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A system is described for providing advertisements across 
multiple channels. The system may include a processor, a 
memory and an interface. The memory may store advertise 
ments and a request. The interface may be operatively con 
nected to the memory and the processor and may communi 
cate With a user. The processor may be operatively connected 
to the interface and the memory and may associate the adver 
tisements With channels. An advertisement associated With a 
channel may be formatted for display on the channel. The 
processor may receive a request from the user via the inter 
face. The processor may determine the channel associated 
With the request and retrieve an advertisement associated With 
the channel. The processor may provide the advertisement to 
the user via the interface. 
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SYSTEM FOR PROVIDING 
ADVERTISEMENTS ACROSS MULTIPLE 

CHANNELS 

TECHNICAL FIELD 

[0001] The present description relates generally to a system 
and method, generally referred to as a system, for providing 
advertisements across multiple channels, and more particu 
larly, but not exclusively, to providing an advertisement cam 
paign management system supporting multiple advertise 
ment delivery channels. 

BACKGROUND 

[0002] Many advertisers may maintain web advertising 
campaigns. Web advertising may allow the advertisers to 
reach users via web pages. In addition to web advertising, 
new channels for delivering online advertising may be emerg 
ing, such as mobile advertising, Internet Protocol Television 
(“IPTV”) advertising, Internet Radio advertising, virtual 
worlds advertising. Advertisers may wish to utiliZe multiple 
channels in their advertising campaign. 

SUMMARY 

[0003] A system is disclosed for providing advertisements 
across multiple channels. The system may include a proces 
sor, a memory and an interface. The memory may be opera 
tively connected to the processor and the interface and may 
store advertisements and a request. The interface may com 
municate with a user. The processor may associate the adver 
tisements with channels. An advertisement associated with a 
channel may be formatted for display on the channel. The 
processor may receive a request from the user via the inter 
face. The processor may determine the channel associated 
with the request and retrieve an advertisement associated with 
the channel. The processor may provide the advertisement to 
the user via the interface. 
[0004] Other systems, methods, features and advantages 
will be, or will become, apparent to one with skill in the art 
upon examination of the following ?gures and detailed 
description. It is intended that all such additional systems, 
methods, features and advantages be included within this 
description, be within the scope of the embodiments, and be 
protected by the following claims and be de?ned by the 
following claims. Further aspects and advantages are dis 
cussed below in conjunction with the description. 

BRIEF DESCRIPTION OF THE DRAWINGS 

[0005] The system and/or methodmay be better understood 
with reference to the following drawings and description. 
Non-limiting and non-exhaustive descriptions are described 
with reference to the following drawings. The components in 
the ?gures are not necessarily to scale, emphasis instead 
being placed upon illustrating principles. In the ?gures, like 
referenced numerals may refer to like parts throughout the 
different ?gures unless otherwise speci?ed. 
[0006] FIG. 1 is a block diagram ofa general overview ofa 
system for providing advertisements across multiple chan 
nels. 
[0007] FIG. 2 is block diagram of a simpli?ed view of a 
network environment implementing the system of FIG. 1 or 
other systems for providing advertisements across multiple 
channels. 
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[0008] FIG. 3 is a block diagram of an implementation of 
the system of FIG. 1 or other systems for providing adver 
tisements across multiple channels. 
[0009] FIG. 4 is an illustration of an advertisement hierar 
chy in the system of FIG. 1, or other systems for providing 
advertisements across multiple channels. 
[0010] FIG. 5 is a ?owchart illustrating operations of the 
system of FIG. 1, or other systems for providing advertise 
ments across multiple channels. 
[0011] FIG. 6 is a ?owchart illustrating operations of cre 
ating an ad group associated with multiple channels in the 
system of FIG. 1, or other systems for providing advertise 
ments across multiple channels. 
[0012] FIG. 7 is a ?owchart illustrating operations of a 
channel user in the system of FIG. 1, or other systems for 
providing advertisements across multiple channels. 
[0013] FIG. 8 is a screenshot of a revenue generator’s inter 
face for creating an ad group in the system of FIG. 1, or other 
systems for providing advertisements across multiple chan 
nels. 
[0014] FIG. 9 is a screenshot of a revenue generator’s inter 
face for choosing keywords in the system of FIG. 1, or other 
systems for providing advertisements across multiple chan 
nels. 
[0015] FIG. 10 is a screenshot of a revenue generator’s 
interface for setting an ad group bid in the system of FIG. 1, 
or other systems for providing advertisements across multiple 
channels. 
[0016] FIG. 11 is a screenshot of a revenue generator’s 
interface for reviewing an ad group in the system of FIG. 1, or 
other systems for providing advertisements across multiple 
channels. 
[0017] FIG. 12 is an illustration a general computer system 
that may be used in a system for providing advertisements 
across multiple channels. 

DETAILED DESCRIPTION 

[0018] A system and method, generally referred to as a 
system, relate to providing advertisements across multiple 
channels, and more particularly, but not exclusively, to pro 
viding an advertisement campaign management system sup 
porting multiple advertisement delivery channels. 
[0019] The system may enable an advertiser to maintain an 
advertisement campaign across multiple advertisement deliv 
ery channels, such as web, mobile, IPTV, Internet radio, vir 
tual worlds, or generally any emerging delivery channel. The 
system may further allow an advertiser to run one campaign 
across all channels and/or con?gure a campaign speci?cally 
for each channel. In addition the system may allow an adver 
tiser to con?gure their campaign for speci?c sub-channels 
within each channel. 
[0020] FIG. 1 provides a general overview of a system 100 
for providing advertisements across multiple channels. Not 
all of the depicted components may be required, however, and 
some implementations may include additional components. 
Variations in the arrangement and type of the components 
may be made without departing from the spirit or scope of the 
claims as set forth herein. Additional, different or fewer com 
ponents may be provided. 
[0021] The system 100 may include one or more revenue 
generators 110A-N, such as advertisers, a service provider 
130, such as an advertising services provider, one or more 
advertising channels 115A-N, such as web, mobile, or IPTV, 
and one or more users 120AA-NN, such as consumers, web 
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users, or mobile subscribers. The service provider 130 may 
implement an advertising campaign management system 
incorporating an auction based and/or non-auction based 
advertisement serving system. The advertising system may 
enable the revenue generators 110A-N to maintain an adver 
tising campaign across multiple advertising delivery chan 
nels 115A-N. 
[0022] The revenue generators 110A-N may pay the ser 
vice provider 130 to serve, or provide, advertisements of their 
goods or services, such as on-line advertisements, to the users 
120AA-NN through the delivery channels 115A-N, such as 
Web, mobile, and/or IPTV. The advertisements may include 
sponsored listings, banners ads, popup advertisements, video 
advertisements, audio advertisements, three-dimensional 
advertisements, or generally any method of attracting users 
120AA-NN to the Web site, mobile site, or virtual World site 
of the revenue generators 110A-N. 
[0023] The channels 115A-N may be segmented into one or 
more sub-channels. The sub-channels may be a determinable 
segment of the channels 115A-N Which may be used to target 
speci?c advertising campaigns. The revenue generators 
110A-N may run their advertising campaign across one or 
more channels 115A-N and/or sub-channels. The revenue 
generators 110A-N may run one campaign across all the 
advertising channels 115A-N and/or sub-channels and/ or the 
revenue generators 110A-N may speci?cally con?gure their 
campaign for each individual channel 115A-N and/or sub 
channel. For example, the mobile channel may include a 
sub-channel for each mobile netWork operator, such as 
AT&T, VERIZON etc., the IPTV channel may include a 
sub-channel for each television netWork, such as ABC, NBC, 
ESPN, etc., and the Internet radio may include a sub-channel 
for each radio station. 
[0024] The revenue generators 110A-N may provide the 
service provider 130 With individual advertisements format 
ted for each of the channels 115A-N and/or sub-channels. 
Alternatively or in addition the revenue generators 110A-N 
may provide an advertisement for one channel, such as the 
channel A 115A, and the service provider 130 may convert 
the advertisement into formats compatible With the additional 
channels 115B-N and/or sub-channels. 

[0025] The service provider 130 may maintain one or more 
portals across each of the channels 115A-N, Where the service 
provider 130 may provide advertisements of the revenue gen 
erators 110A-N to the users 120AA-NN. Alternatively or in 
addition the service provider 130 may maintain relationships 
With one or more partners Within each channel 115A-N and/ 
or sub-channel. For example, the service provider 130 may 
partner With Web publishers in the Web channel, mobile net 
Work operators in the mobile channel, television netWorks in 
the IPTV channel and/or Internet radio stations in the IPTV 
channel. The one or more partners may provide advertise 
ments of the revenue generators 115A-N to the users 120AA 
NN via the channels 115A-N. The service provider 130 may 
share revenue With the partners for providing advertisements 
to the users 120AA-NN. 

[0026] The amount the revenue generators 110A-N may 
pay the service provider 130 for providing advertisements to 
the users 120AA-NN, and/or the amount the service provider 
13 0 may share With the partners, may be based on one or more 
factors. These factors may include impressions, click 
throughs, conversions, and/ or generally any metric relating to 
the advertisement and/or the behavior of the users 120AA 
NN. The impressions may refer to the number of times an 
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advertisement may have been provided to the users 120AA 
NN. The click throughs may refer to the number of times the 
users 120AA-NN may have clicked through an advertisement 
to a Web site, mobile Web site or mobile landing page of one 
of the revenue generators 110A-N, such as the revenue gen 
erator A 110A. The conversions may refer to the number of 
times a desired action Was taken by the users 120AA-NN after 
clicking though to a Web site of the revenue generator A 
110A. The desired actions may include submitting a sales 
lead, making a purchase, vieWing a key page of the site, 
doWnloading a Whitepaper, and/ or any other measurable 
action. If the desired action is making a purchase, then the 
revenue generatorA 110A may pay the service provider 130 
a percentage of the purchase. 
[0027] The users 120AA-NN may utiliZe the services of the 
service provider 130 through Web applications, mobile appli 
cations or standalone applications, such as an IPTV broWser. 
The users 120AA-NN may be consumers of goods or services 
Who may be searching for a business, such as the business of 
one of the revenue generators 110A-N. Alternatively or in 
addition the users 120AA-NN may be machines or other 
servers. The users 120AA-NN may need a user identi?er or 

identi?cation (“user ID”) to access the services of the service 
provider 130. In order to obtain a user ID the users 120AA 
NN may need to supply information describing themselves to 
the service provider 130, such as the location, gender, or age 
of the users 120AA-NN, or generally any information that 
may be required for the users 120AA-NN to utiliZe the ser 
vices provided by the service provider 130. The service pro 
vider 130 may collect user behavior data from the users 
120AA-NN When they are logged in, such as queries searched 
for by the users 120AA-NN, links clicked on by the users 
120AA-NN, IPTV shoWs Watched by the users 120AA-NN, 
and/or any user interactions With the services provided by the 
service provider 130. The service provider 130 may also use 
cookies, such as a broWser cookie, to collect behavior data of 
the users 120AA-NN Who are not logged in or Who are not 
otherWise identi?able. 

[0028] The service provider 130 may serve advertisements 
to the users 120AA-NN relevant to the collected user behav 
ior data. For example, if a user AA 120AA performed 
searches for sports topics, Watched sports IPTV shoWs, or 
vieWed sports related media or articles, the service provider 
130 may serve a sports related ad to the userAA 120AA. The 
revenue generators 110A-N may identify categories to asso 
ciate their advertisements With, such as sports. Alternatively 
or in addition, the service provider 130 may perform content 
matching on the advertisements of the revenue generators 
110A-N and identi?ed interests of the userAA 120AA, such 
as sports. 

[0029] In the system 100, the revenue generators 110A-N 
may interact With the service provider 130, such as via a Web 
application. The revenue generators 110A-N may send infor 
mation, such as billing, Website or mobile site and advertise 
ment information, to the service provider 130 via the Web 
application. The Web application may include a Web broWser 
or other application such as any application capable of dis 
playing Web content. The application may be implemented 
With a processor such as a personal computer, personal digital 
assistant, mobile phone, or any other machine capable of 
implementing a Web application. 
[0030] The users 120AA-NN may also interact individu 
ally With the service provider 130, through the channels 
115A-N, such as via a computer, a mobile phone, an Internet 
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television, or any device capable of communicating With the 
service provider 130 via any of the channels 115A-N. The 
service provider 130 may communicate data to the revenue 
generators 110A-N and the users 120AA-NN over a netWork. 
The following examples may refer to a revenue generator A 
110A as an online advertiser; hoWever the system 100 may 
apply to any revenue generators 110A-N Who may desire to 
provide advertisements to users 120AA-NN on any of the 
channels 115A-N. 
[0031] A revenue generator A 110A may maintain one or 
more accounts With the service provider 130. For each 
account the revenue generator A 110A may maintain one or 
more campaigns, and for each campaign the revenue genera 
torA 110A may maintain one or more ad groups. An ad group 
may include one or more keywords, one or more bids, and one 
or more advertisements. The account hierarchy may be 
described in more detail in FIG. 4 beloW. 

[0032] More detail regarding the aspects of auction-based 
systems, as Well as the structure, function and operation of the 
service provider 130, as mentioned above, can be found in 
US. patent application Ser. No. l0/625,082, ?led on Jul. 22, 
2003, entitled, “TERM-BASED CONCEPT MARKET”; 
US. patent application Ser. No. l0/625,000, ?le on Jul. 22, 
2003, entitled, “CONCEPT VALUATION IN A TERM 
BASED CONCEPT MARKET” ?led on Jul. 22, 2003; US. 
patent application Ser. No. l0/625,00l, ?led on Jul. 22, 2003, 
entitled, “TERM-BASED CONCEPT INSTRUMENTS”; 
and US. patent application Ser. No. ll/489,386, ?led on Jul. 
18, 2006, entitled, “ARCHITECTURE FOR AN ADVER 
TISEMENT DELIVERY SYSTEM,” all of Which are hereby 
incorporated herein by reference in their entirety. The sys 
tems and methods herein associated With ad campaign man 
agement may be practiced in combination With methods and 
systems described in the above-identi?ed patent applications 
incorporated by reference. 
[0033] Furthermore, the service provider 130 may generate 
reports based on the data collected from the users 120AA-NN 
and communicate the reports to the revenue generators 
110A-N to assist the revenue generators 110A-N in measur 
ing the effectiveness of their advertising. The reports may 
indicate the number of times the users 120AA-NN Were pro 
vided With advertisement of the revenue generators 110A-N, 
the number of times an advertisement of the revenue genera 
tors 110A-N Was clicked on by the users 120AA-NN, or 
generally any information useful to the revenue generators 
110A-N. There may be a separate report for each channel 
115A-N and/ or sub -channel the advertisement of the revenue 
generator A 110A Was provided on. The reports may also 
generally indicate any data that may assist the revenue gen 
erators 110A-N in measuring the effectiveness of their adver 
tising campaign across each of the channels 115A-N and/or 
sub-channels. 

[0034] FIG. 2 provides a simpli?ed vieW of a netWork envi 
ronment implementing a system 200 for providing advertise 
ments across multiple channels. Not all of the depicted com 
ponents may be required, hoWever, and some 
implementations may include additional components not 
shoWn in the ?gure. Variations in the arrangement and type of 
the components may be made Without departing from the 
spirit or scope of the claims as set forth herein. Additional, 
different or feWer components may be provided. 
[0035] The system 200 may include one or more Web appli 
cations, standalone applications and mobile applications 
210A-N, 220AA-NN, Which may be collectively or individu 
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ally referred to as client applications. The system 200 may 
also include one or more channel gateWay servers 215A-N, a 

netWork 230, a netWork 235, the service provider server 240, 
a third party server 250, and an advertising services server 
260. 

[0036] Some or all of the advertisement services server 
260, service provider server 240, and third-party server 250 
may be in communication With each other by Way of netWork 
235 and may be the system or components described beloW in 
FIG. 12. The advertisement services server 260, third-party 
server 250 and service provider server 240 may each repre 
sent multiple linked computing devices. Multiple distinct 
third party servers, such as the third-party server 250, may be 
included in the system 200. The third-party server 250 may be 
a channel gateWay server 215A-N or a server associated With, 
or in communication With a channel gateWay server 215A-N. 

[0037] The channel gateWay servers 215A-N may include 
one or more netWork access points for each of the channels 
115A-N. In the case of the Web channel the channel gateWay 
servers 215A-N may be the service provider server 240. In the 
mobile channel the channel gateWay servers 215A-N may be 
one or more mobile netWork operators (“MNOs”), such as 
AT&T, VERIZON, or SPRINT. In the IPTV channel the 
channel gateWay servers 215A-N may be the systems provid 
ing IPTV service. 
[0038] The netWorks 230, 235 may include Wide area net 
Works (WAN), such as the intemet, local area netWorks 
(LAN), campus area netWorks, metropolitan area netWorks, 
or any other netWorks that may alloW for data communica 
tion. The netWork 230 may include the Internet and may 
include all or part of netWork 235; netWork 235 may include 
all or part of netWork 230. The netWorks 230, 235 may be 
divided into sub-netWorks. The sub-netWorks may alloW 
access to all of the other components connected to the net 
Works 230, 235 in the system 200, or the sub-netWorks may 
restrict access betWeen the components connected to the net 
Works 230, 235. The netWork 235 may be regarded as a public 
or private netWork connection and may include, for example, 
a virtual private netWork or an encryption or other security 
mechanism employed over the public Internet, or the like. 
[0039] The revenue generators 110A-N may use a Web 
application 210A, standalone application 210B, or a mobile 
application 210N, or any combination thereof, to communi 
cate to the service provider server 240, such as via the net 
Works 230, 235. The service provider server 240 may com 
municate to the revenue generators 110A-N via the netWorks 
230, 235, through the Web applications, standalone applica 
tions or mobile applications 210A-N. 

[0040] The users 120AA-NN may also use a Web applica 
tion 210A, standalone application 210B, or a mobile applica 
tion 210N, or any combination thereof, to communicate to the 
service provider server 240 via the channel gateWay servers 
215A-N and the netWorks 230, 235. The service provider 
server 240 may communicate to the users 120AA-NN via the 
netWorks 230, 235 and the channel gateWay servers 215A-N. 

[0041] The Web applications, standalone applications, and 
mobile application 210A-N, 220AA-NN may be connected 
to the netWork 230 in any con?guration that supports data 
transfer. This may include a data connection to the netWork 
230 that may be Wired or Wireless. The Web applications 
210A, 220AA-NA, may run on any platform that supports 
Web content, such as a Web broWser or a computer, a mobile 
phone, personal digital assistant (PDA), pager, netWork-en 
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abled television, digital video recorder, such as TIVO®, auto 
mobile and/or any appliance capable of data communica 
tions. 

[0042] The standalone applications 210B, 220AB-NB may 
include an IPTV broWser, an Internet radio broWser, or gen 
erally any netWorked application providing content to the 
users 120AA-NN. The standalone applications 210B, 
220AB-NB may run on a machine that may have a processor, 

memory, a display, a user interface and a communication 

interface. The processor may be operatively connected to the 
memory, display and the interfaces and may perform tasks at 
the request of the standalone applications 210B, 220AB-NB 
or the underlying operating system. The memory may be 
capable of storing data. The display may be operatively con 
nected to the memory and the processor and may be capable 
of displaying information to the revenue generator B 110B 
and/ or the users 120AB -NB. The user interface may be opera 

tively connected to the memory, the processor, and the display 
and may be capable of interacting With a revenue generator B 
110B and/or the users 120AB-NB. The communication inter 
face may be operatively connected to the memory, and the 
processor, and may be capable of communicating through the 
netWorks 230, 235 With the service provider server 240, third 
party server 250 and advertising services server 260. The 
standalone applications 210B, 220AB-NB may be pro 
grammed in any programming language that supports com 
munication protocols. These languages may include: SUN 
JAVA, C++, C#, ASP, SUN JAVASCRIPT, asynchronous 
SUN JAVASCRIPT, or ADOBE FLASH ACTIONSCRIPT, 
amongst others. 

[0043] The mobile applications 210N, 220AN-NN may run 
on any mobile device Which may have a data connection. The 
mobile applications 210N, 220AN-NN may be a Web appli 
cation 210A, 220AA-NA, a standalone application 210B, 
220AB-NB, or a mobile broWser. The mobile devices running 
the mobile applications 210N, 220AN-NN may be one of a 
broad range of electronic devices Which may include mobile 
phones, PDAs, and laptops and notebook computers. The 
mobile devices may have a reduced feature set, such as a 
smaller keyboard and/or screen, and may be incapable of 
supporting a traditional Web search. 

[0044] The data connection of the mobile devices may be a 
cellular connection, such as a GSM/GPRS/WCDMA connec 
tion, a Wireless data connection, an intemet connection, an 
infra-red connection, a Bluetooth connection, or any other 
connection capable of transmitting data. The data connection 
may be used to connect directly to the netWork 230, or to 
connect to the netWork 230 through the channel gateWay 
server N 215N. 

[0045] The channels gateWay servers 215A-N may control 
the access the netWork devices of the users 120AA-NN may 
have to the netWork 230. The channel gateWay servers 
215A-N may also control the technology supporting the 
respective netWork devices. This may affect aspects of the 
user experience, such as signal strength and availability, 
speed and billing mechanisms. For example, the channel 
gateWay serverA 215A may only alloW the users 120AA-NA 
access to content provided by partners of the channel gateWay 
server A 215A. Furthermore, the channels gateWay servers 
215A-N may only alloW users 120AA-NN access to data in a 

speci?c format, such as HTML, WML, XHTML, NTT 
DOCOMO IMODE HTML, cHTML, IPTV, Internet radio, 
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etc. Alternatively or in addition, the netWork devices of the 
users 120AA-NN may only support one of the aforemen 
tioned formats. 
[0046] The service provider server 240 may include one or 
more of the folloWing: an application server, a data source, 
such as a database server, a middleWare server, and an adver 
tising services server. The service provider server 240 may 
co-exist on one machine or may be running in a distributed 
con?guration on one or more machines. The service provider 
server 240 may collectively be referred to as the server. The 
service provider server 240 may receive requests from the 
users 120AA-NN and the revenue generators 110A-N and 
may serve content to the users 120AA-NN and revenue gen 
erators 110A-N based on their requests, such as Web pages, 
advertisements, mobile pages, etc. 
[0047] The third party server 250 may include one or more 
of the folloWing: an application server, a data source, such as 
a database server, a middleWare server, and an advertising 
services server. The third party server 250 may co-exist on 
one machine or may be running in a distributed con?guration 
on one or more machines. The advertising services server 260 

may provide a platform for the inclusion of advertisements in 
pages, such as Web pages or mobile pages. The advertisement 
services server 260 may be used for providing advertisements 
that may be provided to the users 120AA-NN. 
[0048] The service provider server 240, the third party 
server 250 and the advertising services server 260 may be one 
or more computing devices of various kinds, such as the 
computing device in FIG. 12. Such computing devices may 
generally include any device that may be con?gured to per 
form computation and that may be capable of sending and 
receiving data communications by Way of one or more Wired 
and/or Wireless communication interfaces. Such devices may 
be con?gured to communicate in accordance With any of a 
variety of netWork protocols, including but not limited to 
protocols Within the Transmission Control Protocol/ Internet 
Protocol (TCP/IP) protocol suite. For example, the Web appli 
cation 210A may employ HTTP to request information, such 
as a Web page, from a Web server, Which may be a process 
executing on the service provider server 240 or the third-party 
server 250. 

[0049] There may be several con?gurations of database 
servers, application servers, middleWare servers and adver 
tising services servers included in the service provider server 
240 or the third party server 250. Database servers may 
include MICROSOFT SQL SERVER, ORACLE, IBM DB2 
or any other database softWare, relational or otherWise. The 
application server may be APACHE TOMCAT, 
MICROSOFT IIS, ADOBE COLDFUSION, YAPACHE or 
any other application server that supports communication 
protocols. The middleWare server may be any middleWare 
that connects softWare components or applications. The 
application server on the service provider server 240 or the 
third party server 250 may serve pages, such as Web pages to 
the users 120AA-NN and the revenue generators 110A-N. 
The advertising services server may provide a platform for 
the inclusion of advertisements in pages, such as Web pages, 
mobile pages, segments of IPTV content, segments of Inter 
net radio content, etc. The advertising services server 260 
may also exist independent of the service provider server 240 
and the third party server 250. 

[0050] The netWorks 230, 235 may be con?gured to couple 
one computing device to another computing device to enable 
communication of data betWeen the devices. The netWorks 
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230, 235 may generally be enabled to employ any form of 
machine-readable media for communicating information 
from one device to another. Each of networks 230, 235 may 
include one or more of a wireless network, a wired network, 
a local area network (LAN), a wide area network (WAN), a 
direct connection such as through a Universal Serial Bus 
(USB) port, and the like, and may include the set of intercon 
nected networks that make up the Internet. The networks 230, 
235 may include any communication method by which infor 
mation may travel between computing devices. 
[0051] FIG. 3 illustrates a block diagram of an implemen 
tation of the system of FIG. 1 or other systems for providing 
advertisements across multiple channels. Not all of the 
depicted components may be required, however, and some 
implementations may include additional components not 
shown in the ?gure. Variations in the arrangement and type of 
the components may be made without departing from the 
spirit or scope of the claims as set forth herein. Additional, 
different or fewer components may be provided. 
[0052] The system 300 may include the service provider 
server 240, the network 230 and the channel gateway servers 
215A-N. The service provider server 240 may include a chan 
nel application programming interface (“API”) 310, an ad 
delivery system 320, a request processor 330, and an ad data 
store 340. 

[0053] In operation, the channel gateway servers 215A-N 
may be in communication with the service provider server 
240 via the channel API 310. The users 120AA-NN may 
request content from the service provider server 240 via the 
channel gateway servers 215A-N. Alternatively or in addition 
the channel gateway servers 215A-N may request advertise 
ments from the service provider server 240 via the channel 
API 310. 

[0054] The service provider server 240 may receive a 
request from a channel gateway serverA 215A, or a userAA 
120AA via the channel API 310. The channel API 310 may 
communicate the request to the request processor 330. The 
request processor 330 may determine the channel the request 
originated from. Alternatively or in addition, the request pro 
cessor 330 may determine the sub-channel, if any, the request 
originated from. The request processor 330 may communi 
cate the request and the originating channel and/or sub-chan 
nel to the ad delivery system 320. The ad delivery system 320 
may process the request to determine a set of criteria to use in 
retrieving an advertisement from the advertisement data store 
340. The processing of the request may include generating 
content match keywords from the content of the request, or 
determining search keywords related to the request. Alterna 
tively or in addition the ad delivery system 320 may deter 
mine whether the request can be processed to determine the 
requesting user. If the requesting user is identi?able, the his 
torical behavior associated with their user ID may be used to 
target an advertisement. 

[0055] The ad delivery system 320 may request an adver 
tisement from the advertisement data store 340, targeted to 
the request and the originating channel. For example, if the 
originating channel is the IPTV channel, the ad delivery sys 
tem 320 may request an advertisement related to the content 
of the current IPTV broadcast. If the originating channel 
includes one or more sub-channels, the ad delivery system 
320 may retrieve an advertisement targeted to the speci?c 
sub-channel being viewed. The ad delivery system 320 may 
determine whether the advertisement is formatted properly 
for the channel and/ or sub-channel. If the advertisement is not 
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properly formatted for the channel and/ or sub-channel the ad 
delivery system 320 may format the advertisement for the 
channel and/or sub-channel. 

[0056] The ad delivery system 320 may communicate the 
retrieved advertisement to the channel API 310. The channel 
API 310 may communicate the advertisement to the request 
ing user via the originating channel. The requesting user may 
interact with the advertisement via their network device. 

[0057] FIG. 4 illustrates an advertisement hierarchy in the 
system of FIG. 1 or other systems for providing advertise 
ments across multiple channels. Not all of the depicted com 
ponents may be required, however, and some implementa 
tions may include additional components not shown in the 
?gure. Variations in the arrangement and type of the compo 
nents may be made without departing from the spirit or scope 
of the claims as set forth herein. Additional, different or fewer 
components may be provided. 
[0058] A revenue generator A 110A may maintain an 
account 405 with the service provider 130. The account 405 
may include one or more advertising campaigns 415. Each 
advertising campaign 415 may include one or more ad groups 
425. The ad groups 425 may include one or more distribution 
tactics 430, 435, 440. For example, the distribution tactics 
may include a sponsored search tactic 430, a display tactic 
435, a content match tactic 440, and/or other distribution 
tactics which may emerge. The sponsored search tactic 430 
may include one or more keywords 445. The keywords 445 
may relate to the particular advertising campaign 415. The 
keywords 445 may be shared across all of the channels 450, 
such as the web channel, the mobile channel, the IPTV chan 
nel, the Internet radio channel, or other emerging advertising 
channels. The channels 450 may include one or more sub 
channels 455. For example, in the IPTV channel, the sub 
channels may include one or more networks which may pro 

vide IPTV programming, such as NBC, CBS,ABC, FOX, etc. 
[0059] The revenue generators 110A-N may provide indi 
vidual advertisements 460, 465, 470 for each of the channels 
450 and/or sub-channels 455. The advertisements may be 
formatted speci?c to the particular channel 450 and/or sub 
channel 455. The advertisements 460, 465, 470 may be sepa 
rated based on the distribution tactics 430, 435, 440. The 
sponsored search ads 460 may include one or more advertise 
ments that may be displayed in conjunction with a search 
engine. The search engine may be an Internet search engine, 
a mobile search engine, a virtual world search engine, or any 
delivery channel that may incorporate a search engine. The 
content match ads 470 may be advertisements which may be 
displayed in relation to matching content. The display ads 465 
may be advertisements formatted for display to the users 
120AA-NN, such as a banner ad, a video ad, or generally any 
display ad. The display ads 465 may be displayed to the users 
120AA-NN in a channel that supports display, such as 
mobile, web, IPTV, etc. 
[0060] In operation the revenue generators 110A-N may 
select one or more channels 450 and/or sub-channels 455 to 
display their advertisements on. The revenue generators 
110A-N may be able to place sub-channel speci?c bids 428 
for the different channels 450 and/or sub-channels 455 at the 
ad group level 425. The revenue generators 110A-N may be 
able to select which channels 450 are active and which are 
inactive by setting the sub-channel status 406, 416, 426, 446, 
456, 466, 476. The revenue generators 110A-N may be able to 
create advertisements 460, 465, 470 speci?c to each channel 
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450 and/or sub-channel 455. The revenue generators 110A-N 
may be able to specify budgets at the channel level 450 and/or 
the sub-channel level 455. 

[0061] At the account level 405 the revenue generators 
110A-N may be able to set a sub-channel status 406 of on or 
off for each of the channels 450 and/or sub-channels 455 
regardless of the status of the account 405 itself. By default 
the channels 450 and/or sub-channels 455 may be set to on 
unless the revenue generators 110A-N indicate otherWise. 
The change of the sub-channel status 406 at the account level 
405 may not impact the channel status settings at the other 
levels. The revenue generators 110A-N may change the sub 
channel status 406 at the account level 405, but the change 
does not How doWn to the campaigns 415 and/ or the ad groups 
425. If the channel status is set to off at a higher level, the 
status may have an overriding effect on the loWer levels. If a 
revenue generatorA 110A sets the sub-channel status 406 of 
a channel to off at the account level 405, then even if the 
channel status is set to on at any of the loWer levels the 
advertisements Will not be shoWn. The channel status must be 
set to on at all of the levels for any ads to be served to the users 
120AA-NN for the channels 450 and/or sub-channels 455. 

[0062] At the campaign level 415 the revenue generators 
110A-N may be able to set a sub-channel status 416 of on or 
off for each of the channels 450 and/or sub-channels 455 
regardless of the status of the campaign 415 itself. By default 
the sub-channels status 416 may be set to on unless the rev 
enue generators 110A-N indicate otherWise. The change of 
the sub-channel status 416 at the campaign level 415 may not 
impact the channel status settings at the other levels. The 
revenue generators 110A-N may change the sub-channel sta 
tus 416 at the campaign level 415, but the change does not 
How to the account level 405 and/or the ad groups 425. If the 
channel status is set to off at one of the levels, the status may 
have an overriding effect on the loWer levels. If a revenue 
generatorA 110A sets a sub-channel status 416 to off at the 
campaign level 415, then even if the channel status is set to on 
at any of the loWer levels the advertisements Will not be 
shoWn. The channel status must be set to on at all of the levels 
for any ads to be served to the users 120AA-NN for the 
channels 450 and/or sub-channels 455. 

[0063] At the ad group level 425 the revenue generators 
110A-N may be able to set a sub-channel status 426 of on or 
off for each of the channels 450 and/or sub-channels 455 
regardless of the status of the ad group 425 itself. The revenue 
generators 110A-N may enable or disable the channels 450 
and/or sub-channels 455 on a neW ad group 425 or on an 

existing ad group 425. By default the Web channel should be 
set to on and the other channels 450 and/ or sub-channels 455 
should be set to off. The change of the sub-channel status 426 
at the ad group level 425 may not impact the channel status 
settings at the other levels. If the channel status is set to off at 
one of the levels, the status may have an overriding effect on 
the loWer levels. If a revenue generatorA 110A sets a channel 
to off at the ad group level 425, then no ads from that ad group 
425 may be served. The sub-channel status 426 at the ad 
group level 425 must be set to on for any ads for the channels 
450 and/or sub-channels 455. 

[0064] The keyWords 445 may not have a channel status. 
The keywords 445 within an ad group 425 may be shared 
across all of the channels 450 and sub-channels 455. If a 
keyWord has a status of on then the keyWord is available for all 
of the channels 450 and/or sub-channels 455. If the keyWord 
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status is set to off then the keyWord is not available for any of 
the channels 450 and/or sub-channels 455. 

[0065] The ads 460, 465, 470 may be speci?c to a particular 
channel 450 and/or sub-channel 455. The revenue generator 
A 110A may be able to set a sub-channel status 456 of on or 
off for the sponsored search ads 460 regardless of the status of 
the sponsored search ads 460 themselves. If the sub-channel 
status 456 of a sponsored search ad 460 is set to off for a 
channel 450 and/ or sub-channel 455, then the sponsored 
search ad 460 may not be available in the channel 450 and/or 
sub-channel 455. The revenue generatorA 110A may be able 
to set a sub-channel status 466 of on or off for the display ads 
465 regardless of the status of the display ads 465 themselves. 
If the sub-channel status 466 of a display ad 465 is set to off 
for a channel 450 and/or sub-channel 455, then the display ad 
465 may not be available in the channel 450 and/or sub 
channel 455. The revenue generator A 110A may be able to 
set a sub-channel status 476 of on or off for the content match 
ads 470 regardless of the status of the content match ads 470 
themselves. If the sub-channel status 476 of a content match 
ad 470 is set to off for a channel 450 and/or sub-channel 455, 
then the content match ad 470 may not be available in the 
channel 450 and/or sub-channel 455. 
[0066] The sub-channels 455 may differ from one another 
in one or more Ways, including the technology of the sub 
channels 455, such as transmission, distribution, throughput, 
etc. the geographic coverage of the sub-channels 455, such as 
continent, country, region, etc., the demographics of the users 
120AA-NN, the device type supported by the sub-channels 
455, such as the screen siZe, ease of navigation, level of 
interaction of the sub-channels 455, the broWser technology 
of the sub-channels 455, and the policies and guidelines 
regarding availability of, and user experience With the con 
tent. The revenue generators 110A-N may select a set of 
sub-channels 455 that may be used each time a neW campaign 
415 and/or ad group 425 is created. The status of the channels 
450 and/or sub-channels 455 may indicate to the system 100 
Whether to provide advertisements to users 120AA-NN on the 
channels 450 and/or sub-channels 455. 
[0067] The system 100 may store/maintain data relating to 
the sub-channels 455 in a data store. Speci?c attributes may 
be associated With each sub-channel 455. For example, in the 
case of the mobile channel, the sub-channels 455 may be the 
individual mobile carriers. The attributes may be the carrier 
name, such as SPRINT, NEXTEL, VERIZON, the carrier 
code, such as SP, NX, VZ, the netWork technology, such as 
GSM, CDMA, GSM, the supported devices, and the sup 
ported mark-up languages. Market-speci?c sub-channels 455 
may be created and maintained. The service provider 130 may 
obtain the attributes of the sub-channels 455 from a third 
party, such as the third party server 250. 

[0068] Channels 450 and/or sub-channels 455 may be cre 
ated and/ or deleted. The revenue generators 110A-N may be 
noti?ed When a neW channel 450 and/or sub-channel 455 is 
created and/ or deleted. The existing revenue generators 
110A-N may be able to vieW the sub-channel 455 for a limited 
amount of time after a sub-channel 455 is deleted; hoWever 
the system 100 may stop serving advertisements on the sub 
channel 455 immediately. The sub-channels 455 may be 
renamed and/ or rebranded. The revenue generators 110A-N 
may be noti?cd of any rcnaming and/or rcbranding of thc 
sub-channels 455. 

[0069] The system 100 may alloW for channel speci?c tac 
tics to be set. For example, the tactics may include the spon 
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sored search tactic 430, the display tactic 435 and/or the 
content match tactic 440. The tactics 430, 435, 440 may be set 
at the account level 405. The revenue generators 110A-N may 
set bids at the ad group level 425. The default bids at the ad 
group level 425 may apply to all of the selected sub-channels 
455 and all of the keywords 445 in the ad group 425. The 
revenue generators 110A-N may be presented with a recom 
mended bid for a given channel 450 and/or sub-channel 455. 
The revenue generators 110A-N may set sub-channel speci?c 
bids 428 at the ad group level 425 which override the default 
bids. The revenue generators 110A-N may also set sub-chan 
nel speci?c bids 448 at the keyword level 445. Alternatively 
or in addition the revenue generators 110A-N may set sub 
channel speci?c bids 455 which may override the sub-chan 
nel speci?c bids 448 at the keyword level 445. 
[0070] The system 100 may determine the bid for a spon 
sored search tactic 430 keyword by identifying the ad group 
425 where the keyword 445 resides. The system 100 ?rst 
attempts to use a keyword level 445 sub-channel speci?c bid 
448. If a keyword level 445 sub-channel speci?c bid 448 
doesn’t exist the system 100 may use an ad group level 425 
sub-channel speci?c bid 428. If an ad group level 425 sub 
channel speci?c bid 428 doesn’t exist the system 100 may use 
the ad group level 425 default bid. 
[0071] The revenue generators 110A-N may select key 
word speci?c uniform resource locator (“URL”) overrides. 
The keyword-level 445 URL overrides may be applicable to 
all selected sub-channels 455 in the market. Sub-channel 
speci?c overrides may be allowed to the keyword-level URL 
override. The editorial status of the keywords 445 may be 
determined on a per channel 450 basis. For example a key 
word 445 may be accepted for the web, but rejected for the 
mobile, and vice-versa. The revenue generators 110A-N may 
be able to set the sub-channel 455 speci?c editorial status of 
each keyword 445 in an ad group 425. Each ad may be 
sub-channel speci?c or may have one or more sub-channels 
455 that it applies to. The advertisements 460, 465, 470 and 
keywords 445 may be rejected for channel 450 speci?c rea 
sons, and/or sub-channel 455 speci?c reasons, 
[0072] FIG. 5 is a ?owchart illustrating operations of the 
system of FIG. 1, or other systems for providing advertise 
ments across multiple channels. At block 510 the system 100 
may receive a request for an advertisement from a channel 
provider gateway server 215A-N or from a network device of 
one of the users 120AA-NN, such as the userAA 120AA. At 
block 520 the system 100 may determine the channel 450 
originating the request, such as the web, mobile, IPTV, etc. At 
block 525 the system 100 may determine whether sub-chan 
nels 455 exist for the determined channel 450. If sub-channels 
455 exist for the determined channel 450 the system 100 may 
move to block 530. At block 530 the system 100 may deter 
mine the sub-channel 455 associated with the request. If at 
block 525 there is no sub-channel 455 associated with the 
request then the system 100 may move to block 535. 

[0073] At block 535 the system 100 may determine 
whether a keyword 445 is associated with the request. If a 
keyword 445 is associated with the request the system 100 
may move to block 550. At block 550 the system 100 may 
retrieve a sponsored search advertisement 460 for the deter 
mined channel 450 and/or sub-channel 455 relating to the 
keyword 445. At block 580 the system 100 may provide the 
advertisement 460 to the userAA 120AA. 

[0074] If at block 535 there is no keyword 445 associated 
with the request, then the system 100 may move to block 545. 

Aug. 6, 2009 

At block 545 the system 100 may determine whether any 
terms describing the content associated with the request may 
be determined from the request. If terms describing the con 
tent may be retrieved from the request then the system 100 
may move to block 560. At block 560 the system 100 may 
retrieve a content match advertisement 470 for the channel 
450 and/or sub-channel 455 related to the content terms. At 
block 580 the advertisement 470 may be provided to the user 
AA 120AA. If at block 545 no terms describing the content of 
the request can be determined from the request, the system 
100 may move to block 570. At block 570 the system 100 may 
retrieve a display ad 465 for the channel 450 and/ or sub 
channel 455. At block 580 the advertisement 465 may be 
provided to the userAA 120AA. Alternatively or in addition 
the display ads 465 may be retrieved based on a keyword or 
content associated with the request, such as a keyword match 
or a content match. 

[0075] FIG. 6 is a ?owchart illustrating operations of cre 
ating an ad group associated with multiple channels in the 
system of FIG. 1, or other systems for providing advertise 
ments across multiple channels. At block 610 the revenue 
generator A 110A may create an ad group 425 for a given 
campaign 415. At block 620 the revenue generator A 110A 
may identify the channels 450 and/or sub-channels 455 to 
associate with the ad group 425. At block 630 the revenue 
generatorA 110A may select keywords 445 to associate with 
the ad group 425. At block 640 the revenue generatorA 110A 
may set bids for the ad group 425. The revenue generatorA 
110A may set speci?c bids for the ad group 425, for the 
keywords 445, for the channel 450 and/or for the sub-chan 
nels 455. At block 650 the revenue generator A 110A may 
create individual advertisements for each channel 450 and/or 
sub -channel 455. Alternatively or in addition the same adver 
tisements may be applied across one or more channels 450 
and/or sub-channels 455. 

[0076] FIG. 7 is a ?owchart illustrating operations of a 
channel user in the system of FIG. 1, or other systems for 
providing advertisements across multiple channels. At block 
710 one of the users 120AA-NN, such as the userAA 120AA, 
may interact with the service provider 130 via one of the 
channels 115A-N, such as the channel A 115A. At block 720 
the channel gateway serverA 215A may request an advertise 
ment from the service provider server 240. At block 730 the 
service provider server 240 may determine an advertisement 
associated with the channel A 115A. At block 740 the service 
provider server 240 may communicate the advertisement to 
the channel gateway serverA 215A. At block 750 the channel 
gateway serverA 215A may provide the advertisement to the 
user AA 120AA. 

[0077] FIG. 8 is a screenshot of a revenue generator’s inter 
face 800 for creating an ad group 425 in the system of FIG. 1, 
or other systems for providing advertisements across multiple 
channels. The interface 800 may include an ad group name 
?eld 830, one or more advertising tactic checkboxes 810, a 
match type selector 820, an all channels selector 840, an 
channel selector 850, individual channel checkboxes 860, and 
a next button 870. 

[0078] In operation, one of the revenue generators 110A-N, 
such as the revenue generator A 110A, may interact with the 
interface 800 to create an ad group 425. The revenue genera 
tor A 110A may enter a name for the ad group 425 in the ad 
group name ?eld 830. The revenue generator A 110A may 
select one or more advertising tactic checkboxes 810 to asso 
ciate with the ad group 425. The advertising tactic may refer 
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