i.e., credit
card data, email address, preferred shipping method and
preferred shipping address, together with a user’s transac-
tional account balance. The transactional balance is an
accumulation of the user’s micro-credits minus the user's
expenditures of micro-credits. Micro-credits can be accrued
in exchange for viewing a search page. A micro-credit can
be accunmulated to the user’s transactional balance on a
pay-per-click basis. A micro-credit can be related to a
monetary value and expended wpon, for example, a low-
value online purchase or a viewing of pay-per-use content.

In one example, a user can navigate through a cascadiag

comumerce and receive a credit or micro-credit in exchange 50

for initiating the search or for viewing the search results. An
example of a screen display that iflustrates the results of a
samiple search is shown and described in connection with
FIG. 3. In one embodiment, the credit is accumulated in

small increments, such as a few cents or even a fraction of 55

a cent. A database in a commerce server can maintain a
balance of the credit in a user’s account.

Gradually, the user accumulates enough micro-credit to
make purchases or receive discounts on purchases for ser-
vices and goods. For example, the user can apply the credit
accumulated to the purchase of a low cost item, such as a
downloadable music-single, which is typically available in a
“wav” or “mp3” format. A downloadable music-single can
sell for a relatively low value, such as 99 cents. Economi-
cally, the transaction costs of conventional money systems to
both the user and & vendor associated with a low cost
product or service can render such a low value transaction
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unfeasible. For example, in a traditional money system, the
user enlers in name, address, credit card information, and the
like. The time consuming transaction cost to the user is
thereby high relative to the benefit enjoyed by the user.
Similarly, the vendor checks credit and incurs significant
credit card transaction fees from a merchant bank. The
fransaction fees thereby grow in relation 1o the cost of the
product or service.

With micro-credit, the price associated with the music-
single can then be deducted from the user’s account to “pay”
for the music-single. In ane embodiment, there is no actual
money exchanged such that the user does not have {o enter
credit information, such as a credit card number, and the
vendor can avoid credit card transaction fees.

A micro-paynent commerce systenr can advantageously
allow users and vendors to conveniently conduct micro-
commerce. The micro-payment conimerce system incurs
relatively low transactional costs such that low-value goods,
such as an 80-cent book, can be efficiently offered to the
consumer. Traditional e-commerce systems incur relatively
large transactional costs, such as credit card transaction fees
and accounting overhead, which inhibit the abilily for a
traditional e-conumerce system to offer low-value goods and
services.

In one embodiment, the cascading commerce menu is
created from text files downloaded or streamed from the
application server. The text files indicate the content of the
cascading commerce meny, which is then dynamically gen-
erated from the text files. Thus, even a menu listing millions
of items does not utilize an inordinate amount of disk or
RAM space. Fusrthermore, the menu can be dewnloaded 1o
the consumer’s client compuiter from a web site associated
with an operator of the comunerce site, which manages the
menu. Because the menu is text driven, the menu can be
quickly downloaded even at a relatively slow 28 Kbaud
modem speed. In addition, a portion of the menu can be
quickly updated with new categories and/or items ¢ach time
the consumer uses the system or on a predetermined perfodic
basis set by the menu provider or by the consumer.

Because one embodiment of the cascading comuerce
menu is stored on the client side, that is, on the consumer’s
computer or terminal, access to each submenu appears
almost instantaneous to the user with a corresponding move-
ment of the cursor. This contrasts to a conventional web
page, where typically the product categories are stored on
the server, and each new category or subcategory search
requires comununication over the Intemet to download a new
web page.

In another embodiment, the cascading commerce menu
may be customnized for or by a consumer to reflect the
consumer’s preferences. For example, upon registering with
the commerce site associated with the commerce menu, the
consumer may indicate an interest is certain categories, such
as computers, music, and Scotch. The top-level menu can be
maodified so as to include these categories for quick access.
Similarly, the consimer may indicate a lack of interest in
one or more categories, and these categories can be removed
from the top-level menw. The removed categories can either
be grouped under a different top-level category, such as a
“Miscellaneaus” category, or can be removed from the menu
structure altogether.

{n addition, in onc embodiment, the consumer may be
able to directly add, delete, or move categories or web site
links. This type of consumer modification may be accom-
plished, by way of example, by dragging the category or
item from a given level of the cascading menu to a different
location or level on the cascading menu or off the menu
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altogether. In one embodiment, the modification may be
performed by right clicking on the category or item using a
right mouse button and then selecting from one of several
options from a pop-up menu. These aptions may include
deleting or moving the category or item. In one embodiment,
these preferences are stored both on the consumer’s com-
puter and on the commerce provider’s setver.

The stored preferences on the commerce provider’s server
can be used to restore a consumer's preferences to another
computer. In ane example, a consumer may elect to access
the commerce provider’s server through a different com-
putet, such as a friend’s computer, that does not contain the
consumer’s customized cascading menu. In this situation,
the consumer may logon to the conunerce provider’s web
site and the comumerce provider’s server can download or
relay the consumer's customized menu to the different
computer, Thus, the consumer can be presented with the
same interface and same commerce menu that the consumer
is already famifiar with, regardless of the computer used. As
a result, the consumer can enjoy a much more efficient and
pleasurable shopping experience.

In one embodiment, when a consumer registers to down-
load the cascading menu, the consumer provides the con-
swner’s address, including country, state, city, and/or zip
code. As will be described below, this information may be
advantageously used to provide the consumer with accurate
pricing of goods and services. In addition, the consumer may
provide a credit card number, which can be automatically
retrieved for future purchases of items from the menu. Thus,
once the consumer clicks on an item to be purchased, the
consumer’s card can be automatically charged and the
address information can be provided to the supplier for
shipping, which greatly eases the purchasing process. Fur-
thermore, the consumer does not have to register with
multiple suppliers. Instead, hy registering once, the con-
sumer can purchase items from a multitude of suppliers.
Additionally, as previously described, the consumer can
purchase items from afl or many of these providers with a
single click, though in other embodiments, multiple clicks
may be used. Furthermore, warranty information related {o
the product purchased can be automatically filed on the
commerce server or on the client’s computer, thereby reduc-
ing or eliminating the need {or the consumer to keep track
of the warranly information.

A ranking system and method will now be described. In
one embodiment, a real-time server-side software system
ranks products on a supplier basis into an ascending or
descending order based on at least one factor, such as
aggregate price or cost. In one embodiment, aggregate price
includes more than just the price of the product itself.
Instead, the aggregate price may include other costs asso-
ciated with the purchase of the product. Thus, the aggregate
price can include the actual iotal cost to the consumer, and
not merely the item or service cost. For example, the
aggregate price can include a specific selection of costs, such
as product cost, shipping costs, insurance costs, and/or taxes.
The aggregate pricing can be wsed to arrange or rank
products in a display. Advantageously, ance the rankings are
computed and displayed to a consumer, the consumer has a
better understunding of the total costs for a purchase from a
potential supplier. Merely because a supplier has the lowest
product cost does not mean the supplier will have the lowest
aggregate or overall cost. Thus, in one embodiment, having
the lowest item price or product cost does mot ensire a
highest ranking, where products are ranked from lowest
aggregate cost to highest aggregate cost.
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The software system utilizes address information pro-
vided by the consumer to determine costs that may vary
based on the location of the consumer relative to the
supplicr. For example, shipping costs and taxes can vary
widely by location. Thus, an item ranking for an item can be
different and customized for a first consumer located in a
first location than an item ranking for the same item for a
second consumer located in a second loeation. For example,
where an item is relatively large, such as a refrigerator, a
supplier located in the same city as the consumer may lista
much lower delivery cost than a distant supplier located
hundreds or thousands of miles away. Thus, even if the local
supplier charges $10 more for the refrigerator than the
distant supplier, the local supplier’s aggregate cost, and
hence the total cost to the consumer, may be much lower
than the distant supplier's aggregate cost. Similarly, it the
supplier is focated in a different state thea the consunser,
there may be no sales tax, while an in-state transaction may
incur a sales tax.

In one embadiment, the menu system displays additional
information that can be relevant to a conswner’s selection of
a supplier. For example, the ranked list can include a
satisfaction or performance ranking based on one or more
inputs from previous purchasers from the supplier. Similarly,
the size of the supplier, based on total previous gross sales,
capitalization, and/or credit ratings can be provided as well.
Thus, a consumer who also values high quality service can
select a supplier based both on a combination of price and
service, as well as other important factors,

FIGS. 2 and 3 illustrate exemplary screens, which may be
displayed to a user during @ typical selection and purchase
process for a Sony® 17" computer monitor. A consumer uses
a cascading menu 200, as illustrated in FIG. 2, and follows
the path from a Shopping category 202 on the top-level
menu 204, through a Computer & Sofiware category 206, a
Monitors category 208, a 17" Monitors category 210, to a
Sony® 212 category. In one emboditent, the process of
generating and displaying the cascading menus is performed
on the client computer, without accessing the Internet. With
one click on the Sony® category 212, a ranked list 300 of
different suppliers of 17" Sony monitors is displayed as
shown in FIG. 3. In one embodiment, the ranked list is
dynamically generated and downloaded from a web server
connected to the Intermet.

The ranked lst 300 includes the manufacturer’s name
302, a small photograph 304 of the item, a model number
3006, a satisfaction rating 308 by previous purchasers, a date
310 of the last update for the supplier, a number of items in
stack 312, a state from which the item will be shipped 314,
an item price 316, a shipping cost 318, a total or aggregate
cost 320, and a purchase, or “Buy Now,” 322 field. In one
embodiment, a click on the “Buy Now" field 322 completes
the purchase transaction. In another embodiment, clicking
on the manufacturer’s name 392 can bring up another screen
providing more details as to the name, address, aud other
information related to the supplier. In another embodiment,
the supplier information may be displayed on the same
ranked list display.

11 one embodiment, a product supplier is able to bid to
have its ranking imnproved relative to rankings of competi-
tors. For example, once a supplier registers with the cas-
cading commerce menu provider, the supplier has the ability
to add the supplier’s name to the ranked list of suppliers. The
supplier can, at essentially any time, view its competitors”
prices for the same item, and bid to reduce one or more of
the costs which go into the aggregate cost. Thus, the supplict
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can reduce the item price, delivery cost, and/ar insurance
costs to improve the supplier’s ranking.

Once the supplicr submiits a bid or reduced cost, the server
software can use the new cost data to automatically rank
suppliers of the product in response to a consumer inquiry.
If the supplier reduces one or more costs sufficiently so as to
have the lowest aggregate cost, the supplier may achieve the
top ranking for that particular product for one or more
consumers.

In addition, the supplier can set limits on one or niore of
the reduced costs. For example, the supplier may have the
reduced cost only apply for a given time period, or for a first
number of units sold. Once the limit has expired, the price
can automatically retun: to the original price or be replaced
with a new price specified by the supplier.

In one embodiment, advertisers may bid or pay for
advertising and/or hyperlink placements on one or more
levels of the cascading commerce site. Furthermore, if there
are several positions on a given meny, the highest bidder
may obtain placement on the most desirable or top listing,
the second highest bid may obtain placement on the second
most desirable placement, and so on.

FIG. 4 jllustrates one exemplary menu 400 with adver-
tisements 408, 410 and paid for link positioning 412, 414,
416, 418. Thus, the “jobsonline™ and “insweb™ are paid for
advertisements 408, 410 placed on menus related to the
subject matter of the advertisement. The advertisements 408,
410 also act as links to the respective advertisers’ sites. The
pay-for-placements hyperlinks 412, 414, 416, 418 can also
include the amount paid 420, 422, 424, 428, respectively, for
the placement for each click, i.e., can include an indication
of a credit or micro-credit to be camed by a consumer who
clicks on the link.

One or more spaces can be reserved in each menu level
for one or more pay-for-placements hyperlinks, which may
directly link the consumer lo the advertiser’s site. In one
embodiment, the placement system is a real-time competi-
tive auction system.

FIG. 5 tllustrates an exemplary online bid form 500 or
screen provided by a commerce server. The bid form 500 can
be used by an advertiser to apply for advertising or pay-for-
placements hyperlinks that can be placed on the cascading
commerce memi. Where several advertisers vie for a
reserved space, the bid form 500 allows a bidding advertiser
to submit a bid for the reserved space.

In one embodiment, the advertiser selects the menu or
submenu for the reserved space by using a menu system
similar to the menu systems described in connection with
FIGS. 1, 2, and 4. The menu system guides the advertiser to
the desired category of information. The advertiser can enter
the adverfiser’s URL in the URI, field 502.

The bid form 500, which mray include one or more pages,
can further list the price being paid S10 by existing adver-
tisers for placement on the menu 506 or submenu 508
associated with the desired category. The bidding advertiser
can thereby identify the rate that the current or previous
advertiser paid for a given placement position on the menu
or submenu and use the information to decide how mwuch to
bid in response. The advertiser may then enter the bid into
the bid form in a bid field 504. In one embodimment, a bid is
posted to the cormmerce server. The bid can be in the form
of a formatted text message and can include delimiters to
iudicate the start of fields in 2 form. It will be understood by
one of ordinary skill in the art that a text messages can
conform to a varety of messaging standards, and can
include a message formatted in Hyper Text Markup Lan-
guage (FITML). When received by the commerce server, the
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comumerce server can strip or parse the message in accor-
dance with the delimiters and parsing rules, and the com-
merce server can store the contents of the fields in a
database,

Once the bid is submitted, the bid is activated and can
affect the future positioning of the advertiser links on the
mentu. The menu is updated automatically on the client-side
by the client application to reffect the new positioning when
a consumer or other user next accesses the commerce site.

By way of example, in one embodiment, the bid can
correspond (o a fee paid for each click on the advertiser’s
link. In another embodiment, the fee may be a rate associ-
ated with a time period, such as a daily rate.

FIG. 6 iilustrates a contact form 600 that can be used to
receive contact information for the advertiser, The contact
form 608 can include fields for a contact name, company
name, phone number, and the like as shown ia FIG. 6.

In one embodiment, the advertiser can specify a specific
budget for the desired advertising. FIG. 7 illustrates one
embodiment of a budget formt 700, which may be used by an
advertiser to select the budget for the advertisement and the
method of payment. The budgeted amount 702 may be paid
for by the advertiser and deposited into an account associ-
ated with the advertisement placement. The account amount
can be charged against the account in accordance with the
agreed upon bid rates. For example, if the bid corresponds
to a fee for each click on the advertiser’s link, then each time
a consumer clicks on the advertiser's link, the bid amount is
automatically deducted from the account. Once the balance
reaches a predetermined amount, such as zero, the adver-
liser’s pay-for-placement hyperlink is automatically
removed from the client menus and is updated on a client
computer on a subsequent logon by the client.

FIG. 8 illustrates an exemplary network architecture 800,
which may be used with one embodiment of the present
invention. The client-side application 802 or meny, is imple-
mented with Visual Basic. The client-side application 802 is
linked to a comunerce server 804 over a network 806, such
as the [nternet. The netwark can conform to a varety of
standard communication protocols such as TCP/IP, HTTP,
FTP, and Gapher. The comumerce server 804 or Internet
Information Server (IIS) hosts the commerce site and pro-
vides the client with active server pages (ASP). The client
can view a web page provided by the commerce server 804
by using, for example, a standard browser such as
Microsoft® Internet Explorer®.

The commerce server 804 communicates to an SQL
server 806 viu a set of classes 808, 811, 812, The classes can
conform to a component object model (COM) to standardize
access to the classes. An activex data object (ADO) interface
can be used to maintain the data in the SQL server 806.

FIG. 9 illustrates a top-level flow 90€ according to an
embodiment of the invention. State 902 determines whether
a user has logged on to one system known as ePilot. The
system interacts with the user to receive a usemmame, to
receive a password, and to verify the status of an account as
indicated by states 904 and 906. The user logs on so that the
relevant account balance can be matched to the user. In one
embodiment, the user does not have to logon, but in doing
so, does not accumulate ¢redit or micro-credit.

In state 908, the system delivers an update to the com-
merce mentt. In one embodiment, the commerce menu is
dynamically generated from text and only the changes and
updates to the text are downloaded from the commerce
system to the client’s system. Downloading of only an
updated portion advantageously allows the menu to be
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updated in less time than downloading the entire text that
defines a cascading commerce menu.

In state 910, the user selects among scveral process
actions. The user can perform a search, state 912, can modify
the user’s profile on the system, state 914, can display the
cascading conunerce menu, state 916, and so on. The user
can manipulate the search results or the process can return
to state 918.

Upon activation of a search in state 812, the system can
log the activity as indicated by state 918 and display search
results, state 920. In one embodiment, the user earns credit
or micro-credit for executing searches.

Upon activation of state 914, the system can provide the
user with a web page that allows the user to make changes
to the user’s profile, state 922. The web page can, for
example, allow the user to change the user’s address, which
can then attect future rankings of products based on aggre-
gate pricing. Buttons on the web page can allow a user to
save changes or to cancel changes.

Where the user has clected to save changes, the process
advances to state 926 and state 928. States 926 and 928
allow the changes to be applied to the commerce server and
to the local computer that the user is making. In one
embodiment, where the user's profile is stored ouly on the
commerce server, the changes are niade only to the cora-
merce server. Where the user has elected to cancel changes,
the process advances to state 930, which can provide the
user with another web page indicating that no changes were
made to the user’s profile. Following state 928 or state 930,
the process can return to state 910.

In state 916, the system displays a cascading comnierce
menu. State 916 can be activated, for example, by clicking
on an icon in a toolbar as described in connection with FIG.
12. The user can interact with the cascading commerce menu
to select a menu item, state 932. In one embodiment, theuser
is awarded with credit or micro-credit for selecting a menu
item. The selection can be logged by the system, state 934,
which can also update the user’s account balance. In state
936, the system displays the site associated with the memu
iten.

FIG. 16 illustrates one sample system architecture, termed
an Internet Commerce Framework 10010, that can be nsed to
implement an embodiment of the invention. It will be
understood by one of ordinary skill in the art an embodiment
of the present invention can be practiced in many alternative
configurations of servers and databuses and the configura-
tion of the server is not important with respect to the present
invention.

The Intemet Commerce Framework 1000 combines a
personalization systent, e.g., user information, preferences,
and account data, with an online transaction tracking and
double entry accounting system. The configuration of the
Internet Commerce Framework 1000 allows a commerce
server to automatically and efficiently credit and debit user
and advertiserfvendor accounts in small denominations,
such as cents.

In one embodiment, the configuration of the Internet
Conunerce Framework 1000 also allows the commerce
server to track an account balance so that an advertiser, as
well as a consumer, can earn credit or micro-credit through
the pay-per-click model and use apply the credit it towards
payouts and purchases. For example, an advertiser can
maintain a commerce server and earn credit through ¢lick-
through advertisements sponsored by other vendors. The
advertiser can then apply the earned credit toward the
advertiser’s own advertisements on other conunerce servers
and menu systems. The system can also allow revenue
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sharing where a single revenue source is divided among
several participants in differing percentages. Such multiple
party revenue sharing provides a multilevel payout arcange-
ment for multilevel marketing or daisy-chiain resetling.

One embodiment of the cascadable commerce menu
allows a user to configure the menu to the user's preferences.
An authentication and user personalization server 1002
allows the user to store the user’s preferences remotely such
that the user’s preferences can be downloaded to another
computer.

In one embodiment, a single “entity class” defines an
¢lement in the personalization server 1002 that encompasses
all entities that access the commerce system, e.g., users,
referrers, advertisers, and administration. A field in a record
that corresponds to an entity can finther include a reference
to a related entity, such as between sister corporations or
between a parent and a child corporation. The fields indi-
cating a relationship can be used to track referring sources
as encountered in multilevel marketing or daisy-chain resell-
ing. A single entity class further allows the commerce
system to use 8 common login screen, despite the disparity
among the users.

A content management server 1004 manages content,
such as advertisements and menu items, in contert and
advertiser database, 1012. It will be understood by one of
ordinary skill in the art that a database can be implemented
in one camputer system or in multiple interconnected com-
puter systems, In one embodiment, a single content class is
used to store data, even where the content is disparate in
type. For example, the content can include a single URL
string, a complex HTML Document, or a digitized media
file. The content class supports parent/child relationships to
accommodate the varying content types and can further
advantageously support content types that have yet to be
encountered. The content class permits the designation of
multiple owners to a content and allows tracking of owner-
ship of content. The content class further pennits the track-
ing of sources of click-throughs across multiple systems.

A transaction management server 1006 interfaces with a
transactional database 1014 to monitor transactions such as
user transactions and advertiser/vendor fransactions, Of
course, the transaction management server 1006 can be
implemented by a single server or multiple servers. Where
micro-credits are used, the transactions can be numerous and
of low value. In one embodiment, the transactional database
1014 uses one (mnsaction cluss to store a history of a
transaction, regardless of the type of transaction involved.

Maintaining the transactions in a single class in the
transactional database 1814 allows relatively simple access
to account information, and the like, in an encapsulated
e-conmerce environment. In one embodiment, the transac-
tion management server 1006 defines and separates func-
tional responsibilities. For example, one portion of the
server can open new tecords of fransactions, while another
portion can move records to a temporary holding area for
pre-processing. In a pre-processing stage, the portion of the
transaction managewent server 1006 can add indexes to the
transaction records to speed other processing steps, such as
a settlement of an overall transaction. In one emtbadiment, a
relatively high-speed multi-processor computer can search,
pre-provess, and updates records, while a relatively slow and
inexpensive computer cau open gew records in the transac-
tional database 1014.

The Data Warehouse 1008 is a data store of collected data.
The collected data can include a user’s personal data, a
user’s preferences, and a log of a user’s activities. In one
embodiment, the log of the user’s activities is not colfected
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on a per transaction basis, but rather, as aggregate trends.
The trends collected can indicate how long the user typically
reads through a menu before selecting 2 menu iteny, how
long the user typically views a display of goods, and the like.
The colfected data can later be analyzed by vendors o
evaluate the effectiveness of their advertisements and the
value of their advertisentents. The Dats Warchouse 1088 can
also be implemented by a single server or by multiple
servers.

A personalization and profile database 1018 can be used
to store preferences and o user's profile, e.g., a user’s
favorite music type or favorite food.

FIG. 11 illustrates a sample display 1100 that provides an
indication of micro-credit accumulated by a consumer. The
sample display 1160 as shown in FIG. 11 is a customized or
personalized web page for user jsmith, as identified in a
name field 1102, A first credit field 1104 can indicate an
amount of credit or micro-credit that the user has accumu-
lated through click throughs and searches. A second credit
field 1106 can indicate a credit received by referring a friend
to the commerce server. A third credit field 1108 can indicate
a cumnulative credit available for the user to spend. When the
user spends credit on itenis or services, the credit fields can
be appropriately updated to reflect the new amount of credit,

FIG. 12 illustrates a sample toolbar 1200. The sample
toolbar 1200 can include a start button 1202 to activate a
cascading commerce menu. The sample toolbar 1200 can
further include an eamings field 1204 to indicate an amount
of credit or micro-credit accumulated by the user.

FIG. 13 illustrates a samnple web page 1300 that is one
example of a user’s personalized homepage. The sample
web page 1380 can include a username field 1302 and can
indicate a credit or micro-credit balance 1304. The sample
web page 1300 can fluther allow a search tenin to be entered
in a search field 1366, which ean in turn provide the user
with credit, A login hyperlink 1308 allows a new user {o log
into the system.

While certain preferred embodiments of the invention
have been described, these embodiments have been pre-
semted by way of example only, and are not intended to imit
the scope of the present invention. Accordingly, the breadth
and scope of the present invention shouid be defined only in
accordance with the following claims and their equivalents.

What is claimed is:
1. A method of providing access to information relating to
a pluralily of products using a cascading commerce menu,
comprisiag:
providing a first level menu listing a first set of product
categories;
detecting a position of a cursor over a first product
category listed in said first set of product categories;
providing a cascading second level menu listing a first set
of product subcategories related to said first product
category in response to said detection of said carsor
position, and
automatically generating a search string based on said first
product category and said first product subcategory.
2. The methed as defined in claim 1, further comprising
providing a display of a plurality of products from multiple
vendors, where the plurality correspond to the search string.
3. A method of providing access to information relating to
a plurality of products using a cascading commerce menu,
comprising:
providing a first level menu listing a first set of product
categories;
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detecting a position of a cursor over a first product
categary listed in said first set of product categorics;

providing a cascading second fevel menu fisting a first set
of product subcategories related to said first product
category in response to said detection of said cursor
position; and

ranking providers based on an aggregate price of an jtem

available from the providers wherein the item corre-
sponds to the first product category and the first produst
subcalegary, the methed comprising:

receiving a first item price for said item from a first

provider;
receiving a first additional cost associated with providing
the item by said first provider to a first consumer;

receiving a second item price for said item from a second
provider; receiving a second additional cost associated
with providing the item by said second provider to said
first consumer; and

ranking said first provider and said second provider based

on at least said first item price, said second item price,
said first additional cost, and said second additional
cost.

4. The method as defined in claim 3, wherein said first
additional cost is a shipping cost associated with the provi-
siont of said itein from said first provider, and said secand
additional cost is a shipping cost associated with the provi-
sion of said item from said second provider,

5. The method as defined in claim 3, wherein said first
additional cost is  tux associated with the provision of said
itern from said first provider, and said second additional cost
is a tax associated with the provision of said item from said
second provider.

8. The method as defined in claim 3, wherein said first
additional cost is an inswrance cost associated with the
provision of said item from said first provider, and said
second additional cost is an insurance cost associated with
the provision of said item from said second provider.

7. The method as defined in claim 3, wherein an addition
of said second item price and said second additional cost is
lower than an addition of said first item price and said first
additional cost, and where said second provider is ranked
higher than said first provider.

8. The method as defined in claim 7, further comprising
receiving a bid from said first provider to lower at least one
of said item price and said first additional cost to thereby
improve the first provider's ranking.

9. A method of providing access fo information relating to
a plurality of products using a cascading commerce menu,
comprising:

providing a first level menu including a set of high-level

product categories; detecting a customer selection of a
high-fevel product category from said set of high-level
product categories;

providing a cascading second level memu including a set

of relatively narrower product categories related to said
high-level product category in response to said cus-
tomer selection;

detecting a customer selection of a relatively narrower

product category from said set of relatively narrower
product categories;

automatically generating a search request based at least in

part on said customer selection of said relatively nar-
rower product category; and
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providing the customer with information on products 13. The method as defined in claim 9, further comprising
related to said selected relutively narmower product providing an advertisement on at least one of said first level
category at least partly in response to said search menu and said cascading second level menu.
request, . . .. I4. The method as defined in claim 9, wherein said
IQ. The method as defined in claim 9, farther COWPISINE 3 1 pormation on products includes a ranked list of said
providing the customer a reward at least partly in response
to using the cascading commerce menu.

11. The method as defined in claim 10, wherein the reward 15{' ’I‘!:e met.h.od as defined in ‘claim 14, wl_xerein the
is a credit. ranking is modified based at least in part on a bid from at

12. The method as defined in claim 9, further comprising 10 {east a first provider of one of said products in the ranked list,
providing the customer a reward in response to the customer
purchasing at least one product associated with the selected
relatively narrower product category. * = %= % %

products.
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UNITED STATES PATENT AND TRADEMARK OFFICE
CERTIFICATE OF CORRECTION

PATENT NO. _ : 7,062,453 B1 Page 1 of 1
APPLICATION NO. : 09/653095

DATED : June 13, 2006

INVENTOR(S) : Heath B. Clarke

It is certified that error appears in the above-identified patent and that said Lstters Patent is heraby corrected as shown below:

In FIG. 8, change the reference numeral of the SQL server on the far right side from “806” to
--816--.

In col. I, line 42, replace “show” with the word --slow--.

In col. 9, beginning at line 23, insert after the word “with’” and before the word
“advertisements”: --search entry box 402, menu levels 404 and 406,--.

In col. 10, line 49, replace “server 806” with --server 816--.

In col. 10, line 52, replace “server 806” with --server 816--.

Incol. 11, line 20, insert the reference numeral --924-- after the words “save changes”.
Incol. 11, line 35, delete the words *, state 9327,

Signed and Sealed this
Twenty-seventh Day of December, 2011

David J. Kappos
Director of the United States Patent and Trademark Qffice
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UNITED STATES PATENT AND TRADEMARK OFFICE
CERTIFICATE OF CORRECTION

PATENT NO. : 7,062,453 Bl Page | of 1
APPLICATION NO. : 09/653095

DATED : June 13, 2006

INVENTOR(S) : Heath B. Clarke

ftis certified that error appears in the above-identified patent and that said Letters Patent is hersby corrected as shown below:

Claim 1, Column 13, line 59, “and said first product subcategory” should read -- and a first product
subcategory --

Signed and Sealed this
First Day of May, 2012

David J. Kappos
Director of the United States Patent and Trademark Office

Exhibit B - Page 33




Case 8:12-cv-00976-CJC-JPR Document 1 Filed 06/18/12 Page 35 of 38 Page ID #:35

THE UNITED STATES PATENT AND TRADEMARK OFFICE

COMMISSIONER FOR PATENTS — via EF'S

P.0O. Box 1450

Alexandria, VA 22313-1450

STATEMENT UNDER 37 C.E.R. 8§ 3.73(b)

Local.com Corporation, a corporation organized and existing under the laws of Delaware,
states that it is the Assignee of the entire right, title and interest in the patent applications/patents
identified below by virtue of an assignment from the inventors of the patent applications
identified below and recorded in the United States Patent and Trademark Office at the Reel and
Frame numbers, also identified below:

. - Assignment
Attorney Docket No. Application No. Filing Date Recl/Frame
053478-000022USPT 09/653,095 August 31, 2000 018606/0920
053478-000022U8C1 11/300,971 December 14, 2005 | 018608/0324
053478-000022USC2 12/985,277 January 5, 2011 Not yet recorded
053478-000023USC1 12/462,723 August 7, 2009 Not yet recorded
053478-000023USPT 10/448,808 May 30, 2003 018608/0138
053478-000024USPT 10/448,807 May 30, 2003 018608/0743
(53478-000025USPT 10/630,247 July 30, 2003 018608/0734
053478-000025U8SC1 11/388,350 May 30, 2003 018608/0751
053478-000025USC2 12/661,977 March 25, 2010 Not yet recorded
053478-000026USPT 11/302,506 . 018608/0578 (application
December 12, 2005 not published)
053478-000027USPT 11/302,412 01861470712 (application
December 12, 2005 not published)
053478-000028USPT 11/452,607 June 13, 2006 018614/0300 (application

not published)

The undersigned, whose title is supplied below, is authorized to act on behalf of the

assignee,
. "h//__ e :::/_r. PR
8310~ 1

Date m Heath Clarke

Chief Bxecutive Officer

Local.com Corporation

()ya99-5080

Telephbne No.

13782396.1

Pagal of § 053478/000001

Exhibit C - Page 34




Case 8:12-cv-00976-CJC-JPR Document1 Filed 06/18/12 Page 36 of 38 Page ID #:36

John Shaeffer (State Bar No. 138331)
Jeff Grant (State Bar No. 218974)
LATHROP & GAGE LLP

1888 Century Park East, Suite 1000
Los Angeles, CA 90067

UNITED STATES DISTRICT COURT
CENTRAL DISTRICT OF CALIFORNIA

LOCAL.COM CORPORATION, a Delaware CASE NUMBER

Corporation.
&) B I
PLAINTIFF(S) éﬁ& iﬁ 1(! ‘E f’f ,

[ b

\

FRY’S ELECTRONICS, INC., a California

Corporation, g DEES - (D,
SUMMONS

DEFENDANT(S).

TO: DEFENDANT(S): FRY’S ELECTRONICS, INC., DOES 1-10

A lawsuit has been filed against you.

Within __ 21 __ days after service of this summgns on you (not counting the day you received it), you

must serve on the plaintiff an answer to the attached Efcomplaint O amended complaint
1 counterclaim O3 cross-claim or a motion under Rule 12 of the Federal Rules of Civil Procedure. The answer

or motion must be served on the plaintiff’s attorney, John Shaeffer , whose address is
1888 Century Park East, Suite 1000 Los Angeles, CA 90067 . If you fail to do so,

Jjudgment by default will be entered against you for the relief demanded in the complaint. You also must file

your answer or motion with the court.

£
Clerk, U.S. District Court ﬁ 7
JULIE PRADO

{) 5
A
Dated: June 18, 2012 By: iy ST 3

.;; ~"
Deputy Clerk

(Seal of the Court)

[Use 60 days If the defendant is the United States or a United States agency, or is an officer or employee of the United States. Allowed
61 days by Rule 12{a)(3)].

CV-01A (12/07) SUMMONS
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T Cop
UNITED STATES DISTRICT COURT, CENTRAL DISTRICT OF CALIFORNIA J{}PY
CIVIL COVER SHEET
[ (a) PLAINTIFES (Check box if you are representing yourself (1) DEFENDANTS
LOCAL.COM CORPORATION, a Delaware corparation FRY’S ELECTRONICS, INC., a California Corporation, and DOES 1-10
(b) Attomeys (Firmn Name, Address and Telephone Number, If you are representing Attorneys (If Known)
yourself, provide same.)
John Shaefter, Jeff Grant (LATHROP & GAGE LLP, 1888 Century Park East,
Suite 1000, Los Angeles, CA 90067 Telephone: (310} 789-4600)
1. BASIS OF JURISDICTION (Place an X in one box only.) H]. CITIZENSHIP OF PRINCIPAL PARTIES - For Diversity Cases Only
{Place an X in one box for plaintiff and one for defendant.)
3 [ U.S. Government Plaintiff 9{3 Federal Question (U.S. PTF DEF . PTE DEF
Government Not a Pasty) Citizen of This State {1 0Ot incorporated or Principal Place 04 04
of Business in this State
(12 U.S. Government Defendant  [J 4 Diversity (Indicate Citizenship | Citizen of Another State 02 02 Incorporated and Principal Place 005 05
of Parties in Item IIT) of Business in Another State
Citizen or Subject of a Foreign Country 133 13  Forsign Nation o6 0Oe6

IV. ORIGIN (Place an X in one box only.)

o't Original (32 Removed from (J3 Remanded from [14 Reinstatedor (15 Transferred from another district (specify): (16 Multi- 17 Appeal to District

Proceeding State Court Appellate Court Reopencd Distict Judge from
Litigation Magisirate Judge

V, REQUESTED IN COMPLAINT: JURY DEMAND: &/Ye-s 0 No (Check “Yes” only if demanded in complaint.)
CLASS ACTION under F.R.C.P. 23: [ Yes o No ® MONEY DEMANDED IN COMPLAKNT: S more than $75,000

V1. CAUSE OF ACTION (Cite the U.S. Civil Statute under which you are filing and write a brief statement of cause. Do not cite jurisdictional statutes unless diversity.)
Patent Infringement
YII. NATURE OF SUIT (Place an X in one box only.)

"OTHER STATUTES * | "% "CONTRACT .-~ 3| w5 ORTS ™
(3400 State Reapportionment |1 110 Insurance PERSO ONAL I TIONS D 7[0 I‘alr Labor Standards
1410 Antitrust 1120 Marine 0310 Airplane PROPERTY 01510 Motions to Act
3430 Banks and Banking O 130 Miler Act 0315 Airplane Product {11370 Other Fraud Vacate Sentence [(1720 Labor/Mgmt.

0450 CommerceICC O 140 Negotiable Instrument Liability 3371 Truth in Lending Habeas Corpus Relations
Rates/etc. 0150 Recovery of (1320 Assault, Libel & {3380 Other Personal  |(3530 General O 730 Labor/Mgmt,

{1460 Deportation Overpayment & . S’a“d?f X Property Damage [[J 535 Death Penalty Reporting &

3470 Racketeer Influenced Enforcement of 01330 Fed ,E.mpk’)'e‘s [1385 Property Damage [[] 540 Mandamus/ Disclosure Act
and Corrupt Judgment O340 ;};a:’ilxlxgy  Product Liability Other 740 Raitway Labor Act
Organizations 0151 Medicare Act 0345 M:n'nePro duct 4 550 Civil Rights 1790 Other Labor

0480 Consumer Credit [0 152 Recovery of Defaulted Liability o 422 Appeal 28 USC |1555 Prison Condltion Litigation

0450 Cable/Sat TV Student Loan (Excl. 01350 Motor Vehicle 158 j 00791 Empl. Ret. Inc.

O 810 Selective Service Veterans) (1355 Motor Vehicle 1423 Withdrawal 28 .. Security Act
01850 Securities/Commodities/ {1 153 Recovery of Product Liability usCis7  I1610 Agriculture 7 PROPERTY RIGHTS
Exchange Gverpayment of 0360 Other Persoral CIVIERIGHTS 711620 OtherFood &  [(J,820 Copyrights

00875 Customer Challenge 12 Veteran’s Benefits Injury E] 44] Voting Drug 330 Patent
USC 3410 1160 Stockholders® Suits L1362 Personal Injury- {U 442 Employment {1625 Drug Related (1840 Trademark
1850 Other Statutory Actions JOI 190 Other Contract Med Malpractice {3443 Housing/Acco- Seizure of .
00891 Agricultural Act (1195 Contract Product [1365 Personal Injury- mmodations Property 21 USC 1361 HIA (1395ﬂ‘)
1892 Feonomic Stabilization Liability Peoduct Lizbility JO 444 Welfare 881 1862 Black Lung {823)
Act D 196 Franchise _{E1368  Asbestos Personal 1445 American with  |(1630 Liquor Laws 1863 DIWC/DIWW
M 893 Environmental Matters REALPROPERTY 5 i Injury Product Disabilities - L1640 R.R. & Truck (405(g))
0 894 Erergy Alfocation Act El 2[0 Land Condemnatmn Liability Employment [165¢ Airline Regs {1864 SSID Title XVI
(1395 FreedomofInfo. Act {3220 Foreclosure - :IMMIGRATION- 3446 American with |03 660 Occupational RSI (405(g))
01900 Appenl of Fee Determi- |[1230 Rent Lease & Ejectnent D 452 Nataralization Disabilities - Safety MHealth I
nation Under Equal 1240 Torts to Land Apptication Other 1690 Other C] 870 Taxes U.s. Plaintift
Access to Justice [J245 Tort Product Liability {1463 Habeas Corpus- 17440 Other Civil or Defendant)
[1950 Constitutionality of  |C1290 All Other Real Property Alien Detainee Rights [1871 IRS-Third Party 26
State Statules 3463 g“t‘}" Tmmigration USC 7609
ctions

FOR OFFICE USE ONLY:  Case Number:
AFTER COMPLETING THE FRONT SIDE OF FORM CV-71, COMPLETE THE INFORMATION REQUESTED BELOW.
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UNITED STATES DISTRICT COURT, CENTRAL DISTRICT OF CALIFORNIA
CIVIL COYER SHEET

VIII(a). IDENTICAL CASES: Has this action been previously filed in this court and dismissed, remanded or closed? &No O Yes
If yes, list case number(s):

VHI(b). RELATED CASES: Have any cases been previously filed in this court that are related to the present case? ®No O Yes
If yes, list case number(s):

Civil cases are deemed velated if a previously filed case and the present case:
{Check all boxes that apply) [J A. Arise from the sanie or closely related transactions, happenings, or events; or
{0 B. Call for determination of the same or substantially related or similar questions of law and fact; or
O C. For other reasons would entail substantial duplication of labor if heard by different judges; or
[0 D. Involve the sanie patent, trademark or copyright, 2nd one of the factors identified above in a, b or ¢ also is present.

IX. VENUE: (When completing the following information, use an additional sheet if necessary.)

(a) List the County in this District; California County outside of this District; State if other than California; or Foreign Country, in which EACH named plaintiff resides.
0O Cheek here if the govemment, its agencies or employees is a named plaintiff. If this box is checked, go to item (b},
Califomnia County outside of this District; State, if other than Califoria; or Foreign Country

County in this District:*
Orange

(b) List the County in this District; California County outside of this District; State if other than Califomnia; or Foreign Couatey, in which EACH named defendant resides.
0 Check here if the govemment, its agencies or employees is a named defendant. If this box is checked, go to item (c).
Califomia County outside of this District; State, if other than Califomia; or Foreign Country

County in this District:*

Santa Clara

(c) List the County in this District; California County outside of this District; State if other than Califomia; or Foreign Country, in which EACH claim arose.
Nete: In land cond tion cases, use the location of the tract of Iand invelved,
California County ocutside of this District; State, if other than California; or Foreign Country

County in this Districi:*

Los Angeles

—

* Los Angeles, Orange, San Bernardino, Riverside, V:gum,sd Barbﬁ n Lais Obis, @s
A e

Note: In land condenration cases, use the location of the'tract of land iny

X. SIGNATURE OF ATTORNEY (OR PRO PER): _ ,'/ ,ﬁ Date June 18, 2012

=
Notice to Counsel/Parfies: The CV-71 (J S-Wover Sheet and the dfimation contained herein neither replace noc supplement the filing and service of pleadings
arother papers as required by law. This form, &pproved by the Judicial Cofiterence of the United States in September [974, is required pursuant to Local Rule 3-1 is not filed

but is used by the Clerk of the Court for the purpose of statistics, venue and initiating the civil docket skeet. (For more detailed instructions, see sepacate instructions sheet.)

Key to Statistical codes relating to Social Security Cases:

Nature of Suit Code  Abbreviation Substantive Statement of Cause of Action

861 HIA All claims for health insurance benefits (Medicare) under Title 18, Part A, of the Social Security Act, as amended.
Also, include claims by hospitals, skilled nursing facilities, etc., for certification as providers of services under the

program. (42 U.5.C. 1935FF(b))
All claims for “Black Lung” benefits uuder Title 4, Part B, of the Federal Coal Mine Health and Safety Act of 1969.

862 BL
(30 U.5.C.923)

863 DIWC All claims filed by insured workers for disability inswcance benefits under Title 2 of the Sociat Security Act, as
amended; plus all claims filed far child’s insurance benefits based on disability. (42 U.S.C. 405(g))

863 DWW All claitns filed for widows or widowers insurance benetits based on disability under Title 2 of the Social Security
Act, as amended. (42 U.S.C. 405(g)}

864 SSID All claims for supplemental security income payments based upon disability filed under Title 16 of the Social Security
Act, as amended.

865 RSt All claims for retivement (old age) and survivors benefits under Title 2 of the Social Security Act, as amended, (42

US.C.(g))
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