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MOTOR VEHICLE REMARKATING SERVICE 

CROSS-REFERENCE TO RELATED 
APPLICATIONS 

[0001] This application is a Continuation-in-Part (CIP) of 
Us. application Ser. No. 11/343,184, entitled “MotorVehicle 
Remarketing Service,” ?led on J an. 30, 2006, Which is hereby 
incorporated by reference in its entirety for each of its teach 
ings and embodiments. 

FIELD OF THE INVENTION 

[0002] The invention relates to a computer-implemented 
system and method for marketing privately oWned motor 
vehicles. 

BACKGROUND OF THE INVENTION 

[0003] The used car market is an inef?cient, fragmented 
market. The current state of the market presents the consumer 
With a daunting choice of soliciting the services of a used car 
dealer or used car broker; placing a for-sale-signed motor 
vehicle in a public or private locale to draW response from 
local traf?c; employing the utility of conventional classi?ed 
advertisement through print media; and/or employing the 
utility of online classi?ed advertisement or auction through a 
Website or Website-only method of service. 
[0004] Used car dealers top a list of 15 professions and 
industries that consumers believe consistently mislead or try 
to take advantage of them. Dealers are perceived as sWindlers, 
and the cars as lemons, With no possible Way to avoid being 
ripped off. Such perception is not Without good cause. A 
trade-in may subject the consumer to an even greater loss. 
Moreover, car buyers Who trade in their old vehicles and 
count on the dealer to retire their outstanding loans occasion 
ally discover later that the dealer has done no such thing. 
Suddenly, they ’re stuck With payments, not only on their neW 
cars or trucks but on ones they thought they’d gotten rid of. 
And Woe to those Who unWittingly buy a used car With an 
unpaid loan lurking in its history. They might just lose it to the 
repo man. People knoW there are dishonest car dealers out 
there. Many dealerships prey on the unprepared. It’s the con 
sumers Who ultimately pay the price for not knoWing Where to 
shop for the best car, hoW to negotiate, and hoW to protect 
themselves from predatory practices. At the very least, the car 
business may appear to be an opportunistic enterprise. But 
With limited alternatives, consumers have continued to solicit 
such services. 
[0005] The used car dealer is considered by some to be 
quite creative in bringing neW versions of the same old scam, 
the latest one being the so-called Certi?ed Pre-OWned motor 
vehicle. Technically, certi?cation is the same thing as a War 
ranty. A certi?ed vehicle is one that has passed a series of 
published tests by the seller Who is Willing to support the 
inspection With a Warranty. Critics complain that it’s a mar 
keting ploy, a sleight-of-hand trick that gets the consumer to 
pay for a useless piece of paper. On average, luxury buyers 
paid nearly $3,000 more for their certi?ed used vehicle than 
did buyers of non-certi?ed luxury brands, While non-luxury 
buyers paid $1,000 more, for What may amount to nothing 
more than a piece-of-mind premium. A reasonable conclu 
sion may be that consumers shouldnot be spending billions of 
dollars a year for a perceived bene?t that does not exist. 
Certi?ed used-car programs are coming under increasing 
attack from consumer advocates and laWmakers. In this light, 
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the consumer must also be cautious of dealer-offered 
extended Warranty plans. They are often too expensive and 
offer too little protection. 

[0006] Another alleged piece-of-mind gimmick incorpo 
rated and touted by the used car dealer is a provider of vehicle 
history information. It genuinely appears that consumer pro 
tection is the business of Carfax® as the company demon 
strates an ongoing concern to address elements of industry 
fraud, and promotes consumer aWareness. The problem lies 
not With Carfax and its progeny but With the Willful or other 
Wise failure of insurance companies and the states’ Depart 
ment of MotorVehicles (DMV) to report and document motor 
vehicles With a tainted history. Moreover, once vehicle dam 
age is documented on a title, subsequent removal of such 
disclosure defeats the purpose. 

[0007] A Consumer Reports® six-month investigation 
found that there’s no Way for consumers to knoW for sure the 

history of a used vehicle and, overall, 30 percent of vehicles 
that had been totaled after a fatal accident and then put back 
on the road With a title that disclosed the damage had that 
disclosure subsequently removed. 
[0008] Mercenary auto insurance adjusters and inspectors 
may stimulate the criminal element of auto salvagers, Who 
actively seek to obtain totaled or major-damaged, high-re 
sale-valued motor vehicles Where titles may be Washed and 
placed back into the used car market. Dealers, Whether Will 
ingly or unknoWingly, accept such motor vehicles onto their 
lots With the Carfax-clean seal of approval, making illegiti 
mate pro?ts at the expense and safety of the consumer. The 
problem is rampant. To make matters Worse, the consumer 
Who has purchased a totaled or maj or-damaged motor vehicle 
from a dealer usually has little recourse. The consumer With 
out good vision and legal expertise is subject to have glossed 
over the ?ne print in a binding contract and, unknoWingly, 
sign off on a right to sue in a court of laW. Thus, the consumer 
With a legitimate complaint is usually forced into arbitration, 
Which is presumed to have little, if any, effect on an unscru 
pulous dealer’s motis operandi. 
[0009] Given an informed choice, the smart consumer may 
more likely be Willing to accept the risk of a private transac 
tion With an “as is” motor vehicle (of course, With the option 
of securing a pre-purchase vehicle inspection by an indepen 
dent mechanic-a course of action costing roughly $75 to $150 
that can save consumers thousands of dollars doWn the road) 
than to engage an arms-length deal With a used car dealer for 
an alleged Carfax-clean, so-called Certi?ed Pre-OWned 
motor vehicle With a substantially higher price and risk for a 
comparative motor vehicle. This is not to imply that a vehicle 
history check should be abandoned in a private transac 
tionia private transaction simply may reduce the risk that 
Carfax® or any other competitive vehicle history reporter 
may be implemented by an unethical dealer for the perpetra 
tion of fraud. 

[0010] It’s universal4car shoppers like private deals. Nev 
ertheless, the smart consumer must proceed With caution in a 
private transaction. The appearance of a private transaction 
may be nothing more than a curbstoner’s deception. Old 
economy curbstoners operate on the curb With for-sale 
signed motor vehicles, but a groWing number favor the Web, 
Where it’s easier for sellers to conceal their identity and loca 
tion from unsuspecting buyers. When buying a used car, it is 
alWays advisable to take the car to a trusted, independent 
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mechanic for evaluation. If the seller, since this applies to 
private sales as Well, Won’t alloW your mechanic to inspect the 
car, Walk aWay quickly. 
[0011] Notwithstanding dealer pro?ts made in the 
so-called Certi?ed Pre-OWned program, independent dealers 
reportedly make an average retail pro?t at $489 per unit. 
Although such an amount is not unreasonable, in and of itself, 
commissions increase considerably When ?nancing is 
arranged and even bigger When cash back is sold. 
[0012] A used car broker may be considered as an alias for 
the used car dealer, as most used car brokers are actually 
licensed used car dealers. Over the years, used car brokers 
have morphed into almost every conceivable variation of 
middleman or Woman in the perpetual effort to maximize 
pro?t at the consumer’s expense. Prior art discloses that the 
used car broker, also knoWn as the used car dealer, attempts to 
blur its identity by employing yet additional titles or name 
changes. The used car broker noW claims to be an agent 
and/or system agent, among others. The used car broker 
intends to make a substantial pro?t at the expense of the 
consumer. 

[0013] Placement of a for-sale-signed motor vehicle in a 
public or private locale to draW response from local tra?ic is 
a method commonly employed by the consumer in this frag 
mented market. Several inferior characteristics exist in the 
utility of this method in common With other methods com 
prehensively described and fully addressed beloW. The most 
apparent draWback to such a method may be the limited 
amount of exposure the motor vehicle ultimately receives. 
This may result in a limited and belated response (if any). 
While a seller may employ this method to avoid associated 
costs and expenses of placing a motor vehicle on the market 
by alternative methods, the limited exposure and dilatory 
response may ultimately have a contrarily profound effect 
upon the ?nal sale price. 
[0014] Conventional classi?ed advertisement through print 
media possesses several inferior characteristics. The used car 
marketing process can be a long and complicated one When 
utilizing print media. Advertisement through the classi?ed 
section of a local or national neWspaper is a typical example. 
NeWspaper automotive classi?eds are narroWly focused With 
limited market area. The initial ad placement process is 
inconvenient, at best, consuming a substantial amount of 
time. The inconvenience is compounded by the traditional 
amount of time that must be normally invested by consumers 
While searching for a motor vehicle of interest, and making 
initial contact as Well as the subsequent making of time-and 
location arrangements for inspection, negotiation, and the 
?nal exchange. The tangible value is minimal While adver 
tisement space is sold at a premium. Brand name recognition 
and image is nonexistent as is the case of consumer loyalty. 
[0015] Over the last feW years, there has been a massive 
audience shift toWard the Internet. Online campaigns are 
stealing ad share from neWspapers. Among Internet users, 1 1 
percent said they found the used car they ultimately bought 
online, While only 9 percent said they found their car in a 
neWspaper classi?ed. 
[0016] Auto Trader® Magazine and its progeny is an 
example of as-good-as-it-gets With print media for the con 
sumer rejecting the idea of an arms-length experience With a 
used car dealer. The only page available for placement of a 
picture in full color is the front page Which holds four listings. 
It is available on a Weekly basis at a premium price. Place 
ment of gray-scale half-tone, single-sized, double-sized, and 
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four-time-sized pictures can be accomplished on a tWo-Week, 
tWelve-Week, and unlimited basis. In sales, a great picture can 
say a thousand Words. In the case of Auto Trader® Magazine, 
although all advertisement space is sold at a premium, the 
pictures (With the exception of the front cover) are of such 
poor quality that they serve no legitimate purpose other than 
to help identify the make and model of motor vehicle adver 
tised for sale. 

[0017] A consumer Wishing to place a motor vehicle for 
sale With Auto Trader Magazine can choose to schedule an 
appointment, free of charge, With a photographer to visit 
one’s home or o?ice, or to visit the company’s o?ice or a local 
Photo Express Center and have them take the photo. Regard 
less of choice, the consumer can expect to experience the 
inconvenience of aWaiting the arrival of a photographer at the 
consumer’s location of choice or loss of time during a, some 
time, tumultuous search While driving to an unbranded Photo 
Express Center (no Auto Trader® signage) sparsely estab 
lished in local areas, such as oil change/quick lube shops, 
motor vehicle aftermarket parts stores, car Washes, and print 
shops, to name a feW. This inconvenience is relevant to the 
initial placement of a motor vehicle for sale on Auto Trader® 
Magazine. The inconvenience is compounded by the tradi 
tional amount of time that must be normally invested When 
utilizing print media, as mentioned in the prior example of 
placement of an advertisement in a classi?ed section of a 
neWspaper. Moreover, in the event the motor vehicle has been 
sold, the seller usually becomes the recipient of late inquiries 
from consumers due to the nature of dated listings inherent in 
print media. Unlike Auto Trader Magazine, neWspapers, and 
their progeny, the invention strictly provides real-time-inven 
tory. Once sold, the listed motor vehicle shall be removed 
from the database, forthWith. 
[0018] Finally, it is clear that Auto Trader® Magazine and 
its offspring (including the online version) is dealer-driveni 
40,000 dealers With more than 2.25 million listings versus 
250,000 listings by private parties. This may amount to lost 
time for buyers searching through dealer trappings for the 
minority listings of privately oWned motor vehicles, a sub 
stantial number of Which may be dated, as addressed above. 

[0019] Since 1999 the person-to-person auto sales have 
risen 20% going from 11,448,430 units to over 13,668,383 
units in 2003, While used car sales by NeW Car Dealers have 
declined. A major concern may exist for the security of con 
sumers Who choose to engage a private transaction for the sale 
or purchase of a motor vehicle. Most consumers may prefer to 
meet at a location other than their personal residences. In 
particular, sellers Who live alone, or Who feel vulnerable in 
some Way, may be unWilling to open up their garages, and 
perhaps their homes, to strangers shopping forused cars. This 
may leave the proverbial meeting ground out in the street 
Where bad things can happen. Women may be particularly 
vulnerable Who act alone or have a say in roughly 80 percent 
of all vehicle purchases. In consideration of consumer safety 
and crime prevention, consumers may: not invite an unknoWn 
buyer to the home; not meet the seller in an unsafe location; 
choose a safe, neutral meeting ground in a public location; 
inspect all vehicle numbers for a matchiVIN and license 
plate; be sure that both buyer and seller possess a valid driver 
license and photo; be sure that both buyer and seller possess 
a valid insurance card; compare the seller’s driver license 
information to the vehicle registration; not consider a test 
drive until con?dence in the buyer is legitimate; then leave 
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identi?cation information on both With someone Who is not 
going on the test driveicopies if possible. 

[0020] The evolution of the Internet has made Way for a 
neW reality in used-car shopping. First off, knoW that most of 
the online sites are a lot alike, so much so that it’s sometimes 
hard to tell them apart, thus, What ultimately separates one site 
from the next is its netWork of dealers. Most of these sites are 
referral services that simply take your name and pass it on to 
a dealer. Apparently, the Internet has proven to be a good 
place for dealers to nab customers. 

[0021] There seem to be an almost endless number of Web 
sites that promote various methods in the marketing of motor 
vehicles. AutoTrader.com is a major player in the marketing 
of used vehicles although it has become fertile ground for 
scams. Automart.com claims to be the Intemet’s largest auto 
motive Website featuring used car listings exclusively from 
dealers. Of course, the consumer can alWays elect to pursue 
online car auctions. But in doing so, the consumer must 
accept a considerable risk in becoming a victim of fraud. 

[0022] Dennis Berry, former president and CEO of Man 
heim Auctions, Inc., believes that his company has the best 
model. Mr. Berry Was correct in stating that “physical infra 
structure is integral to the process of buying and selling used 
cars,” thus, “[a] pure dotcom With no physical infrastructure 
or preexisting relationshipsiis naive.” And it appears that 
the World-Wide Web does not remove the tedious and tension 
?lled give and take traditionally demanded to strike a good 
deal. But the Manheim Auctions, Inc., model may still miss 
the point. It appears that the model may be flawed by incor 
poration of the dealer. Mr. Berry stated, “A lot of dotcoms say, 
‘We’re going to bypass dealers. Consumers don’t like doing 
business With dealers.’ We kneW that Wouldn’t happeni . . . 

” The invention herein contradicts Mr. Berry’s former predic 
tion. 

[0023] The Internet, the World-Wide Web, and electronic 
commerce appear to have brought regions together to create a 
national netWorked economy. 

[0024] The emergence of online markets and electronic 
business appear to have an effect on market structures, supply 
chains and company performance. The fact that the cost of 
information and communication continues to decline appears 
to have increased market transparency on some level, and 
speed of reaction reaches hitherto unknoWn dimensions. 
Electronic commerce particularly appears to be having a sig 
ni?cant effect on the automobile industry Where mergers, 
acquisitions, and changing-brands are in the neWs on a global 
scale. But, While any electronic commerce venture may bring 
a number of key success factors into play, problems can still 
anse. 

[0025] More than half of car buyers use the Internet for 
research, but most close the deal the Way it’s alWays been 
done: face to face. The direction for the future of car sales lies 
not in a completely faceless car-buying process, but in service 
and convenience . . . people have the money to buy cars; they 
just don’t Want to be had. 

[0026] Bricks and clicks is a business strategy or business 
model in e-commerce by Which a company attempts to inte 
grate both online and physical presences. It is also knoWn as 
click-and-mortar or clicks-and-bricks. Under the right cir 
cumstances, vision, and management, the leveraging-advan 
tages of such a model can be quite profound. Such a model 
can lay the groundWork for the ultimate brand. Strategic 
branding is the essence of a successful business. A brand is the 
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sum, in the consumer’s mind, of the personality, presence, and 
performance of a given product or service. 
[0027] A professional car care industry as classi?ed With 
the United States Department of Commerce, Bureau of Cen 
sus, Economic Census, North American Product Classi?ca 
tion System (NAPCS), Sector 8 liOther Services (Industries 
arranged by NAICS Sectors), speci?cally NAICS Code 
811192 includes: Automotive Detailing Services (i.e., clean 
ing, polishing); Automotive Washing and Polishing; Car 
Detailers; Car Washes; Detailing Services (i.e., cleaning, pol 
ishing), Automotive; Mobile Car, Truck and Bus Washes; 
Self-Service CarWash; Truck and Bus Washes, and; Waxing 
and Polishing of Motor Vehicles. 
[0028] The professional car care industry offers a variety of 
services, consisting of: Full-Service; Full-Service Conveyor; 
Detailing; Full-Service Detailing; Express Detailing; Exte 
rior-Only; Exterior-Only Conveyor; In-Bay Automatic; Self 
Service; Convenience Store; Gasoline; Oil Change/Quick 
Lube; Truck Rental; Oil Company Car Wash; Paintless Dent 
Repair; Gold Plating; Windshield Repair; Hand Car Wash; 
WindoW Tinting, and; Vinyl/ Leather Repair, according to the 
professional car care industry. 
[0029] It is estimated that there are 75,000 car Washes in 
North America Where consumers spend more than $22.2 bil 
lion annually to have their vehicles professionally cleaned. 
[0030] A professional car care enterprise has a division 
strictly dedicated to servicing dealerships in the automotive 
industryineW and used car dealerships, Internet auto sales 
companies, auto auctions, manufacturers, and on-site auto 
shoWs, as Well as dealerships for RVs, boats, trucks, motor 
cycles and neW farm equipment. 
[0031] The professional car care industry idealiZes itself as 
the better solution in consistency With ecological and envi 
ronmental concerns, that is to say, the industry green-markets 
the bene?ts of pollution control and Water conservation 
through its use versus individual car care alternatives. The 
Environmental Protection Agency (EPA) also recogniZes the 
environmental bene?ts of professional car care. But many 
consumers are still price conscious and driveWay Washing 
regularly. 
[0032] Thus far, the professional car care industry has been 
unable to develop a meaningful, far-reaching method to pro 
mote its ecological and environmental bene?ts to the public, 
at large, even though concern about the environment encour 
ages buying products and services that are ecologically 
friendly and reduce pollution. Providing such information 
and education still represents the biggest opportunity to 
expand the market to mainstream consumers. 

SUMMARY OF THE INVENTION 

[0033] The folloWing presents a simpli?ed summary of the 
disclosure in order to provide a basic understanding of some 
aspects of the disclosure. This summary is not an extensive 
overvieW of the disclosure. It is intended neither to identify 
key or critical elements of the disclosure nor to delineate the 
scope of the disclosure. Rather, its primary purpose is merely 
to present one or more concepts of the disclosure in a simpli 
?ed form as a prelude to the more detailed description that is 
presented later. 
[0034] The present invention facilitates the remarketing of 
privately oWned motor vehicles by a system and method 
means in a novel and unobvious combination With a nation 
Wide alliance of professional car care enterprises. 
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[0035] More particularly, the system and method in com 
bination With a nationwide alliance of professional car care 
enterprises can enable the remarketing of a privately oWned 
motor vehicle by: registering by a consumer, personal iden 
ti?cation information With a participating service provider at 
a professional car care enterprise Within the nationWide alli 
ance of professional car care enterprises; presenting by a 
successfully registered consumer, a motor vehicle, along With 
documents shoWing proof of private oWnership, to a partici 
pating service provider at a professional car care enterprise 
Within the nationWide alliance of professional car care enter 
prises; verifying by the service provider, private oWnership of 
said motor vehicle by visually comparing for a match of 
consumer identity on all consumer documents, including the 
VIN (Vehicle Identi?cation Number) physically located on 
the motor vehicle in manufacturer designated areas, to the 
VIN as indicated on consumer documents; Washing, detailing 
or, otherWise, prepping by said service provider using the 
facilities of said professional car care enterprise, said motor 
vehicle; taking by said service provider using a digital cam 
era, digital pictures of said Washed, detailed or, otherWise, 
prepped, motor vehicle; taking by said service provider using 
the digital camera, a digital picture of the VIN physically 
located on the motor vehicle in manufacturer designated 
areas; recording and formatting by said service provider 
using a computer-implemented Workstation, motor vehicle 
descriptive information, including consumer, hereinafter 
described as “seller,” contact information; transforming by 
said service provider using the computer-implemented Work 
station, said information into data representation and; upload 
ing into the computer-implemented system by said service 
provider using said computer-implemented Workstation, said 
data representation of the motor vehicle information, seller 
contact information, digital pictures of the Washed, detailed 
or, otherWise, prepped motor vehicle, and digital pictures of 
the VIN physically located on said motor vehicle in manufac 
turer designated areas. 

[0036] A seller can be eligible for participation With the 
system and method only if seller, ?rst, successfully completes 
a personal identi?cation registration process and, secondly, 
quali?es by providing proof of oWnership of the motor 
vehicle presented to a participating service provider, as 
matching identity of seller on all documents presented along 
With the motor vehicle, and With the VIN physically located 
on said motor vehicle presented. 

[0037] All consumers can have limited access to the com 
puter-implemented system Website by employing a personal 
or other computing device to broWse and/ or search for a motor 
vehicle of interest and, in its best mode, no consumer may 
access a motor vehicle seller name or contact information 

unless or until the consumer successfully registers With the 
system. 
[0038] Consumer registration can be accomplished in order 
to have unlimited access to the computer-implemented sys 
tem Website. Consumer registration can consist of personal 
identi?ers including driver license number and personal pho 
tographic identi?cation, and can also include a three-dimen 
sional facial image associated With a driver license number 
and/ or other relational identi?er. 

[0039] Once successfully registered, a buyer (as Well as a 
seller) can be issued a Website login passWord and/or other 
identi?er alloWing access to seller name and contact informa 
tion in the system by employing a personal or other comput 
ing device. Once locating a particular motor vehicle of inter 
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est Within said system, the buyer can retrieve the contact 
information provided by the seller, and use said contact infor 
mation to contact the seller. Buyer and seller can subse 
quently arrange a meeting at the participating professional car 
care enterprise during normal business hours, for inspection 
of the motor vehicle, test-drive, negotiation, and ?nal 
exchange. 

OBJECTS AND ADVANTAGES 

[0040] Accordingly, several objects and advantages of the 
present invention are: a long desired, value-added solu 
tionia nationWide, consumer-driven service Whereby the 
consumer can arrive at true market value for a given motor 
vehicle by means of exclusive, real-time-inventory listings of 
privately oWned motor vehicles; a long desired, value-added 
solutionia quick, convenient, one-stop process for initiating 
the placement of a privately oWned motor vehicle on the 
market; a long desired, value-added solutionia relatively 
safe, neutral meeting ground for contact, inspection, negotia 
tion, and the ?nal exchange; a long desired, value-added 
solutionia service incorporating express prohibition With 
monitored enforcement against used car dealer, used car bro 
ker, and curbstoner participation Within system, in any fash 
ion. 
[0041] Further objects and advantages of the invention 
become apparent from consideration of the ensuing descrip 
tion. 

DEFINITIONS 

[0042] The folloWing terms used herein are suggested to 
have the folloWing meanings. This is not intended as an 
exhaustive list of de?ned terms, but only as an interpretive 
aide for facilitating the reading and comprehension of the 
disclosure described herein. The de?nitions provided herein 
are intended to be coupled With the other sources of interpre 
tive guidance for these terms, such as context, common usage 
in the ?eld of art, and ordinary usage in the English language. 
[0043] “Motor Vehicle” refers to a self-propelled Wheeled 
conveyance, such as a car or truck that does not ride on rails. 

[0044] “Intemet” refers to an interconnected system of net 
Works that connects computers around the World via the TCP/ 
IP protocol. 
[0045] “World-Wide Web” refers an Internet client-server 
hypertext distributed information retrieval system Which 
originated from the CERN High-Energy Physics laboratories 
in Geneva, SWitZerland. 
[0046] “Electronic Commerce” refers to the conducting of 
business communication and transactions over netWorks and 
through computers. As most restrictively de?ned, electronic 
commerce is the buying and selling of goods and services, and 
the transfer of funds, through digital communications. HoW 
ever EC also includes all inter-company and intra-company 
functions (such as marketing, ?nance, manufacturing, sell 
ing, and negotiation) that enable commerce anduse electronic 
mail, EDI, ?le transfer, fax, video conferencing, Work?oW, or 
interaction With a remote computer. Electronic commerce 
also includes buying and selling over the World-Wide Web 
and the Internet, electronic funds transfer, smart cards, digital 
case (e. g., Mondex), and all other Ways of doing business over 
digital netWorks. 
[0047] “System” is suggested to mean a computing device 
con?gured as a server, a client, a central database, a relational 
database, an input module, an output module, electronic com 
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merce, a motor vehicle listings archive database, a consumer 
registration database, a three-dimensional facial images data 
base, an active motor vehicle listings database, a computation 
module, a selection module, a data batching module, a data 
indexing module, a data processing module, a threshold mod 
ule, an analyzer module, a three-dimensional facial image 
recognition and comparison technology module, a search 
engine module, a status indicator module, a display module, 
a three-dimensional facial image capture and recognition 
technology system kiosk, an Internet kiosk, etc. The details 
are not important, so long as the computer-implemented sys 
tem is con?gured to execute the processor instructions and 
perform the methods to achieve the desired functional result. 

[0048] “Computer Data Signal Embodied In A Carrier 
Wave” is suggested to mean a carrier Wave encoding com 
puter-usable data and transmitted to a computer via a carrier 
Wave. The carrier Wave may comprise a communications 
transmission in a communications medium, Which may be 
optical, sonic, electronic, magnetic, etc. At a higher level, the 
communications medium may comprise (for instance) a com 
puter netWork, such as the Internet; a cellular netWork; a data 
connection inside a computer, such as a ribbon cable that 
carries data in electronic form; a magnetic signal generated 
from a magnetic platter of a hard disk drive that stores the 
instructions; or an optical signal generated by re?ecting a 
light source, such as a laser, off of an optical platter, such as a 
CD-ROM, that produces variable re?ectivity representing 
information corresponding to the stored data. The data might 
comprise, for instance, audio data that the computer may use 
to produce speci?c sounds; it may comprise visual data that 
the computer may use to produce speci?c pictures or movies; 
etc. Additionally or alternatively, the data might comprise a 
set of computer instructions for achieving a useful result. The 
computer to Which the computer data signal is transmitted 
may be con?gured to execute the instructions and perform the 
method; it may transform the instructions into a different 
form of processor-executable instructions (e.g., by receiving 
source code from the carrier signal and compiling it into a 
machine-executable binary); it may transmit the instructions 
to a second computer in order to con?gure the second com 
puter to execute the instructions; it may store the instructions 
for later use by the same or another computer; etc. The details 
are not important, so long as the carrier Wave encodes com 
puter-usable data and may be transmitted to a computer via a 
carrier Wave. 

[0049] “Processor-Executable Instruction” is suggested to 
mean an instruction selected from an instruction set that is 

able to operate a computer processor to achieve a desired 
functional result. The desired functional result may be 
simple, such as the storage of a value in memory, or complex, 
such as an invocation of an advanced programming interface 
(API) call that produces sophisticated functionality. The 
instruction set may be any suitable processor-executable 
instruction set, including (Without limitation) a native 
machine architecture language, machine language, Java, 
JavaScript, BASIC, Visual BASIC, C, C++, C#, FORTRAN, 
Perl, a command shell scripting language, etc. The instruction 
set may be declarative, such as HTML; imperative, such as C; 
a hybrid language; another type of instruction set; etc. The 
instruction set may be fully compiled, such as into a machine 
executable binary; partially compiled into an intermediate 
language that is subsequently fully compiled; interpreted 
from text, etc. The instruction may be executed natively on a 
processor; through a parser, advanced programming interface 
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(API), or in a virtual machine; Within another application or 
process, such as a Web broWser; etc. The details are not 
important, so long as the instruction is able to operate a 
computer to achieve the desired functional result. 
[0050] “Computer-Readable Medium” is suggested to 
mean a computer-operable component capable of transmit 
ting stored data to a computer. The medium may be compara 
tively static, such as a solid-state storage device, or compara 
tively volatile, such as system RAM. The medium may be a 
set of hardWare components, such as one or more registers or 
capacitors; may comprise a ?xed medium, such as a platter in 
a hard disk drive; may comprise a removable medium, such as 
a CD-ROM in a CD-ROM drive; etc. The medium may be 
read-only; Write-only; both readable and Writable; etc. The 
medium may be read-once; read-many; Write-once; Write 
many; etc. The medium may be accessible in any suitable 
fashion, such as randomly; sequentially; either randomly or 
sequentially; etc. The medium may be dedicated to a particu 
lar computer or device; may be simultaneously connected to 
and shared by multiple computers or devices; may be shared 
over a netWork; etc. The medium may store the data in any 
electronic medium, such as electronic, magnetic, optical, 
print, etc. The medium may be used to store data for a single 
task or application; may be used to store data for many tasks 
and applications; etc. The implementation of the medium is 
not important, so long as the medium is computer-operable 
and capable of transmitting stored data to a computer. 
[0051] “Data Representation” is suggested to mean data 
stored in a memory and/or computer-readable medium that 
represents or describes, in Whole or in part, a concept or 
object. The concept or object so represented may be a tangible 
item, such as a person; or an abstract concept, such as a 
speci?c mathematical value; or a computer-operable object, 
such as an image. “Data representation” is particularly sug 
gested to mean image data, Which a computer may use to 
render a speci?c image. “Data representation” is also particu 
larly suggested to mean data that represents information in 
the form of text and abstract objects. 
[0052] “Memory” is suggested to mean a computer-oper 
able component capable of storing and/or retrieving data. The 
memory may be comparatively static, such as a solid-state 
storage device, or comparatively volatile, such as system 
RAM. The memory medium may be a set of hardWare com 
ponents, such as one or more registers or capacitors; may 
utiliZe a ?xed medium, such as a platter in a hard disk drive; 
may utiliZe a removable medium, such as a CD-ROM in a 
CD-ROM drive; etc. The memory may be read-only; Write 
only; both readable and Writable; etc. The memory may be 
read-once; read-many; Write-once; Write-many; etc. The 
memory may be accessible in any suitable fashion, such as 
randomly; sequentially; either randomly or sequentially; etc. 
The memory may be dedicated to a particular computer or 
device; may be simultaneously connected to and shared by 
multiple computers or devices; may be shared over a netWork; 
etc. The memory may store the data in any computer-acces 
sible medium, such as electronic, magnetic, optical, print, etc. 
The memory may be used to store data for a single task or 
application; may be used to store data for many tasks and 
applications; etc. The implementation of the computer-oper 
able component is not important, so long as the computer 
operable component is capable of storing and/or retrieving 
data. 

BRIEF DESCRIPTION OF THE DRAWINGS 

[0053] Preferred embodiments of the present invention Will 
be described beloW in more detail, With reference to the 
accompanying draWings, in Which: 
[0054] FIG. 1 depicts a functional block diagram illustrat 
ing a system 10 architecture for marketing a privately oWned 
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motor vehicle according to an example embodiment of the 
present invention. 
[0055] FIG. 2 depicts a screenshot of the website of FIG. 1 
according to an example embodiment of the present inven 
tion. 
[0056] FIG. 3 depicts a ?owchart illustrating a method 100 
for consumer registration with the system. 
[0057] FIG. 4 depicts a ?owchart illustrating a method 200 
for the initial marketing steps of a motor vehicle with the 
system. 
[0058] FIG. 5 depicts a ?owchart illustrating a method 300 
for the ?nal marketing steps of a motor vehicle with the 
system. 
[0059] FIG. 6 depicts a ?owchart illustrating a method 400 
within the system to monitor patronage, and identify, isolate, 
ban, and enforce the express prohibition of used car dealer, 
used car broker, and curbstoner participation within the sys 
tem, in any fashion. 
[0060] FIG. 7 depicts a ?owchart illustrating a method 500 
within the system to monitor patronage, and identify, isolate, 
ban, and enforce the express prohibition of used car dealer, 
used car broker, and curbstoner participation within the sys 
tem, in any fashion. 
[0061] FIG. 8 depicts a functional block diagram illustrat 
ing a professional car care enterprise 600 infrastructure for 
capturing a three-dimensional facial image of a consumer for 
processing within the system, and as used for other functional 
steps. 

DETAILED DESCRIPTION OF THE INVENTION 

[0062] A preferred embodiment of the present invention is 
a computer-implemented system and method means in a 
novel and unobvious combination with a nationwide alliance 
of professional car care enterprises for remarketing privately 
owned motor vehicles. 
[0063] It should be appreciated that the particular imple 
mentations shown and described herein are illustrative of the 
invention and its best mode and are not intended to otherwise 
limit the scope of the present invention in any way. Indeed, for 
the sake of brevity, conventional data networking, proces sor 
executable instruction, and other functional aspects of the 
computer-implemented system (and components of the indi 
vidual operating components of the computer-implemented 
system) may not be described in detail herein. It should be 
noted that many alternative or additional functional relation 
ships or physical connections can be present in a practical 
computer-implemented system. 
[0064] One skilled in the art will appreciate that the elec 
tronic commerce network can include any system for 
exchanging data or transacting business, such as the Internet, 
an intranet, an extranet, WAN, LAN, VPN, satellite commu 
nications, and/or the like. As FIG. 1 illustrates, a consumer 
34, 36, and a participating service provider 32 can interact 
with the system 10 via any input device such as a keyboard, 
mouse, Internet kiosk, personal digital assistant, handheld 
computer (e.g., Palm Pilot.RTM.), cellular phone, and/ or the 
like. Moreover, as FIG. 8 illustrates, a consumer 606 can 
interact with the system 612 via a three-dimensional facial 
image capture and recognition technology system kiosk 602. 
Similarly, the invention could be used in conjunction with any 
type of personal computer, laptop, notebook, hand held com 
puter, set-top boxes, network computer, workstation, mini 
computer, mainframe, or the like running any operating sys 
tem such as any version of Windows, Windows NT, Windows 

Oct. 29, 2009 

2000, Windows 98, Windows 95, MacOS, OS/2, MacOS X, 
BeOS, Linux, UNIX, or the like. Moreover, although the 
invention in its best mode can be implemented with TCP/IP 
communications protocols, it will be readily understood that 
the invention could also be implemented using IPX, Apple 
talk, IP-6, NetBIOS, OSI, or any number of existing or future 
protocols. Moreover, the system contemplates the use, sale, 
or distribution of any goods, services, or information over any 
network having similar functionality described herein. 
[0065] In its best mode for interaction with the system, the 
participating service provider of a professional car care enter 
prise, FIG. 8, 600, can have a computing workstation imple 
mented in the form of a client, although other implementa 
tions are possible. As FIG. 8 illustrates, the computer 
implemented workstation 608 can be directly connected to 
the system 612 which supports the client-server via the Inter 
net 610, intranet, extranet, WAN, LAN, satellite communica 
tions, and/ or the like, although, in its best mode, by a secure 
connection such as a VPN. 

[0066] As FIG. 1 illustrates, in its best mode for interaction 
with the system 10, the consumer can utiliZe a computing 
device 34, 36, in the form of a personal computer, although 
other types of computing unit may be used, including laptop, 
notebook, hand held computer, Mac computer, set-top box, 
Internet kiosk, personal digital assistant, handheld computer 
(e.g., Palm Pilot.RTM.), cellular phone, and/or the like. Simi 
larly, the invention could be used in conjunction with any type 
of network computer, workstation, minicomputer, main 
frame, or the like. The computing devices of the consumer are 
connected via a data communication network. The network is 
a public network and assumed to be insecure and open to 
eavesdroppers, such as the Internet 30. In this context, the 
computers may or may not be connected to the Internet at all 
times. For instance, the consumer computer may employ a 
modem or broadband connection to occasionally connect to 
the Internet, whereas the participating service provider’s 
enterprise computer-implemented workstation might main 
tain a permanent connection. 

[0067] As FIG. 1 illustrates, the electronic commerce sys 
tem can be implemented by the computer-implemented sys 
tem 10 which supports the client-server 12. The electronic 
commerce system can be implemented as computer software 
modules loaded onto the service provider’s enterprise com 
puter-implemented workstation 32 and the consumer com 
puting devices 34, 36, or as HTML code through a web 
browser, although other implementations are possible. The 
service provider’s enterprise computer-implemented work 
station nor the consumer computing device necessarily 
requires any additional software or HTML code to participate 
in the online commerce transactions supported by the online 
commerce system other than a login passcode and/or other 
personal identi?er. 
[0068] As will be appreciated by one of ordinary skill in the 
art, the present invention can take an embodiment combining 
aspects of both software and hardware. Furthermore, as FIG. 
1 illustrates, the present invention can take the form of a 
computer-readable storage medium 14 having computer 
readable program code means embodied in the storage 
medium. Any suitable computer-readable storage medium 
can be utiliZed, including hard disks, CD-ROM, optical stor 
age devices, magnetic storage devices, and/ or the like. 
[0069] The present invention is described according to vari 
ous aspects of the invention. It will be understood that various 
aspects of the invention can be implemented by processor 
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executable instructions. As FIG. 1 illustrates, these processor 
executable instructions can be loaded onto a general purpose 
computer, special purpose computer, system processor 14 or 
other programmable data processing apparatus to produce a 
machine, such that the instructions which execute on the 
computer or other programmable data processing apparatus 
create means for implementing the functions speci?ed. 
[0070] As FIG. 1 illustrates, these processor-executable 
instructions can also be stored in a computer-readable 
memory 14 that can direct a computer or other programmable 
data processing apparatus to function in a particular manner, 
such that the instructions stored in the computer-readable 
memory produce an article of manufacture including instruc 
tion means which implement the function speci?ed. The pro 
cessor-executable instructions can also be loaded onto a com 
puter or other programmable data processing apparatus to 
cause a series of operational steps to be performed on the 
computer or other programmable apparatus to produce a 
computer-implemented process such that the instructions 
which execute on the computer or other programmable appa 
ratus provide steps for implementing the functions speci?ed. 
[0071] Embodiments of the present invention can include a 
signal containing code or computer data signal embodied in a 
carrier wave which can be executed at a computer to perform 
any of the processes of embodiments of the present invention. 
The signal can be transmitted through a network, such as the 
Internet; through wires, the atmosphere or space; or any other 
type of transmission. The entire signal need not be in transit at 
the same time. The signal can extend in time over the period 
of its transfer. The signal is not to be considered as a snapshot 
of what is currently in transit. 
[0072] Embodiments of the present invention can include a 
computer-implemented method for transmitting code or com 
puter data signal embodied in a carrier wave which can be 
executed at a computer to perform any of the processes of 
embodiments of the present invention. As FIG. 1 illustrates, 
the transmitting can include transfer through any portion of a 
network, such as the Internet 30; through wires, the atmo 
sphere or space; or any other type of transmission. The trans 
mitting can include initiating a transmission of code or com 
puter data signal embodied in a carrier wave; or causing the 
code or computer data signal embodied in a carrier wave to 
pass into any region of the United States from another region 
of the United States. A transmission to a user can include any 
transmission received by the user in any region of the United 
States, regardless of the location from which the transmission 
is sent. 

[0073] Accordingly, the system and method including elec 
tronic commerce support combinations of means for per 
forming the speci?ed functions, combinations of steps for 
performing the speci?ed functions, and processor-executable 
instruction means for performing the speci?ed functions. It 
will also be understood that the computer-implemented sys 
tem and method including electronic commerce can be imple 
mented by either special purpose hardware-based computer 
systems which perform the speci?ed functions or steps, or 
suitable combinations of special purpose hardware and pro 
cessor-executable instructions. 
[0074] Communication between the parties to the transac 
tion and the system of the present invention is accomplished 
through any suitable communication means, such as, for 
example, a telephone network, Intranet, Internet, point of 
interaction device (point of sale device, personal digital assis 
tant, cellular phone, three-dimensional facial image capture 
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and recognition technology system kiosk, Internet kiosk, 
etc.), online communications, off-line communications, 
wireless communications, and/or the like. One skilled in the 
art will also appreciate that, for security reasons, any data 
bases, systems, or components of the present invention may 
consist of any combination of databases or components at a 
single location or at multiple locations, wherein each data 
base or system includes any of various suitable security fea 
tures, such as ?rewalls, access codes, encryption, de-encryp 
tion, compression, decompression, and/or the like. 
[0075] The professional car care industry comprises: a 
nationwide alliance of professional car care enterprises, 
including: Car Washes; Truck and Bus Washes; Car Detailing 
Shops; Mobile Car, Truck and Bus Washes; Mobile Car 
Detailing; Self-Service Carwashes; Waxing and Polishing of 
Motor Vehicles, and; further including any current, future and 
new type of professional car care enterprise not listed here 
tofore. The nationwide alliance of professional car care enter 
prises can provide the brick-and-mortar infrastructure, FIG. 
8, 600, where both the initial and ?nal steps and functions 
involved in the remarketing of a privately owned motor 
vehicle take place. In its best mode, the steps and functions 
involved in the remarketing process are facilitated, in part, by 
the participating service provider of the respective profes 
sional car care enterprise. 

[0076] As FIG. 1 illustrates, the electronic commerce com 
prises: a multi-protocol, wide-area network including an 
interactive, service-mark branded, online computer-imple 
mented system 10 with databases 16, 18, 20, 22, a server 12, 
and a website 28 registered in a domain on the world-wide 
web, and a nationwide alliance of professional car care enter 
prise computer-implemented workstations 32, further includ 
ing computer-implemented system and computer 
implemented workstation computer-readable medium 14 to 
accomplish, by employing processor-executable instruction 
thereon, the uploading of data representation 24 consisting of 
subject motor vehicle information, including motor vehicle 
digital photographs, motor vehicle speci?cation and condi 
tion information, along with seller contact information, and 
consumer registration information including digital personal 
identi?cation photographs, three-dimensional facial images, 
or the like, by transmitting code or computer data signal 
embodied in a carrier wave onto the system central database 
for assimilation, batching, indexing, and processing, in 
preparation for subsequent retrieval and usage thereof in 
accordance with the system and method described herein. 

Advantages 

[0077] With the intention of attracting the most interest and 
increasing perceived value, a presumption exists that a pri 
vately owned motor vehicle will be cleaned as thoroughly as 
possible, inside and out before being placed on the market. 
From the description above, the advantages of the motor 
vehicle remarketing service are synergistically apparent. The 
system and method means in a novel and unobvious combi 
nation with a nationwide alliance of professional car care 
enterprises provides: a marriage that enables the thousands of 
brick-and-mortar professional car care enterprises to morph 
into one hybrid model; a physical infrastructure integral to the 
process of buying and selling used motor vehicles; a national 
platform for educating an ecologically and environmentally 
conscious society of the green-bene?ts of professional car 
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care versus individual car care alternatives; and a branded 
service that is national in its reach While local in its execution. 

Operation 

[0078] A consumer searches, FIG. 3, 102, With a computing 
device, FIG. 1, 34, 36, for an interactive, service-mark 
branded, online Website, FIG. 1, 28, registered in a domain for 
electronic commerce on a World Wide Web to ?nd an address 

for a physical location of a participating professional car care 
enterprise, FIG. 8, 600, Within a nationWide alliance of pro 
fessional car care enterprises or by physically searching in a 
local geographic area to ?nd a participating professional car 
care enterprise Within the nationWide alliance. 
[0079] A consumer registers, FIG. 3, 104, With a participat 
ing service provider at a professional car care enterprise, FIG. 
8, 600, Within the nationWide alliance of professional car care 
enterprises. 
[0080] The consumer registration procedure is accom 
plished in several steps, ?rst, by the service provider captur 
ing a three-dimensional facial image of the consumer, FIG. 3, 
106, FIG. 8, 606, With a three-dimensional facial image cap 
ture and recognition technology system kiosk, FIG. 8, 602, 
located at the professional car care enterprise, FIG. 8, 600. 
[0081] The service provider, by employing a combination 
of processor-executable instruction, computer memory, and 
computer-readable medium present on the enterprise com 
puter-implemented Workstation, FIG. 8, 608, or as processed 
directly through the three-dimensional facial image capture 
and recognition technology system kiosk, FIG. 8, 602, trans 
forms the three-dimensional facial image captured from said 
consumer into data representation, and uploads said data rep 
resentation by means of transmitting a signal code or a com 
puter data signal embodied in a carrier Wave into the com 
puter-implemented system, FIG. 3, 108, FIG. 8, 610, 612, 
utiliZing an assigned, encrypted, service-provider identi?ca 
tion code. 
[0082] The three-dimensional facial image captured from 
the consumer is processed into the three-dimensional facial 
images system database, FIG. 1, 18, and is analyZed in com 
parison to all three-dimensional facial images secured in the 
three-dimensional facial images system database, FIG. 3, 
110, by employing a combination of processor-executable 
instruction, computer memory, and computer-readable 
medium, FIG. 1, 14, present in the system, or as processed 
directly through the three-dimensional facial image capture 
and recognition technology system kiosk, FIG. 8, 602, 610, 
612, to determine Whether said consumer has already regis 
tered With the computer-implemented system under an alias 
name and/or driver license number. 
[0083] In the event the three-dimensional facial image 
comparison results in a positive match, FIG. 3, 112, With said 
consumer being registered under an alias name and/ or driver 
license number, the consumer registration is deemed unsuc 
cessful, and terminated, FIG. 3, 114, at Which time said posi 
tive match as related to the consumer registration on ?le, is 
?agged for further proceedings Which may result in a perma 
nent ban of consumer participation With the system. 
[0084] In the event the three-dimensional facial image 
comparison is negative, FIG. 3, 116, the service provider 
proceeds to secure the consumer driver license number from 
the registering consumer, FIG. 3, 118, and said service pro 
vider, by employing a combination of processor-executable 
instruction, computer memory, and computer-readable 
medium present on the enterprise computer-implemented 
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Workstation, FIG. 8, 608, or as processed directly through the 
three-dimensional facial image capture and recognition tech 
nology system kiosk, FIG. 8, 602, transforms said consumer 
driver license number along With date of entry, into data 
representation, and uploads said data representation by 
means of transmitting a signal code or a computer data signal 
embodied in a carrier Wave into the consumer registration 
system database, FIG. 1, 16, the data representation to be 
associated With the three-dimensional facial image of con 
sumer on ?le, utiliZing an assigned, encrypted, service-pro 
vider identi?cation code. 
[0085] The successfully registered consumer is issued a 
system Website passWord and/or other relational identi?er by 
the service provider, FIG. 3, 118; said passWord and/ or other 
relational identi?er associated With the consumer registration 
on ?le, and said service provider, by employing a combina 
tion of processor-executable instruction, computer memory, 
and computer-readable medium present on the enterprise 
computer-implemented Workstation, FIG. 8, 608, or as pro 
cessed directly through the three-dimensional facial image 
capture and recognition technology system kiosk, FIG. 8, 
602, transforms said consumer system Website passWord and 
other relational identi?er into data representation, and 
uploads by means of transmitting a signal code or a computer 
data signal embodied in a carrier Wave into the consumer 
registration system database, FIG. 1, 16, the data representa 
tion to be associated With the three-dimensional facial image 
of consumer on ?le, utiliZing an assigned, encrypted, service 
provider identi?cation code. 
[0086] Once the service provider has uploaded the data 
representation into the system, system personnel may visu 
ally revieW and/or can employ a combination of processor 
executable instruction, computer memory, and computer 
readable medium, FIG. 1, 14, present in the system, to revieW 
the data representation in order to verify that the data repre 
sentation has been correctly formatted, and that the data rep 
resentation re?ects the consumer three-dimensional facial 
image, the consumer driver license number, the consumer 
system Website passWord and/or other relational identi?er, 
and the date of entry into the system, FIG. 3, 124. 
[0087] A registered consumer markets a motor vehicle by 
presenting a motor vehicle along With a valid driver’s license, 
proof of insurance, and motor vehicle registration document 
to any one of the thousands of participating service providers, 
FIG. 4, 202, of professional car care enterprises Within the 
nationWide alliance of professional car care enterprises or, in 
exercising the option of initiating the remarketing process at 
another designated location, seeking the services of a partici 
pating mobile-Wash or mobile-detailing enterprise. 
[0088] The consumer physically surrenders a driver 
license, proof of insurance, and motor-vehicle registration 
document to the service provider, FIG. 4, 204. 
[0089] The service provider enters the consumer driver 
license number and/ or other consumer registration relational 
identi?er into the enterprise computer-implemented Worksta 
tion, FIG. 8, 608, in order to retrieve by computer data signal 
embodied in a carrier Wave the consumer registration status 
Within the system, FIG. 4, 206. In the event the registered 
consumer status is in good standing, in other Words, said 
consumer has not exceeded system thresholds (said thresh 
olds as developed, set, and revised by researching and ana 
lyZing evolving average private oWner motor vehicle selling 
and/or purchasing frequency, type of transaction, price range, 
age of motor vehicle, and other relevant factors related to 



US 2009/0271296 A1 

participation in the used car market) resulting in conclusion 
that consumer is deemed a used car dealer, used car broker, or 
curbstoner, the service provider proceeds With the remarket 
ing process, FIG. 4, 212. In the event the registered consumer 
has breached the system threshold, FIG. 4, 208, the remar 
keting process is deemed unsuccessful and is terminated, 
FIG. 4, 210. 
[0090] The service provider visually compares the name on 
the consumer driver license and proof of insurance With the 
name on the motor-vehicle registration document, FIG. 4, 
214. 

[0091] The service provider visually compares the number 
on the motor-vehicle registration document to the Vehicle 
Identi?cation Number (VIN) physically located on said 
motor vehicle in manufacturer designated areas, FIG. 4, 214. 
[0092] In the event that the identity on the consumer driver 
license, proof of insurance, and motor-vehicle registration 
documents visually match each other along With a visual 
match of the number on the motor-vehicle registration docu 
ment and the VIN physically located on the motor vehicle in 
manufacturer designated areas, FIG. 4, 218, the service pro 
vider then records, FIG. 4, 220, the VIN, year, make, model, 
color, odometer-reading, consumer contact information, 
other possible motor vehicle information, and the consumer 
registration relational identi?er, along With the date of entry 
into the enterprise computer-implemented Workstation, FIG. 
8, 608, in a desired format. In the event that the identity on the 
consumer driver license, proof of insurance, and motor-ve 
hicle registration documents do not visually match each other 
and/ or do not visually match the number on the motor-vehicle 
registration document and the VIN physically located on said 
motor vehicle in manufacturer designated areas, FIG. 4, 216, 
the remarketing process is deemed unsuccessful and is termi 
nated, FIG. 4, 210. 
[0093] The service provider physically returns the con 
sumer, hereinafter described as “seller,” driver license, proof 
of insurance, and motor-vehicle registration document, FIG. 
4, 220. 
[0094] The motor vehicle is then Washed, detailed or, oth 
erWise, prepped, FIG. 4, 222, by said service provider using 
the core car Wash facilities of the professional car care enter 
prise, FIG. 8, 604. 
[0095] Once the motor vehicle has been Washed, detailed 
or, otherWise, prepped, the service provider digitally photo 
graphs said motor vehicle interior and exterior, including the 
VIN physically located on said motor vehicle in manufacturer 
designated locations, With a digital camera, FIG. 4, 224, and 
loads the digital photographs into the enterprise computer 
implemented Workstation by utiliZing a digital camera/Work 
station electronic adaptor. 
[0096] The service provider ascertains Whether the seller 
Wishes the motor vehicle to be placed in the computer-imple 
mented system in a classi?ed advertisement format or in an 
auction format and, depending on Which format, any asking 
price or reserve. 

[0097] The service provider sets the desired format, and 
records and formats any additional, relevant information into 
the enterprise computer-implemented Workstation. 
[0098] The service provider performs a ?nal veri?cation of 
the accuracy of the information obtained from the seller, and 
con?rms that the digital photographs of the motor vehicle and 
motor vehicle VIN are placed in accompaniment With the 
information obtained from the seller. 
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[0099] The service provider, by employing a combination 
of processor-executable instruction, computer memory, and 
computer-readable medium present on the enterprise com 
puter-implemented Workstation, transforms the motor 
vehicle information, seller contact information, accompany 
ing motor vehicle digital photographs, and the consumer reg 
istration relational identi?er, along With the date of entry into 
the enterprise computer-implemented Workstation, into data 
representation, and uploads said data representation by 
means of transmitting a signal code or a computer data signal 
embodied in a carrier Wave into the system, FIG. 4, 226, FIG. 
8, 608, 610, 612, utiliZing an assigned, encrypted, service 
provider identi?cation code. 
[0100] Once the service provider has uploaded the data 
representation into the system, Website personnel may visu 
ally revieW and/or can employ a combination of processor 
executable instruction, computer memory, and computer 
readable medium, FIG. 1, 14, present in the system, to revieW 
the data representation in order to verify that the data repre 
sentation has been correctly formatted, that the data represen 
tation re?ects seller contact information, the VIN, year, make, 
model, color and odometer-reading of the motor vehicle, and 
the consumer registration relational identi?er, also con?rm 
ing that the digital photographs of said motor vehicle and VIN 
are in accompaniment thereWith, FIG. 4, 230, and that by 
means of a combination of processor-executable instruction, 
computer memory, and computer-readable medium present 
in the system, the seller data representation, FIG. 1, 24, on ?le 
has been properly linked by the consumer registration rela 
tional identi?er to the consumer registration on ?le in the 
consumer registration system database, FIG. 1, 16. 
[0101] Upon completion of the process, payment for the 
service can be accepted, FIG. 4, 232. 

[0102] All consumers have limited access to the system 
Website, FIG. 1, 28, by employing a personal or other com 
puting device to broWse and/or utiliZe embedded search 
engines to locate a motor vehicle of interest, FIG. 1, 34, 36. 
No consumer may be alloWed access to motor vehicle seller 
name or contact information unless and until the consumer 
successfully registers With the system. 
[0103] A registered consumer secures unlimited access to 
the system Website, FIG. 1, 28, With a Website login passWord 
and/or other identi?er by employing a personal or other com 
puting device, FIG. 1, 34, 36. Once broWsing and/or search 
ing, and locating a particular motor vehicle of interest Within 
said system, FIG. 5, 302, the consumer, hereinafter described 
as “buyer,” can contact the seller by accessing the system 
central database, FIG. 1, 10, for retrieval of contact informa 
tion provided by the seller, FIG. 5, 304. Buyer and seller can 
subsequently arrange a meeting at a participating profes 
sional car care enterprise, FIG. 8, 600, during normal business 
hours, for inspection of the motor vehicle, test-drive, nego 
tiation, and ?nal exchange, FIG. 5, 304. 
[0104] Before proceeding to a participating professional 
car care enterprise, buyer and seller can access the system 
Website, FIG. 1, 28, With a Website login passWord and/or 
other identi?er by employing a personal or other computing 
device, FIG. 1, 34, 36, to ascertain Whether their oWn regis 
tration status is in good standing. If buyer or seller ?nd that 
one is not in good standing, the system cannot sanction the 
meeting, Whereby an unsanctioned meeting at a professional 
car care enterprise may be avoided. 
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[0105] Upon buyer and seller arrival at the participating 
professional car care enterprise, buyer and seller provide 
consumer registration identi?ers to the service provider, FIG. 
5, 306. 
[0106] The service provider, by employing a combination 
of processor-executable instruction, computer memory, and 
computer-readable medium present on the enterprise com 
puter-implemented Workstation, accesses the system, FIG. 1, 
10, by means of transmitting a signal code or a computer data 
signal embodied in a carrier Wave into the system, utiliZing an 
assigned, encrypted, service-provider identi?cation code, 
and enters the buyer and seller consumer registration identi 
?ers to check Whether buyer and seller registration status is in 
good standing, FIG. 5, 308. Buyer and seller are subsequently 
informed of the results, and Whether the meeting is sanctioned 
by the system; said results are recorded in the system and 
associated With the buyer and seller consumer registration 
relational identi?ers, FIG. 5, 310. 
[0107] For enhanced security, registered consumers in 
good standing may utiliZe the option of providing the service 
provider With photo-identi?cation, that is to say, a driver 
license and current contact information before going on a 
test-drive of a motor vehicle. This includes the service pro 
vider taking a digital photograph, With a digital camera, of the 
buyer and the sellerbehind the motor vehicle to be test-driven, 
With the motor vehicle license plate number in plain vieW, 
said digital photograph, driver license and contact informa 
tion being secured by the service provider until such a time of 
the return from the test drive, at Which time the party of the 
test-drive is to inform the service provider of the return, and 
retrieve driver license and contact information left With the 
service provider, FIG. 5, 312. Identi?cation documents may 
be scanned and contact particulars may be recorded by date, 
time, and location, stored in the system central database, FIG. 
1, 10, by means of the enterprise computer-implemented 
Workstation, FIG. 8, 608, and maintained for a designated 
time after completion of the meeting, test-drive and consum 
mation, if any, of ?nal exchange. 
[0108] Once the privately oWned motor vehicle has been 
sold, the seller may contact system personnel by telephone, 
email, or by other available communication methods, and 
upon providing system personnel With the seller’s consumer 
registration relational identi?er, may request immediate 
removal of the active listing, FIG. 5, 314, thus, virtually 
eliminating dated inquiries. 
[0109] A record of every listing of a privately oWned motor 
vehicle for sale, and consummated sale in the system, FIG. 1, 
10, is batched, indexed by consumer driver license number 
and/or other relational identi?er, related to the respective 
consumer three-dimensional facial image, and archived With 
personal identi?cation information of the buyer and seller, 
FIG. 6, 402, by employing a combination of processor-ex 
ecutable instruction, computer memory, and computer-read 
able medium, FIG. 1, 14, present in the system, Which is 
associated by consumer registration relational identi?er to 
buyer and seller consumer registration ?les in the system. 
[0110] Athresholdmodule is developed, set, and revised by 
researching, analyZing, and combining evolving factors of 
average private oWner motor vehicle selling and/ or purchas 
ing frequency, type of transaction, price range, age of motor 
vehicle, and other relevant factors related to participation in 
the used car market. 

[0111] The threshold module is incorporated into a combi 
nation of processor-executable instruction, computer 
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memory, and computer-readable medium, FIG. 1, 14, present 
in the system by Which the batched, indexed, and related 
archive is monitored and analyZed for breaches of the thresh 
old by registered consumer, FIG. 6, 404. 
[0112] The threshold module is in continuous internal 
operation Within the system, FIG. 6, 406, as a method to 
monitor the patronage and thus, identify, isolate, ban, and 
enforce the express prohibition of used car dealer, used car 
broker, and curbstoner participation Within the system, FIG. 
1, 10, in any fashion, against those Who may ignore the 
express prohibition of participation and attempt to utiliZe the 
service by means of subterfuge or deception. 
[0113] In the event a registered consumer has breached the 
threshold, the consumer registration is ?agged by the com 
puter-implemented system. By means of a combination of 
processor-executable instruction, computer memory, and 
computer-readable medium, FIG. 1, 14, present in the system, 
Website personnel can be noti?ed so that Website personnel 
can conduct folloW-up investigation With the registered con 
sumer in an independent attempt to resolve and/ or con?rm the 
cause for the ?ag, FIG. 6, 408. In the event a successful 
resolution cannot be found for removal of the ?ag from the 
consumer registration, the ?ag remains in the consumer reg 
istration, and the consumer is permanently banned from par 
ticipation Within the system, FIG. 6, 410. 
[0114] Three-dimensional facial images are batched and 
indexed by consumer driver license number and/ or other rela 
tional identi?er, and are archived in the three-dimensional 
facial images system database, FIG. 7, 502, FIG. 1, 18. 
[0115] A three-dimensional facial image recognition and 
comparison technology module is incorporated into a com 
bination of processor-executable instruction, computer 
memory, and computer-readable medium, FIG. 1, 14, present 
in the system by Which the batched, indexed, and related 
archive, three-dimensional facial images are monitored and 
compared for a possible positive match of tWo or more three 
dimensional facial images under more than one consumer 
registration identity, FIG. 7, 504. 
[0116] By means of a combination of processor-executable 
instruction, computer memory, and computer-readable 
medium, FIG. 1, 14, present in the system, as incorporated 
With a three-dimensional facial image recognition and com 
parison technology module, the module is in continuous 
internal operation Within the system, FIG. 7, 506, as a method 
to monitor, and compare the three-dimensional facial images 
of registered consumers and thus, identify, isolate, ban, and 
enforce the express prohibition of used car dealer, used car 
broker, and curbstoner participation Within the system, in any 
fashion, against those Who may ignore the express prohibition 
of participation and attempt to utiliZe the service by means of 
subterfuge or deception. 
[0117] In the event the three-dimensional facial image rec 
ognition and comparison technology module has found a 
positive match of tWo or more three-dimensional facial 
images in the three-dimensional facial images system data 
base under more than one consumer registration identity, all 
three-dimensional facial images involved in the positive 
match are ?agged by the system, FIG. 7, 508. By means of a 
combination of processor-executable instruction, computer 
memory, and computer-readable medium, FIG. 1, 14, present 
in the system, Website personnel can be noti?ed so that Web 
site personnel can conduct folloW-up investigation With the 
registered consumer in an independent attempt to resolve 
and/or con?rm the cause for the ?ag, FIG. 7, 508. In the event 
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a successful resolution cannot be found for removal of the ?ag 
from the matching consumer registrations, the ?ag remains in 
all matching consumer registrations, and the consumer, under 
all registered identities, is permanently banned from partici 
pation With the system, FIG. 7, 510. 
[0118] Notice is provided by system Website content, FIG. 
2, and by printed literature located on the premises of partici 
pating professional car care enterprises that a registered con 
sumer Who is ?agged for breaching the threshold, FIG. 6, 412, 
or registered under more than one identify Within the system, 
FIG. 7, 512, and is found to be a used car dealer, used car 
broker, or curbstoner, Without possible means of resolution is 
permanently banned from participation Within the system. 

Conclusions, Rami?cations, and Scope 

[0119] Accordingly, the consumer has access to a branded 
service that is national in its reach While local in its execution 
Whereby a privately oWned motor vehicle is initially placed 
on the market in a quick, convenient, one-stop process. The 
electronic commerce enables the thousands of brick-and 
mortar professional car care enterprises, Which comprise the 
nationWide alliance, to morph into one hybrid model. The 
present invention provides the physical infrastructure integral 
to the process of buying and selling used motor vehicles. In 
accordance With tips for safety and crime prevention, the 
present invention has in place a method of documenting con 
sumer meetings While providing a relatively safe and neutral 
location Whereby consumers may meet to inspect, negotiate 
and ?nalize an exchange. The present invention has in place a 
method to quickly identify and enforce the prohibition 
against used car dealer, used car broker, and curbstoner par 
ticipation Within the system, in any fashion. It also provides a 
branded service Whereby consumers may arrive at true mar 
ket value for a given motor vehicle by means of exclusive, 
real-time-inventory listings of privately oWned motor 
vehicles and, ?nally, it provides a national platform for green 
marketing the bene?ts of professional car care versus indi 
vidual car care alternatives to an ecologically and environ 
mentally conscious society. 
[0120] Once the invention has established brand aWare 
ness, credibility, and reliability, the invention may ramify as a 
free tool to drive the core competency of the professional car 
care industry to a neW level of ef?ciency and productivity. In 
other Words, the invention may morph into a no -charge incen 
tive and inducement (e. g., car Wash club) for loyal patronage 
of the professional car care industry. Consequently, this type 
of incentive and inducement may ultimately contribute to 
expansion of the core market to mainstream consumers. 
[0121] Once the invention is in operation, a determination 
may be made that in order for the system and method of to 
Work more e?iciently and expeditiously, the order of pro 
cesses, steps, and functions, as described above, may require 
changes, additions or eliminations. As an example, the pro 
cess of taking digital photographs of a motor vehicle may be 
changed to taking streaming video so that the exterior of the 
motor vehicle may be rotated 360 degrees, a door(s) opened, 
and the interior of the motor vehicle rotated 360 degrees, in 
one ?uid motion during a consumer’s search for, and initial 
vieWing of a motor vehicle of interest on the online site. Thus, 
the scope of the invention should be determined by the 
appended claims and their legal equivalents rather than by the 
examples given. 
[0122] The forgoing description of preferred embodiments 
of the present invention has been provided for the purposes of 
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illustration and description. It is not intended to be exhaustive 
or to limit the invention to the precise forms disclosed. Many 
modi?cations and variations can be apparent to one of ordi 
nary skill in the relevant arts. For example, steps performed in 
the embodiments of the invention disclosed can be performed 
in alternate orders, certain steps can be omitted, and addi 
tional steps can be added. The embodiments Were chosen and 
described in order to best explain the principles of the inven 
tion and its practical application, thereby enabling others 
skilled in the art to understand the invention for various 
embodiments and With various modi?cations that are suited 
to the particularused contemplated. It Will also be appreciated 
that various presently unforeseen or unanticipated altema 
tives, modi?cations, variations or improvements therein may 
be subsequently made by those skilled in the art Which are 
also intended to be encompassed by the disclosed embodi 
ments. It is intended that the scope of the invention be de?ned 
by the claims and their equivalents. 

What is claimed is: 
1. A system and method in combination With a nationWide 

alliance of professional car care enterprises for marketing 
privately oWned motor vehicles, comprising means for: 

searching by a consumer, utiliZing a computing device, for 
an interactive, service-mark branded, online Website 
registered in a domain for electronic commerce on a 
World Wide Web to ?nd an address for a physical location 
of a participating professional car care enterprise Within 
a nationWide alliance of professional car care enterprises 
or by physically searching in a local geographic area to 
?nd a participating professional car care enterprise 
Within the nationWide alliance; 

registering by a consumer With a participating service pro 
vider at a professional car care enterprise Within the 
nationWide alliance of professional car care enterprises; 

issuing by a service provider, a Website passWord and/or 
other relational identi?er to a successfully registered 
consumer; 

presenting by a successfully registered consumer, a motor 
vehicle along With a valid driver license, proof of insur 
ance, and motor vehicle registration document for the 
motor vehicle to a participating service provider at one 
of the professional car care enterprises Within the nation 
Wide alliance; 

checking by the service provider, the consumer registration 
status; 

surrendering by the consumer, the driver license, proof of 
insurance, and motor vehicle registration document for 
the motor vehicle to the service provider at the profes 
sional car care enterprise; 

comparing by the service provider, all surrendered docu 
ments for a match of identity; 

comparing by the service provider, a vehicle identi?cation 
number on the motor vehicle registration document to a 
vehicle identi?cation number physically located on the 
motor vehicle in manufacturer designated areas of the 
particular make and model of said motor vehicle; 

completing by the service provider, the phase of validation, 
by comparison, all of consumer documents submitted to 
the service provider match the consumer identity, With 
the vehicle identi?cation number on the motor vehicle 
registration document matching the vehicle identi?ca 
tion number physically located on the motor vehicle in 
manufacturer designated locations; 
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